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Just  one  of  the  hot  topics  of  this  informative  conference. 


Let’s  face  it.  The  print  and  online  staffs 
very  often  seem  to  work  as 
competitors  rather  than  employees  of 
the  same  company.  And  that’s  not  good. 
The  frontline  stress  of  reporters  and  copy 
editors,  additional  and  new  responsibilities 
and  an  underlying  fear  of  “scooping”  are 
feeding  this  industrywide  feeling  of 
distrust.  Bob  Ryan,  director  of  Mercury 
Center,  conducts  this  session  of  the 
conference  with  helpful  real  examples  and 
tips  on  how  to  get  the  two  staffs  to 
coooperate  and  elevate  the  newsgathering 
integrity  of  the  company. 

Plus  ...  respected  industry  leaders  conduct 
sessions  on  Ethics,  Content,  Graphics, 


Procedures,  Demographics,  Technology 
and  more.  Designed  especially  for  Web 
Journalists.  It’s  a  conference  that  will 
positively  affect  your  future. 


Sponsored  by: 


FACS 


Register  at  the  special  rate  of  $695.  Bring  your 
entire  Web  team  and  receive  a  group  discount 
of  15%  (for  three  or  more  attendees). 

To  register,  or  for  complete  details  contact: 
Michael  Troxler  •  (212)  675-4380,  ext.  285 
•  Fax:  (212)  929-1894 
•  E-mail;  michaclt@mediainfo.com 
•  Register  on  our  Web  site  at 
http://www.mediainfo.com 
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STOCKQVOTES 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

i 

7/8/97 

6/30/97 

7/2/96 

A.H.  Belo  Corp.  (NY) 

42.750 

41.625 

37.500 

American  Media  Inc.  (NY) 

7.1875 

7.000 

5.125 

Central  Newspapers  Inc.  (NY) 

74.437 

71.625 

37.125 

Dow  Jones  &  Co.  Inc.  (NY) 

42.812 

40.187 

41.875 

Gannett  Co.  Inc.  (NY) 

105.31 

98.750 

69.750 

Gray  Comm.  Sys.  (NY) 

22.000 

22.437 

22.750 

Harte-Hanks  Comm.  (NY) 

29.687 

29.625 

27.750 

Hollinger  International  (NY) 

11.500 

11.187 

11.375 

Journal  Register  Co.## 

18.375 

19.875 

N/A 

Knight-Ridder  Inc.  (NY)# 

49.625 

49.062 

36.687 

Lee  Enterprises  Inc.  (NY) 

25.500 

26.375 

23.625 

McClatchy  Newspapers  Inc.  (NY)***  33.375 

29.375 

21.900 

Media  General  Inc.  (AM) 

36.625 

40.000 

36.625 

New  York  Times  Co.  (AM) 

52.687 

49.500 

32.250 

Pulitzer  Publishing  Co.  (NY)** 

52.875 

53.000 

44.343 

E.W.  Scripps  Co.  (NY) 

43.750* 

41.625* 

29.469* 

Times  Mirror  Co.  (NY) 

58.062 

55.250 

44.250 

Tribune  Co.  (NY)# 

49.375 

48.062 

36.812 

Washington  Post  Co.  (NY) 

421.375 

398.000 

319.500 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

***  Adjusted  for  5-for-4  stock  split 
#  Adjusted  for  2-for-1  stock  split 
##  Company  went  public  on  5/8/97 

Non-U.S. 

7/8/97 

6/30/97 

7/2/96 

Hollinger  Inc.  (a) 

17.802 

15.455 

15.851 

News  Corp.  Ltd.  (c) 

19.500 

19.250 

,23.500 

Pearson  Ltd.  (b) 

7.060 

6,960 

6.620 

Quebecor  Inc.  Class  A  (a) 

26.750 

25.600 

21.358 

Reuters  Holdings,  ADR  (c) 

60.062 

63.000 

73.500 

Southam  Inc.  (a) 

23.550 

23.600 

16.200 

Thomson  Corp.  (a) 

32.900 

32.000 

21.350 

Torstar  Corp.  (a) 

43.500 

43.100 

22.125 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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BY  TONDA  RUSH 


The  Future  Of 
Newspapers  & 

Postal  Service 


ORMER  U  S.  POSTMASTER 
General  Tony  Frank  used  to 
tell  a  story  about  a  spider 
and  a  centipede  in  conver¬ 
sation. 

The  spider  wanted  to  know  how  an 
insect  with  100  legs  could  coordinate 
locomotion. 

“For  example,”  the  spider  asked, 
“when  you  move  leg  28,  how  does  leg 
84  know  what  it’s  supposed  to  do  next?” 

The  centipede  thought  about  it  for  a 
moment  and  he  could  never  walk  again. 

Frank’s  story  revealed  the  frustration 
that  any  chief  executive  officer  of  the 
$52  billion  USPS  must  feel  as  he  con¬ 
templates  the  massive  institution 
beneath  him.  But  it  may  turn  out  to  be  a 
metaphor  for  the  millennium  if  the 
direst  predictions  of  some  Congressional 
experts  come  true. 

The  Postal  Service,  a  quintessential 
servant  of  print,  is  encountering  the 
electronic  revolution. 

Like  newspapers,  it  finds  the  prospect 
of  digitized,  instant  messages  a  cause  for 
alarm. 

Like  newspapers,  it  has  already  begun 
to  taste  the  reality  that  a  new  world  isn’t 
ahead.  It  is  already  here. 

Unlike  newspapers,  it  has  found  the 
taste  more  bitter  than  sweet.  When  the 
federal  government  decided  in  1996  to 
divert  nearly  10  million  federal  benefit 
checks  from  the  mail  stream  to  the  elec¬ 
tronic  fund  transfer  network  by  1S)99,  it 
began  a  change  that  would  cost  the 
Postal  Service  more  than  $100  million  in 


Rush  is  working  in  an  off-counsel 
capacity  for  the  Nashville-based  law 
firm  King  &  Ballow.  Based  in 
Washington,  D.C.,  her  practice  has 
included  postal  policy  since  1983. 

The  views  expressed  here  are  her  own 
and  do  not  necessarily  represent 
those  of  any  client. 


annual  revenue,  according  to  the  Federal 
Times. 

The  loss  of  revenue  is  sobering,  but 
the  loss  of  volume  is  yet  another  matter 
to  the  sprawling  800,000-worker  federal 
labor  force  that  has  depended  upon  vol¬ 
ume  growth  to  support  rising  costs. 

With  federal  benefit  checks  leaving 
the  mail  stream,  can  the  utility  bills  and 
the  private  pe  '  on  payments  be  far 
behind? 

Rep.  John  McHugh  (R-N.Y.),  chairman 
of  the  House  Subconunittee  on  the 
Postal  Service,  has  initiated  a  debate  o  ver 
the  future  of  USPS  that  may  not  reach  a 
resolution  in  the  near  future.  Indeed, 
McHugh’s  ideas  for  protecting  the  Postal 
Service  may  never  take  root.  But  one 
thing  is  certain. 

Whether  or  not  McHugh  reforms  it, 
this  venerable  federal  partner  to  news¬ 
papers  is  about  to  change. 

In  1978,  the  Postal  Service  initiated  an 
era  that  would  lead  to  intense  and 
uncomfortable  competition  with  news¬ 
papers. 

When  the  still-new  federal  corpora¬ 
tion  announced  new  presorting  dis¬ 
counts  to  attract  more  mail,  newspapers 
misread  its  resolve. 

Feeble  and  belated  objection  to  the 
Postal  Service’s  plans  to  divert  advertis¬ 
ing  from  newspapers  to  the  mail  stream 
bespoke  the  industry’s  disbelief  that 
direct  mail  could  be  a  serious  competitor. 

A  half  dozen  lost  market  share  points 
later,  newspapers  are  believers.  Direct 
mail  is  ubiquitous  and  troublesome  —  a 
competitor  whose  true  costs  are  pro¬ 
tected  by  a  federal  monopoly,  whose 
business  partner  is  tax-free  and  whose 
defenders  include  the  largest  labor 
unions  in  the  country. 

Now  another  new  era  has  been  intro¬ 
duced  by  McHugh’s  opening  bid,  H.R. 
22,  the  Postal  Reform  Act  of  1997. 
Newspapers  may  have  a  new  opportuni¬ 


ty  to  influence  the 
direction  of  the 
federal  behemoth 
that  has  so 
plagued  it  for  a 
decade  and  a  half. 

Will  they  take 
it?  Indeed,  if  they 
do,  what  will 
newspapers  say? 
What  form  could  a 
new  Postal  Service 
take?  Is  there  an 
option  that  would 
preserve  its  role 
for  binding  the  nation  together  —  and 
not  “reform”  it  into  an  even  better  shield¬ 
ed  gladiator  in  the  advertising  market¬ 
place? 

The  answers  are  unclear.  But  the 
question  is  not  hard.  Wliat  do  you  do 
with  a  federal  creation  whose  cash  cow 
is  wandering  to  another  pasture,  which 
has  the  best  grass-roots  lobby  in  the 
country  and  which  still  provides  an 
essential  service  to  the  nation? 

And,  one  might  add,  to  many  newspa¬ 
pers. 

McHugh  proposes  a  restructuring  of 
USPS  up<in  the  general  framework  of  the 
Baby  Bells.  His  system  would  separate 
competitive  products  from  monopoly- 
products. 

The  former  would  be  deregulated,  but 
for  some  loose  oversight  to  guard 
against  cross-subsidy’. 

The  latter  would  be  priced  through 
a  system  of  price  caps,  in  which  an  ini¬ 
tial  rate  would  be  set  and  periodic 
increases  would  be  pegged  to  an  infla¬ 
tion  index. 

Whatever  postal  management  suc¬ 
ceeded  in  retaining  as  earnings  under 
the  cap  would  be  available  for  compen¬ 
sation  packages,  bonuses  and  worker 
incentives. 

Ironically,  direct  mail  would  be  placed 
in  the  noncompetitive  category,  at  least 
under  this  proposal.  But  the  prospect 
of  full  deregulation  of  some  categories 
of  direct  mail  remains  alive  and  w'ell. 

By  McHugh’s  own  admission,  the 
ideas  were  floated  to  generate  debate. 
He  introduced  it  in  the  104th  Congress, 
where  it  was  treated  like  a  new  kid  on 
the  playground.  Mailers  groups  studied 
it,  poked  at  its  flaws,  tested  a  few  of  its 
strengths  and  made  it  clear  that  the 
establishment  was  resistant  to  an  inter¬ 
loper. 

Even  the  Postal  Service,  which  has 
(See  Future  on  page  34) 
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Postal  Rate  Expert 

This  week,  E&P  welcomes  a  new  contributing  columnist, Tonda 
Rush,  who  will  be  periodically  offering  her  perspective  on  the 
increasingly  stormy  relationship  between  newspapers  and  the 
U.S.  Postal  Service.  Her  first  coluntm  appears  on  Page  3- 

Rush  is  an  expert  on  postal  issues  and  how  they  relate  to  newspapers 
—  for  the  past  14  years  she  has  represented  the  newspaper  industry  in 
assorted  postal  rate  cases. 

She  is  now  working  in  an  off-counsel  capacity  for  the  law  firm  of 
King  &  Ballow,  and  was  most  recently  president  and  CEO  of  the 
National  Newspaper  Association.  Prior  to  that,  she  was  associate  general 
counsel  and  vice  president  for  industry  affairs  at  the  American 
Newspaper  Publishers  Association  (now  the  Newspaper  Association  of 
America). 

Rush  has  also  served  as  executive  director  of  the  Freedom  of 
Information  Center  for  the  Reporters  Committee  for  Freedom  of  the 
Press  and  also  has  experience  as  a  reporter  and  editor. 

We  believe  that  Tonda  Rush  can  offer  our  readers  solid  insight  into 
one  of  the  newspaper  industry’s  biggest  nemesis  —  the  Postal  Service. 
She  has  been  in  the  trenches  representing  the  interests  of  newspapers 
for  more  than  a  decade  and  can  shed  some  light  on  why  this  relation¬ 
ship  has  become  so  strained  and  what  the  future  holds  for  newspapers 
in  their  batde  to  keep  mail  costs  at  levels  that  will  enable  them  to  com¬ 
pete  with  direct  mail. 

Having  worked  for  the  NAA  (larger  newspapers)  and  NNA  (smaller 
newspapers),  she  knows  the  concerns  and  issues  important  to  all  seg¬ 
ments  of  our  readership. 

We  believe  that  Tonda  Rush’s  columns  will  give  our  readers  the 
knowledge  necessary  to  keep  abreast  with  the  postal  rate  battles. 

— J.C. 
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Takes 

exception 

As  PRESIDENT  OF  Indianapolis 
Tj'pographical  Union  Local  No.  1 , 1 
take  exception  to  a  portion  of  the  arti¬ 
cle  entitled  “Capturing  More  Of  U.S. 
Market,”  published  in  the  May  24  issue 
of  E&P. 

The  lifetime  job  guarantee  with 
Indianapolis  Newspapers  Inc.  specifi¬ 
cally  outlines  transfers  on  a  purely 
“voluntary”  basis.  INI  is  legally  obligated 
to  maintain  a  composing  room  for 
employees  who  do  not  wish  to 
transfer  to  another  department  or 
take  advantage  of  an  early  retirement 
incentive. 

Trina  J.  Marquis 
Marquis  is  president  of  Indianapolis 
Typographical  Union  Local  No.  1/ 
Communications  Workers  of  America 
Local  No.  14440 


Newspaperdom* 


50  YEARS  AGO _ A  U.S.  Department 

of  Justice  investigation  of  the  Cana¬ 
dian  newsprint  industry,  resulting 
from  allegations  of  antitrust  violations, 
threatens  relations  between  Canada 
and  the  U.S. 

Grand  jury  subpoenas  of  business 
records  of  the  Canadian  International 
Paper  Co.  were  met  as  an  invasion  of 
dominion  sovereignty.  A  resolution 
adopted  by  the  directors  of  the 
Canadian  company  instructed  officers 
to  disregard  aU  demands  of  U.S.  agents 
for  the  production  of  records  and  to 
keep  the  Minister  of  Internal  Affiirs  of 
Canada  and  the  Prime  Minister  of 
Quebec  fully  informed  of  all  develop¬ 
ments. 

The  National  Conference  of  Editorial 
Writers  was  organized  formally  as  an 
outgrowth  of  the  editorial  writers 
seminar  at  the  American  Press 
Institute.  Temporary  chairman  for  the 
first  conference  scheduled  for 
October  in  Washington  is  Leslie 
Moore,  chief  editorial  writer  iof  the 
Worcester  (Mass.)  Gazette. 

From  Editor  &  Pubusher 
fuly  12,  1947 
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Faulty  thesis 

WE  READ  WITH  keen  interest 
Professor  Earl  Foegen’s  recent 
Shop  Talk  at  Thirty',  “Newspapers’  Death 
Wish  Persists.” 

We  don’t  know  where  Mr.  Foegen 
developed  his  thesis,  but  we  believe  he 
may  have  overlooked  some  facts. 

We  review  some  20  daily  papers 
from  many  sections  of  the  country,  and 
we  believe  we  have  a  pretty  good  “feel” 
about  what’s  in  them. 

We  see  papers  running  far  fewer 
crime/death  stories  than  they  have  in 
the  past  and  with  much  less  space, 
unless  the  story  is  exceptional. 

Also,  if  murder/rape/stabbings,  etc., 
would  kill  a  medium,  television  would 
have  died  an  early  death.  And  the  big 
difference  between  the  two  media  — 
so  far  as  crime  is  concerned  —  is  that 
if  you  tune  out  the  crime  stories  on  TV 
you  also  tune  out  other  news.  Whereas, 
with  newspapers  if  you  don’t  like  to 
read  about  crime,  you  just  read  some¬ 
thing  else. 

And,  finally,  the  public  needs  to 
know  about  crimes,  whether  they  be 
murder  or  whatever,  to  understand 
what  their  community  is  like. 

John  Murphy 

Murphy  is  with  the  Houston  Chronicle 

In  defense  of 
media  advisers 

As  A  COLLEGE  media  adviser  for 
more  than  18  years,  I  am  respond¬ 
ing  to  the  article  on  the  Iowa  State  situ¬ 
ation  in  the  April  5  issue  of  E&P. 

The  role  of  the  adviser  in  college 
media  is  one  of  advice,  support,  assis¬ 
tance  and  knowledge.  I  know  none 
who  “feather  their  own  nests  at  the 
expense  of  journalism  students,”  as  Mr. 
(Gary)  Gerlach  (publisher  of  the  Ames 
(Iowa)  Daily  Tribune')  stated. 

Advisers  are  educators  who  provide 
a  positive  environment  for  students  to 
develop  as  individuals  and  as  members 
of  the  media. 

Since  the  adviser  remains  in  place  as 
college  students  progress  through  the 
university  system,  we  are  often  called 
upon  to  protect  the  student  press  and 
its  freedoms.  We  respect  the  student 
editor’s  right  to  determine  content  and 

http://www.mediainfo.com 


respond  to  challenges  from  those  who 
would  censor  or  take  away  those  free¬ 
doms  from  these  students. 

Students  learn  by  domg,  by  making 
mistakes.  Advisers  provide  the  training, 
support  and  encouragement  that  help 
these  students  act  responsibly  in  their 
roles  as  campus  leaders. 

For  these  and  numerous  other  rea¬ 
sons,  the  college  press  is  best  served 
with  professionally  trained  advisers 
who  “advise”  students  toward  ethical 
media  careers. 

Jan  T.  Childress 
Childress  is  ditector  of  student 
publications  at  Texas  Tech  University 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 
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So  little 
time. 

So  many 
solutions. 

Innovative  coverage  of; 
Economics  &  business  •  Crime  •  Youth 
Race  Relations  •  Environment  •  Poverty 
Citizen  initiative  •  Education 
Arts  &  culture  •  Community  dialogue 

Plus!  Every  story  includes  a  list  of  leads  & 
contacts  for  localizing  coverage! 
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Ethical 

Tightrope 


Arlington  (Texas) 
Star-Telegram  management 
takes  newsroom  heat 
for  hiring  former  city 
mayor  as  columnist, 
editorial  board  member 

BY  JOHN  SULLIVAN 


AN  AN  ex¬ 
mayor  leave 
his  politics 
behind  as  he 
I  starts  a  new 
career  work¬ 
ing  for  his  hometown 
newspaper  as  its  commu¬ 
nity  relations  executive, 
newspaper  columnist  and 
editorial  board  member? 

Only  time  will  tell.  In 
May,  the  Arlington  (Texas) 

Star-Telegram,  a  sister 
paper  of  Knight-Ridder’s 

Fort  Worth  Star-Telegram,  hired  former  Arlington 
Mayor  Richard  Greene  as  its  vice  president  of  com¬ 
munity  relations. 

But  when  the  paper  also  announced  that  Greene 
would  be  writing  a  twice-a-week  column  and  would 
sit  on  the  editorial  board  as  well,  there  was  a  tremen¬ 
dous  amount  of  confusion  and  concern  in  the  news¬ 
room  as  to  what  Greene’s  role  would  be  at  the 
newspaper. 

“I  think  we  need  to  draw  the  line  somewhere,” 
said  Fort  Worth  Star-Telegram  managing  editor 
Kathy  Vetter,  “and  I  think  we  [the  Star-Telegram] 
have  stepped  over  the  line  in 
hiring  a  long-time  politician 
who  basically  shaped  Arling¬ 
ton’s  identity  over  the  past  10 
years.” 

After  the  alternative  weekly 
in  Fort  Worth,  FW  Weekly,  ran 
a  story  questioning  why  the 
newspaper  would  “sell  out” 
by  hiring  the  outgoing  mayor, 
and  detailing  heated  discus¬ 
sions  early  on  between  the 
newsroom  and  corporate 
management  over  his  role, 
Greene  expressed  surprise 
over  all  the  commotion. 

“Their  [the  editors]  reac¬ 
tion  was  generated  by  their 
concern,  I  suppose,  that  there 
was  something  inappropriate 
about  the  decision  to  bring 
me  aboard  with  a  community 
relations  assignment,”  he  said. 
“And  I  think  they  suspected 
or  feared  somehow  that  I  was 


"Part  of  our  mission  is  to 
connect  with  the  community 
and  that’s  what  his  [former 
Mayor  Richard  Greene's]  role 
really  is _ There'll  be  no  con¬ 

flict  between  Richard  Greene 
and  the  newsroom.  Period." 

—  Mac  Tully,  publisher, 
Arlington  (Texas) 
Star-Telegram 


going  to  be  involved  in  the 
news  operation  —  and  I 
am  not.” 

Ever  since  the  Fort 
Worth  Star-Telegram  and 
the  Dallas  Morning  News 
began  competing  head  to 
head  last  year  in  Arlington 
—  the  Morning  News 
launched  the  Arlington 
Morning  News  to  com¬ 
pete  with  the  Star- 
Telegram's  Arlington 
paper  —  both  newspapers 
have  tried  to  claim  the  city 

as  their  own  turf. 

Gary  Jacobsen,  publisher  of  the  Arlington  Morn¬ 
ing  News,  more  than  understands  why  Greene  is 
important  to  Arlington  and  the  problem  of  hiring 
him  that  goes  with  it. 

“’The  community  service  job  makes  a  lot  of 
sense,”  said  Jacobsen,  who  pondered  hiring  Greene 
as  well,“but  we  never  got  serious  because  of  {Morn¬ 
ing  News'  parent  company]  A.H.  Belo’s  conflict  of 
interest  guidelines.” 

“It  would  call  into  question  everything  we  write 
on  the  topic,”  said  Jacobsen,  “and  that’s  the  essence 
of  the  conflict.” 

With  potential  conflict  of  interest  possibilities, 
why  did  the  Star-Telegram  hire  Greene? 

“Part  of  our  mission  is  to  connect  with  the  com¬ 
munity  and  that’s  what  his  [Greene’s]  role  really 
is. . . .  There’ll  be  no  conflict  between  Richard 
Greene  and  the  newsroom.  Period,”  said  Mac  Tlilly, 
Arlington  Star-Telegram's  publisher. 

But  already  there  has  been  some  controversy  over 
Greene’s  role  at  the  newspaper.  During  the  week  of 
June  16,  Greene  made  a  trip  to  Washington,  D.C., 
with  other  Arlington  city  officials  in  an  effort  to  get 
collections  of  the  Smithsonian,  which  is  planning  on 
loaning  about  140  million  artifacts  throughout  the 
country,  to  Arlington. 

Greene’s  expenses  were  paid  by  the  newspaper; 
and  an  Arlington  Star-Telegram  story  on  the  trip 
said  Greene  attended  the  meeting  “because  of  his 
previous  involvement  in  the  project  and  to  provide 
a  bridge  to  the  [new  Mayor  Elzie]  Odom  adminis¬ 
tration.” 

With  talks  resurfacing  of  a  $30  million  Arlington 
museum  in  order  to  accommodate  the  Smithsonian 
exhibit  and  other  collections,  and  the  fact  that  the 
museum’s  primary  focus  has  not  been  determined 
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Arlington  StarTelegram 

During  the  week  of  June  16,  former  Arlington,  Texas,  Mayor 
Richard  Greene  made  a  trip  to  Washington,  D.C.,  with  other 
Arlington  city  officials  in  an  effort  to  get  collections  of  the 
Smithsonian,  which  is  planning  on  loaning  about  140  million 
artifacts  throughout  the  country,  to  Arlington.  Greene's 
expenses  were  paid  by  the  newspaper,  and  an  Arlington 
Star-Telegram  story  on  the  trip  (above)  said  Greene  attended  the 
^  ^  meeting  "because  of  his  previous  involvement  in  the  project 

^  *0  provide  a  bridge  to  the  [new  Mayor  Elzie]  Odom 

administration."  Some,  including  the  publisher  of  the  competing 
w.' f  Arlington  Morning  News,  wonder  how  the  paper  will  be  able  to 

'*'  '*'* '  cover  the  ongoing  story  when  Greene  is  a  participant. 


Arlington 

Srnithso«^^i,».n 


yet,  Jacobsen  is  very  curious  about  how  his  com¬ 
petitor  is  going  to  cover  the  ongoing  museum  story. 

If  Greene  is  a  participant  in  negotiations  to  bring 
the  exhibits  to  Arlington,  “How  do  they  [the  Star- 
Telegram]  cover  the  story  objectivefy?”  Jacobson 
wonders. 

And  Vetter  believes  that 
the  newspaper  walks  an  ethi¬ 
cal  tightrope. 

“He’s  [Greene]  got  very 
strong  ties  to  the  movers  and 
shakers  of  Arlington,  which, 
on  the  one  hand,  is  good  for 
the  newspaper  because  he 
can  talk  to  us  about  some  of 
the  ins  and  outs  of  politics 
and  planning  that  went  into 
things  like  The  Ballpark 
[Arlington’s  new  baseball  sta¬ 
dium],”  she  said. 

“However,  I  think  that  we 
have  created  a  big  perception 
problem  for  ourselves  by  hir¬ 
ing  him.  I  think  going  to 
Washington,  D.C.,  although 
the  newspap)er  paid  for  it  — 
and  I  applaud  that  —  I  think 
that  compounds  the  problem.” 

Tull)  said  management  has 
done  everything  it  can  to 
answer  questions  raised  by 
the  newsroom  and  to  attempt 
to  alleviate  any  potential  conflict  problems. 

TUUy  said  when  management  heard  rumblings 
among  the  editors  about  Greene’s  hiring,  he  called 
them  together  to  listen  to  their  concerns. 

“These  meetings  [with  editors]  happened  at  our 
request.  When  [executive  editor]  Jim  Witt  called  me 
and  said  there  was  concern  on  the  part  of  the  Fort 
Worth  newsroom,  I  said,  ‘Well,  let’s  get  them 
together  and  talk  about  it.’ We  stayed  until  the  very 
last  questions  were  answered.” 

However,  an  incident  that  occurred  in  January 
that  FW  Weekly  reported  on  at  length  was  one  of  the 
reasons  for  concern  among  some  of  the  reporters 
and  editors. 


A  story  involving  the  planned  sale  of  a  car  dealer¬ 
ship  in  which  Greene  held  partial  ownership  was 
supposed  to  run  on  Friday  but  was  held  by  a  day. 
Greene  reportedly  contacted  T\illy  and  asked  him  to 
hold  the  story  over  the  weekend,  in  order  to  make 
sure  the  transaction  went  through. 

Arlington  Star-Tele¬ 
gram  news  editor  Gary 
Hardee  explained  the  situ¬ 
ation. 

“You  have  a  relationship 
with  a  person,  a  source, 
over  many  years  that’s 
been  developed.  It  wasn’t 
a  matter  of  killing  the  story 
—  that’s  what’s  important. 

There  was  not  an  attempt 
to  kill  the  story  but  there 
was  a  request  to  delay.  We 
can  wait  24  hours  —  and 
we  had  that  story  first.” 

Another  area  of  concern 
among  newsroom  employ¬ 
ees  involved  Mac  Tully 
praising  Greene  for  his  10 
years  of  service  as  mayor, 
in  a  32-page  special  sec¬ 
tion  published  by  the  Star- 
Telegram  one  day  prior  to 
the  announcement  that  he 
was  joining  the  newspaper. 

Greene  had  been 
approached  by  Tully  after 
he  announced  he  would  not  run  for  office  and  was 
quietly  hired  before  his  term  had  ended.  Knowing 
that  Greene  was  joining  the  newspajjer,  the  feeling 
among  some  newsroom  employees  was  that  Tully 
should  not  have  publicly  praised  Greene  for  his 
political  service. 

Some  newspapers  around  the  country  encourage 
publishers  and  other  business-side  executives  to 
take  an  active  role  in  community  affairs.  Others 
strictly  prohibit  it. 

At  the  Star-Telegram,  there  is  a  history  of  com¬ 
munity  involvement  by  business-side  executives. 

(See  Tightrope  on  page  34) 


“I  think  we  need  to 
draw  the  line 
somewhere,’'  said 
Fort  Worth 
Star-Telegram 
managing  editor 
Kathy  Vetter,  "‘and 
I  think  we  [the 
Star-Telegram] 
have  stepped  over 
the  line  in  hiring  a 
longtime  politician 
who  basically 
shaped  Arlington’s 
identity  over  the 
past  10  years” 


"I  haven't  joined  the 
news-gathering  and  reporting 
operation.  ...HI  was  [hired  as] 
a  paperboy,  would  the  same 
objections  be  raised?" 

—  Richard  Greene,  former 
Arlington,  Texas,  mayor  who 
is  now  vice  president  for 
community  relations,  columnist 
and  editorial  board  member, 
Arlington  Star-Telegram 
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BY  M.L.  STEIN 


Penetrating 
Juvenile  Courts 


PENETRATING  THE  JUVENILE  justice  sys¬ 
tem  isn’t  as  tough  as  the  press  imagines 
and  offers  much  more  of  a  story  than 
the  kid  who  shoots  up  a  grocer>'  store,  a 
panel  of  experts  agreed. 

With  the  system  under  attack  from 
the  public  and  legislators,  many  judges,  prosecutors 
and  defense  lawyers  will  welcome  reporters  with 
open  arms,  the  panelists  asserted  at  the  annual 
national  conference  of  Investigative  Reporters  and 
Editors  in  Phoenix,June  12-15. 

“The  people  working  on  the  front  line  of  the  sys¬ 
tem  will  say,  ‘It’s  about  time 
you  showed  up,’  ”  said 
Edward  Humes,  author  of  No 
Matter  How  Loud  I  Shout:  A 
Year  in  the  Life  of  fuvenile 
Court. 

Humes,  a  former  newspa¬ 
perman  and  Pulitzer  Prize 
_  winner,  said  that  in  research¬ 
ing  his  hook  on  the  Los  Ange¬ 
les  Juvenile  Court,  “My  hardest  obstacle  was  not  in 
getting  through  the  door  but  in  getting  past  some  of 
the  arrent  assumptions  I  took  in  with  me.” 

Contrary  to  his  prior  notions,  he  said,  juveniles 
frequently  did  not  receive  harsher  punishment 
when  their  cases  were  moved  to  adult  courts,  a  rev¬ 
elation  that  also  surprised  judges,  district  attorneys 
and  defense  lawyers.  Humes  said  he  further  found 
that  the  trouble  with  the  juvenile  justice  system  is 
not  in  the  way  it  treats  violent  offenders,  but  in  how 


Reporters  can 
obtain  more 
information  than 
they  realize 


it  deals  with  minor  ones. 

Juveniles  finally  ordered  to  criminal  court  have 
had  years  of  arrests  for  minor  offenses  and  are  often 
given  probation  with  no  supervision  —  in  some 
cases  not  even  having  to  report  to  a  probation  offi¬ 
cer,  he  related. 

Only  about  25%  of  juvenile  arrests  lead  to  any 
meaningful  consequences  for  those  arrested,  Humes 
noted. 

“The  only  way  to  pierce  this  veil  of  false  assump¬ 
tions  is  to  get  into  the  door  of  the  juvenile  court  and 
see  what’s  happening  to  the  whole  gamut  of  offend¬ 
ers,  not  just  the  unusual  cases  as  when  a  6-year-old 
bludgeons  an  infant  to  death  or  pushes  a  kid  out  the 
window,”  he  advised. 

The  speaker  conceded  such  stories  are  important 
and  newsworthy  but  termed  them  “utterly  aber¬ 
rant”  when  compared  with  the  normal  procession 
through  the  juvenile  courts. 

Court  officials  know  this  and  want  it  spread  to 
the  public,  Hume  said. 

“This  has  been  a  place  where  secrecy  has  been 
habitual,”  but  no  longer,  Humes  added.  “The  people 
running  the  system  want  coverage  now.” 

For  one  thing,  he  observed,  they  know  the  system 
is  being  reviewed  by  legislators,  some  of  whom 
want  to  abolish  it  and  move  it  into  adult  courts. 
Judges  are  so  concerned  over  the  issue  that  at  their 
recent  meeting  in  Reno  several  panels  were  devoted 
to  dealing  with  the  news  media  and  generating  sto¬ 
ries,  Humes  recalled. 

“The  winds  of  change  are  blowing  at  the  federal 


Guidelines  For  Obtaining  Juvenile  Justice  Records 


CAMERON  McWHIRTER  OF  the  Cincinnati  Enquirer 
offers  the  following  guidelines  for  obtaining  juvenile 
justice  system  records: 

♦  Don’t  be  combative  about  obtaining  records.  “The  juve¬ 
nile  justice  s)'stem  is  not  an  area  where  open  records  laws 
and  the  First  Amendment  hold  a  lot  of  sway.” 

♦  Be  clear  about  what  you  will  publish  concerning 
names  and  court  records.  Stick  to  your  word  unless  you 
don’t  intend  to  write  about  the  subject  again. 

♦  Learn  quickly  where  and  how  juvenile  records  are 
kept,  in  what  form  and  how  detailed,  whether  computer¬ 
ized  or  not. 

♦  Sit  in  on  court  proceedings  to  which  you  have  a  right. 
See  how  the  system  works  —  or  doesn’t  —  how  key  play¬ 
ers  operate  and  who  controls  what  documents. 

♦  Woric  everyone  at  juvenile  court:  judges,  administrators. 


magistrates,  computer  people,  clerks,  prosecutors,  defense 
attorneys,  social  workers,  defendants  and  their  families,  and 
victims. 

♦  Read  current  literature  on  the  system,  talk  to  experts 
and  compare  your  state  to  other  jurisdictions. 

“You  will  likely  find  a  dearth  of  statistical  data  and  a  lot 
of  opinions.” 

Since  officials  will  not  allow  records  to  leave  the  build¬ 
ing,  reporters  should  take  laptops  into  the  record  room  and 
type  in  the  information,  creating  a  database.  The  method, 
he  said,  enabled  the  Inquirer  team  to  flag  key  cases  and 
schmooze  with  courthouse  staffers. 

“Most  importantly,  you  can  get  information  that  officials 
don’t  intend  to  provide,”  he  said.  “We  got  the  phone  num¬ 
bers  and  addresses  of  defendants,  their  parents,  victims, 
arresting  officers  and  social  workers.”  —  M.L.  Stein 
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and  state  level  and  this  is  an  opportunity  and  a  chal¬ 
lenge  for  reporters,”  added  panel  moderator  Rose 
Ciotta,  a  Buffalo  Neu’s  editor. 

“Instead  of  taking  the  assumptions  that  politicians 
are  throwing  at  us  about  how  the  system  works,  go 
beyond  the  portrait  of  the  [violent]  kid  and  look 
into  his  background.  Usually  such  kids  come  from  a 
family  with  a  criminal  history,  which  the  system 
rarely  knows  about.” 

Another  panelist,  Cameron  McWhirter  of  the 
Cincinnati  Enquirer,  also  called  for  closer  examina¬ 
tion  of  the  juvenile  court  system. 

“Juvenile  crime  is  very  poorly  covered  by  the 
media,”  he  contended.  “Some  kid  shoots  someone  in 
a  grocery  store  and  that’s  the  big  news  of  the  day. 
Next,  we  do  another  story  of  the  kid’s  horrendous 
record  and  then  the  juvenile  court  goes  back  into 
this  Byzantine  cloak  that  no  one  tries  to  jjenetrate.” 

McWhirter,  a  member  of  his  pajier’s  projects  team 
that  investigated  the  transfer  of  juveniles  to  adult 
court,  said  it  got  into  the  juvenile  system  in  Cincin¬ 
nati,  “which  is  not  exactly  a  liberal  town,”  by  con¬ 
vincing  officials  it  was  in  their 
interest  to  open  up  files. 

“Don’t  go  in  there  citing  the 
open  records  law,  the  public’s 
right  to  know  and  God  bless 
America,”  he  cautioned.  “That’s 
not  going  to  get  you  anywhere.” 

Officials  there,  McWhirter 
said,  cooperated  because  they 
were  influenced  by  “a  growing 
movement  to  get  rid  of  the  juve¬ 
nile  justice  system.” 

But  it  wasn’t  slam  dunk,  he 
warned.  Reporters  must  pro¬ 
ceed  carefully  to  win  the  trust  of  judges  and  attor¬ 
neys,  he  explained. 

Although  invoking  open  records  laws  may  not 
impress  court  officials,  state  freedom  of  information 
statutes  may  be  effective  in  getting  compliance  and 
inspection  reports  by  state  oversight  agencies, 
Ciotta  said. 

“And  if  it’s  a  state-run  juvenile  agency,  ask  for  a 
paper  that  may  contain  important  clues  about  the 
facility’s  history,”  she  said.  “Include  in  your  request 
financial  data  so  you  can  calculate  cost  per  youth. 
You  will  probably  find  that  your  community  is 
spending  big  bucks  and  getting  very  little  in  return.” 

Simon  I.  Singer,  a  sociologist  at  the  State  Univer¬ 
sity  of  New  York  at  Buffalo,  said  there  are  a  multitude 
of  juvenile  justice  systems  so  the  media  should  not 
think  in  terms  of  a  closed,  hierarchical  institution. 

“Judges  make  decisions  but  the  intake  system  has 
its  own  system  of  adjudication,”  he  said. 

He  further  noted  that  different  jurisdictions  have 
different  ways  of  defining  recidivism  and  success  in 
handling  juvenile  offenders  as  well  as  administering 
treatment  and  punishment. 

Singer,  author  of  Recrimimilizing  Delinquency: 
Violent  Juvenile  Crime  and  Juvenile  Justice 
Reform,  said  a  vast  amount  of  effort  is  needed  to 
fiilly  open  the  juvenile  court  process. 


“The  winds  of 
change  are 
blowing  at  the 
federal  and  state 
level  and  this  is 
an  opportunity^ 
and  a  challenge 
for  reporters” 


“A  lot  of  it  can’t  be  done  by  academics,”  he  said. 
“You  have  to  do  it.” 

What  journalists  will  hear  in  their  investigations, 
he  predicted,  is  that  the  system  is  the  way  it  is  to 
protect  the  juvenile. 

“That’s  the  straw-man  argument,”  he  stated.  “The 
real  reason  is  to  protect  officials  and  legal  decision¬ 
making.” 


BY  KELVIN  CHILDS 

Open  Records 
Guides  Come  In 
Assorted  Formats 

Convenience  is  the  newest  advantage 
of  Tapping  Officials’  Secrets,  a  journalists’ 
guide  through  the  open  meetings  and 
open  records  laws  in  the  50  states  and 
the  District  of  Columbia  published  by  the  Reporters 
Committee  for  Freedom  of  the  Press. 

The  third  edition  of  the  compendium,  released 
July  4,  is  available  for  the  first  time  in  a  single  vol¬ 
ume,  on  CD-ROM,  and  at  the  Reporters  Committee’s 
Web  site  (http://www.rcfip.org/rcfp). 

“It’s  an  enormous  undertaking,  because  it 
requires  the  contributions  of  51  contributors,”  said 
Jane  E.  Kirtley,  executive  direc¬ 
tor  of  the  Reporters  Committee. 

The  51  guides,  for  each  state  and 
the  District  of  Columbia,  were 
prepared  pro  bono  by  lawyers 
who  specialize  in  open  govern¬ 
ment  law. 

Kirtley  said  the  guide  is  writ¬ 
ten  to  be  understandable  for 
journalists  but  still  a  comprehen¬ 
sive  guide  for  lawyers.  Following 
a  standard  outline,  each  guide 
includes  the  text  of  all  relevant 
statutes  and  information  on 
what  records  and  meetings  fell  under  the  open  gov¬ 
ernment  laws. 

The  guides  describe  exemptions  to  the  laws  as 
interpreted  by  state  courts  and  attorneys  general, 
and  include  a  sample  request  letter  and  instructions 
on  how  to  acquire  documents,  attend  government 
meetings,  and  appeal  denials  of  access. 

Accessibility  to  electronically  stored  documents 
has  become  a  major  issue  in  the  years  since  the  first 
edition  was  released  in  1989.  Kirtley  said  informa¬ 
tion  on  how  to  acquire  such  documents  is  included 
in  the  1S)97  edition. 

Open-records  access  is  hardly  uniform  across  the 
country,  Kirtley  said.  Although  wary  of  making  gen¬ 
eralizations,  “the  farther  west  of  the  Mississippi,  the 
(See  Records  on  page  33) 
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BY  KELVIN  CHILDS 

White  House 
And  The  Internet 


The  INUTAL  principle  of  the  Hippo¬ 
cratic  oath  —  “First,  do  no  harm”  —  is 
the  maxim  the  government  will  follow 
toward  development  of  the  Internet, 
President  Clinton  and  Vice  President  A1 
Gore  announced. 

The  president  and  vice  president  spoke  July  1  at 
the  release  of  “A  Framework  for  Global  Electronic 
Commerce.”  a  report  laying  out  the  principles  of 
U.S.  policy'  in  cyberspace. 

“We  are  helping  to  make  sure  that  commerce 
goes  digital,  that  ingenuity  goes  global,”  Gore  said. 

The  report  recommends 
that  market  forces,  rather  thjm 
government  regulation,  shape 
the  growth  of  the  Internet. 
The  government’s  role,  the 
report  states,  should  be  to 
“ensure  competition,  protect 
intellectual  property'  and  pri¬ 
vacy,  prevent  fraud,  foster 
transparency,  support  com¬ 
mercial  transactions,  and  facil¬ 
itate  dispute  resolution.” 

The  report  touched  on 
content  issues,  stating  that  the 
United  States  would  “develop 
an  informal  dialogue  with  key 
trading  partners  on  public- 
policy  issues  such  as  hate 
speech,  violence,  sedition, 
pornography  and  other  con¬ 
tent  to  ensure  that  differences 
in  national  regulation,  espe¬ 
cially  those  undertaken  to  fos¬ 
ter  cultural  identity,  do  not 
serve  as  disguised  trade  barri¬ 
ers.” 

And  it  stated  the  United 
States  would  seek  to  keep 
some  nations’  restrictive- 
advertising  laws  and  laws 
requiring  “domestically  pro¬ 
duced”  content  of  broadcast 
material  from  being  applied 
to  the  Internet. 

Clinton  was  introduced  by 
Gore  as  “the  first  president 
with  an  e-mail  address  (presi- 
dent@whitehouse.gov)  .  .  . 
the  first  president  with  a 
home  page  (http;//www. 
whitehouse.gov)  . . .  the  first 


president  to  sign  a  bill  in  cyberspace.” 

Clinton  said,  “When  I  became  president,  which 
wasn’t  so  long  ago,  only  physicists  were  using  the 
Internet”;  now,  50  million  people  are  connected. 

Clinton  noted  that  anybody  can  start  a  business 
today  and,  through  the  Internet,  offer  their  wares 
anywhere  in  the  world,  competing  on  an  equal  foot¬ 
ing  with  giants. 

To  illustrate  the  point,  Louis  Gerstner,  chairman 
and  CEO  of  IBM,  shared  the  dais  with  Macdara  Mac- 
Coll,  managing  director  of  Parent  Soup,  a  2-year-old 
Internet  start-up  company  that  offers  advice  to  fam¬ 
ilies  online  (http://www.parentsoup.com). 

MacCoU  said  Parent  Soup  is  “a  24-hour-a-day, 
seven-day-a-week  community  where  real  people  talk 
about  real  issues.” 

She  said  she  could  imagine  the  day's  headlines 
would  be  “  ‘Big  Blue  and  Who?’  ” 

Gerstner  said,“The  potential  is  huge  for  business.” 

He  said  there  is  $2  billion  worth  of  business 
being  transacted  on  the  Internet  today,  and  that  it 
could  be  more  than  $1  trillion  by  2010.  “Increas¬ 
ingly,  the  Net  is  where  business  must  be.” 

The  White  House  announcement  came  just  a  few 
days  after  the  Supreme  Court  ruled  7-to-2  against 
the  Communications  Decency  Act,  which  imposed 
criminal  sanctions  on  transmission  of  “indecent” 
content  to  minors. 

The  plan  does  call  for  the  government  to  work 
with  the  computer  industry'  to  create  filtering  tech¬ 
nology  and  ratings  systems. 

“A  hands-off  approach  to  electronic  commerce 
should  not  mean  indifference  to  parents’  concerns,” 
Clinton  said. 

Clinton  aimounced  that  he  would  order  all  fed¬ 
eral  agencies  to  review  their  policies  so  they  meet 
the  report’s  principles  and  goals,  and  wanted 
changes  implemented  within  12  months. 

U.S.  Trade  Representative  Charlene  Barshefsky 
will  be  directed  to  work  with  foreign  governments 
and  the  World  Trade  Organization  to  ensure  that  no 
new  tariffs  will  be  imposed  on  Internet  transactions 
or  equipment. 

Similarly,  Treasury  Secretary  Robert  Rubin  will 
deal  with  state  and  local  governments  to  keep  them 
from  imposing  new  taxes  on  Internet  commerce, 
and  to  see  that  tax  laws  treat  electronic  transactions 
the  same  as  other  kinds.  He  also  will  work  with  for¬ 
eign  governments  on  improvements  in  electronic 
payment  systems. 

Commerce  Secretary'  William  M.  Daley  will  be 
told  to  deal  with  global  copyright  and  patent  pro¬ 
tections;  to  create  a  body  to  handle  usage  and  trade- 


Clinton 
Administration 
announces 
'hands-off 
approach  to 
online  commerce 


President  Clinton  was  intro¬ 
duced  by  Vice  President  Al 
Gore  as  "the  first  president 
with  an  e-mail  address  (presi- 
dent@whitehouse.gov) ...  the 
first  president  with  a  home 
page  (http://www.whitehouse. 
gov) ...  the  first  president  to 
sign  a  bill  in  cyberspace." 
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mark  disputes  over  domain  names;  and  to  encourage 
development  of  filtering  technologies  and  ratings 
systems. 

The  Commerce  Department  and  the  Office  of 
Management  and  Budget  will  work  with  industry 
and  advocacy  groups  to  create  rules  and  technology 
to  handle  privacy  concerns. 

Clinton  also  said  that  the  chairman  of  the  report 
committee,  Ira  Magaziner,  will  go  to  Europe  next 
month  “to  present  our  vision.” 

At  a  press  conference  afterward.  Steve  Case,  chair¬ 
man  of  America  OnEne,  said  he  hopes  the  report 
carries  a  lot  of  weight  in  keeping  the  Internet  tax- 
free  in  all  cities  and  states. 

Gerstner  said  government  regulation  can  be  help¬ 
ful  in  “keeping  some  measure  of  commonality 
across  the  world”  so  that  diflering  technical  stan¬ 
dards  don’t  stifle  digital  conversations  or  transac¬ 
tions. 

During  the  announcement,  Clinton  recognized 
several  Internet  pioneers,  including  Tun  Berners- 
Lee,  inventor  of  the  World  Wide  Web;  Vint  Cerf  and 
Robert  Kahn,  co-inventors  of  the  computer  net¬ 
working  protocols  that  enabled  the  development  of 
the  Internet;  and  David  Duke,  a  Corning  lead 
researcher  who  developed  fiber  optics. 


Postal  Service 
Asks  For 
Rate  Increase 

The  U.S.  postal  service  will  ask  for  an  omnibus 
rate  increase  that  calls  for  a  1«  increase  in 
the  price  of  a  First  Cilass  stamp  rate  and,  on  average, 
calls  for  a  3-5%  increase  in  the  rate  for  ne%\'spapers 
and  a  S.4%  increase  in  the  rate  for  national  maga¬ 
zines. 

The  Postal  Service  Board  of  Governors 
announced  its  intention  July  1  and  will  formally  file 
the  case  with  the  Postal  Rate  Commission  this 
week. 

The  commission  is  expected  to  take  up  to  10 
months  to  review  the  request;  the  process  includes 
hearings  and  testimony  from  interested  parties. 
New  rates,  if  approved,  would  not  take  effect  before 
May  1998. 

For  periodical<lass  mail,  the  proposal  calls  for  an 
increase  in  the  percentage  editorial  discount,  to 
0.06«  for  each  1%  of  a  publication’s  editorial  con¬ 
tent. 

The  advertising  rates  for  newspapers  and  the  like 
taken  to  the  destination  sectional  center  would  be 
cut  to  17.1 «. 

The  plan  would  abolish  the  single-piece  rate 
for  Standard  Mail  (A),  and  also  the  Enhanced 
Carrier  Route  Basic  Letter  Rate,  while  decreasing  the 
pound  rates  for  several  categories  of  advertising 
mail. 

As  proposed,  the  price  of  pre-paid  reply  mail 
would  drop  to  30<t.  The  price  of  flat-rate,  two-pound 
Priority  Mail  delivery  would  go  up  to  $3-20  from  $3. 

—  Kelvin  Childs 


James  Wright  Brown 
Award  Goes  To 
New  York  Times 

The  new  YORK  Times  took  home  this  year’s 
James  Wright  Brown  Award  for  outstanding 
public  service,  and  two  other  prizes,  and  the  Daily 
Neu's  won  three  awards,  in  the  annual  journalism 
competition  of  the  Deadline  Club. 

Gannett  Suburban  Newspapers  and  the  news¬ 
magazines  Newsweek  and  Business  Week  each  won 
two  awards  from  the  Deadline  Club,  the  press  club 
that  is  the  New  York  City  chapter  of  the  Society  of 
Professional  Journalists. 

The  newest  of  the  club’s  24  awards,  for  best  Web 
site,  was  shared  by  the  Times  and  Business  Week. 

The  Times'  Lizette  Alvarez,  Dan  Barry,  Frank 
Bruni,  Alan  Finder,  Jane  H.  Lii  and  Deborah  Sontag 
shared  the  $  1 ,000  Bn)wn  award,  named  after  E&Fs 
late  founder  and  funded  by  his  son.  Editor  &  Pub¬ 
lisher  Co.  President  Robert  U.  Brown,  for  reporting 
on  housing  problems.  The  award  was  presented  by 
Editor  &  Publisher  magazine  co-publisher  Christo¬ 
pher  Phillips. 

Times  reporters  Christopher  Drew,  Diana  B.  Hen- 
riques,  David  Cay  Johnston  and  Floyd  Norris  were 
honored  for  a  series  on  tax  avoidance. 

The  Daily  News  editorial  board  won  for  editorial 
writing  on  sch(X)l  reform,  columnist  Stanley  Crouch 
for  a  column  on  race,  and  Molly  Gordy  for  reporting 
on  medical  threats  to  minorities. 

At  Gannett  Suburban  Newspapers,  editorial  car¬ 
toonist  Matt  Davies  took  the  cartoon  award  and  Phil 
Waga  won  for  his  business  story  about  General 
Motors  closing  a  plant. 

Newsweek  won  for  news  reporting  and  feature 
photos.  Long  Island’s  Newsday  for  spot  news,  the 
Newark,  N.J.,  Star-Ledger  for  feature  reporting;  the 
Staten  Island  Advance  for  reporting;  and  Jewish 
Week  for  nondaily  reporting. 

Except  for  the  Brown  award’s  cash.  Deadline  Club 
award  winners  receive  a  “Rube,”  a  prize  designed  by 
the  late  cart(X)ninst  Rube  (ioldberg. 

Frank  Magid 
Acquires  MORI 

Frank  N.  magid  Associates,  based  in  Marion, 
Iowa,  has  acquired  a  majority  interest  in  Min¬ 
nesota  Opinion  Research  Inc.  of  Minneapolis. 

Magid  offers  customized  research  and  consulting 
for  the  media  and  entertainment  industries,  with 
offices  in  New  York,  Los  Angeles,  London,  and  Kuala 
Lumpur.  The  firm  serves  TV  stations,  networks  and 
entertainment  companies  in  the  U.S.,  Europe  and 
Asia. 

MORI  pnwides  market  research  information  for 
the  North  American  newspaper  industry. 

MORI  founder  Kristin  McGrath  will  remain  pres¬ 
ident  and  CEO  of  the  new  MORI  entity,  which  will 
remain  a  stand-alone,  autonomous  business. 
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Cooperative 

Effort 


IGHT  NEWSPAPERS,  FtIt  states  and  five 
days. 

The  eight  Northwest  daily'  newspapers 
owned  by  Pioneer  Newspapers  and 
Skagit  Valley  Publishing  Co.  recently  pub¬ 
lished  a  five-day  series  on  anti-govern¬ 
ment  groups. 

The  five-state  project  coincided  with  the  second 
anniversary  of  the  Oklahoma  bombing  and  the  trial 
of  accused  bomber  Timothy  McVeigh. 

The  project  was  conceived  in  early  October  at 
the  Pioneer  Newspapers  conference  for  managing 
editors  in  Seattle. 

The  attendees  had  just 
wrapped  up  a  session  on  joint 
newspaper  projects,  where 
Lewiston  (Idaho)  Morning 
Tribune  editor  Paul  Emerson 
talked  about  a  cooperative 
effort  between  the  Lewiston 
paper  and  the  Idaho  Falls  Fbsf 
Register  involving  coverage  of 
the  Snake  River. 

Editors  of  the  Pioneer 
Newspapers  were  impressed, 
and  wanted  to  do  their  own 
cooperative  project. 

Four  months  later,  the 
newspapers  selected  a  topic  and  a  deadline.  The 
focus:  Groups  that  have  crossed  the  line  and  in 
some  cases,  wreaked  havoc  on  a  community 
because  the  government  has  been  the  enemy. 

The  timing  couldn’t  be  better,  since  seven  of  the 
eight  papers  launched  the  five-day  report  the  day 
before  or  the  day  after  the  second  anniversary  of 
the  Oklahoma  bombing. 

The  newspaper  editors  didn’t  want  to  rehash  the 
bombing  or  focus  on  the  very  militant  groups. 
Instead,  they  wanted  to  take  a  look  at  how  the  gov¬ 
ernment  has  become  the  enemy  in  the  other  cases, 
too,  and  what  type  of  activity  there  is  in  the  West 
and  in  their  communities.” 

The  papers  wanted  to  know: 

♦  What  happened  since  that  bombing? 

♦  Why  is  the  West  such  a  popular  haven  for  such 
groups? 

♦  What  are  the  beliefs  of  these  fringe  groups? 

♦  Who  joins  and  why? 


Holbrook  is  the  managing  editor  of  the  Idaho 
Press-Tribune  in  Nampa.  She  coordinated  the 
project  and  can  be  reached  at  vholbrook® 
idahopress.com  or  C208)465-81 10. 


Eight  newspapers 
in  five  states 
work  together  to 
produce  series  on 
anti-government 
groups  in  the 
West 


♦  Are  the  groups  growing? 

♦  What  is  the  historic  background  on  such 
groups? 

♦  How  do  they  communicate,  recruit  members? 

It  was  the  first  time  all  eight  newsrooms  worked 

together  to  tell  a  story  that  stretched  beyond  each 
paper’s  local  readership. 

The  newspapers  also  tapped  the  assistance  of  a 
journalism  class  from  the  University  of  Idaho.  Stu¬ 
dents,  under  the  direction  of  professor  Sandra 
Haarsager,  gathered  information  on  some  of  the 
larger  militia-type  groups  and  their  beliefs. 

Once  the  topic  was  established,  stories  were 
pitched  and  assigned  through  a  series  of  conference 
calls  and  electronic  mailings  in  February  and  March. 
The  newspapers  paired  up  for  editing  and  the  final 
drafts — 15  stories  and  sidebars  —  were  shared 
electronically  among  the  group. 

Photos,  graphics  and  logos  were  shared  on  a  pri¬ 
vate  Web  site,  and  each  newspaper  was  responsible 
for  uploading  its  own  art.  One  paper  designed  the 
logo  and  created  a  locater  map  showing  the  site  of 
each  newspaper’s  community. 

Each  paper  had  the  freedom  to  publish  anytime 
after  April  18.  The  papers  could  publish  the  stories 
in  any  order,  cut  or  drop  any  stories  that  would  not 
interest  their  readers  or  add  elements  that  had  local 
interest. 

The  uncut  versions  of  the  stories  along  with  art 
and  studentgenerated  capsules  were  consolidated 
on  a  Web  page  at  http://www.idahopress.com. 

Pioneer  Newspapers  President  Dave  Lord,  who 
left  it  up  to  the  editors  to  decide  if  a  joint  project 
fSee  Cooperate  on  page  33) 
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9.  J  Publicity  and  Public  Relations 

10.  J  Library  /  Federal  /  State  and  Local 
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J.  J  Class  Mgr. 
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0.  J  Circulation  Mgr. 
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H.  J  Advertising  Mgr. 
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L  J  Promo  Mgr 

M.  J  PR  Mgr. 

O.  J  Prod  Mgr. 

P.  J  Composing  Mgr. 


Q.  J  Circulation  Mgr. 

R.  -I  Editorial  Dept 

S.  J  Advertising  Dept 

T.  J  Circulation  Dept 

V.  J  Production  Dept. 

W.  J  Promotion  D^ 

X.  -I  Freelance  /Vrtis^/riter 

Y.  -I  Newspaper  Dealer/ 

Ostributor 
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BB.  J  Prepress  Mgr. 
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BY  MARK  FITZGERALD 


Strikers  Get 
Another  Victory 


COMPARING  THE  LONG  Detroit  news¬ 
paper  labor  dispute  to  the  baseball 
strike  that  wiped  out  the  1994  World 
Series,  the  chairman  of  the  National 
Labor  Relations  Board  authorized  the 
board  to  seek  a  federal  court  order 
returning  all  former  strikers  to  their  jobs. 

In  an  apparently  unprecedented  written  explana¬ 
tion  of  the  order  to  seek  a  so-called  Section  10(j) 
injunction,  NLRB  chairman  William  Gould  fV  said  he 
hoped  a  court  order  might  prod  both  sides  to  nego¬ 
tiate  seriously  —  just  as  a  similar  injunction  restored 


NLRB  chairman 
authorizes  board 
to  seek  a  federal 
court  order 
mandating  that 
the  Detroit 
newspaper 
strikers  be  given 
their  jobs  back 


labor  peace  to  baseball. 

NLRB  regional  director 
William  Schaub  filed  the  peti¬ 
tion  for  the  KXj)  injunction  in 
U.S.  District  Court  in  Detroit 
on  July  7.  The  case  was 
assigned  to  Judge  John  Cor¬ 
bett  O’Meara,  who  will  hear 
arguments  and  issue  a  ruling 
within  the  next  few  weeks. 

“The  success  of  that 
[NLRB]  initiative  restored 
peaceable  relations  between 
the  parties,  saved  the  baseball 
seasons  of  1S)95  and  1996, 
revived  collective  bargaining 
and  led  to  the  negotiation  of  a 
comprehensive  collective  bar¬ 
gaining  agreement  late  last 
year,”  Gould  said  in  a  prepared 

statement. 

The  July  1  NLRB  order  partially  upheld  the  find¬ 
ing  of  an  administrative  law  judge  on  June  20  that 
the  strike  was  caused  by  unfair  labor  practices  by 
Knight-Ridder  Inc.’s  Detroit  Free  Press,  Gannett  Co.’s 
Detroit  News  and  their  joint  operating  agency, 
Detroit  Newspapers. 

On  Valentine’s  Day  this  year,  more  than  1 ,000  still- 
striking  workers  from  six  unions  made  an  uncondi¬ 
tional  offer  to  return  to  work  and  ended  the  strike 
that  began  with  a  walkout 
by  2,500  workers  July  13, 

1995. 

At  the  time,  labor  leaders 
said  they  were  confident 
they  would  win  an  injunc¬ 
tion  to  return  them  to  jobs 
that  were  given  to  about 
1,300  f)ermanent  replace¬ 
ments. 

Since  that  February 


unconditional  offer,  only  about  250  former  strikers 
have  returned  to  their  old  jobs. 

A1  Derey,  chairman  of  the  Metropolitan  Council  of 
Newspaper  Unions,  hailed  the  order  as  “another  step 
toward  justice  for  the  newspaper  workers  who 
were  forced  to  strike  almost  two  years  ago.” 

“We  trust  that  the  federal  courts  will  get  us  back 
to  work,”  Derey  said.  “That  leaves  only  one  course 
for  all  the  parties  —  to  negotiate  a  resolution  to  this 
dispute.” 

Since  the  early  weeks  of  the  strike,  the  newspa¬ 
pers  and  their  joint  agency  have  been  adamant 
that  they  would  not  lay  off 
any  of  the  1,300  replacement 
workers  in  order  to  make 
room  for  the  former  strikers. 

In  Detroit  Newspapers’ 
first  reaction,  Tim  Kelleher, 
the  agency’s  senior  vice  presi¬ 
dent  of  labor  relatioas,  said  in 
a  Free  Press  story  by  Rachel 
Konrad  and  Charlotte  W.  Craig 
that  he  believed  the  injunc¬ 
tion  would  be  denied  because 
“we  don’t  feel  that  we  com¬ 
mitted  an  unfair  labor  prac¬ 
tice,  and  we  feel  we  will  pre¬ 
vail  eventually'  in  that  regard. 

To  grant  a  10(j)  would  short- 
circuit  that  process.” 

However,  NLRB  chairman 
Gould  said  the  board  was 
seeking  an  injunction  now 
because  further  delay  could 
harm  the  former  strikers. 

Gould  noted  that  the  appeals  process  now  aver¬ 
ages  474  days  between  an  NLRB  decision  and  an 
order  from  the  U.S.  Court  of  Appeals. 

But  nothing  has  been  average  about  the  Detroit 
newspaper  strike:  Gould  also  noted  that  sifting 
through  the  tangled  chaises  and  counter<harges 
during  the  administrative  law  hearing  took  up  3,000 
pages  of  transcript  —  five 
times  the  average  tran¬ 
script  length. 

“The  strikers,  like  dis¬ 
missed  workers,  may  ‘.scat¬ 
ter  to  the  winds,’  thus  mak¬ 
ing  ultimate  relief  at  some 
point  in  the  future  an  inef¬ 
fective  remedy,”  Gould 
wrote. 

(See  Strikers  on  page  34) 


NLRB  chairman  William  Gould 
IV  said  he  hoped  a  court 
order  might  prod  both  sides 
to  negotiate  seriously  — 
just  as  a  similar  injunction 
restored  labor  peace  to 
baseball. 


“We  don’t  feel  that  we 
committed  an  unfair  labor 
practice,  and  we  feel 
we  will  prevail 
eventually  in  that  regard” 

—  71m  Kelleher,  Detroit  Newspaper  Agency’s 
senior  vice  president  of  labor  relations 
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NEW  SPEOPLE  IN  THE  NEW  S  ('ompii  kd  n\  i\\  k.  andkrson 


America,  Vienna, 
Va.,  has  been 
named  vice  presi¬ 
dent  of  finance 
and  administration 
and  chief  financial 
officer. 


McKMBBEN  CoiTimiUllty' 

Newsdealers  Inc.,  a 

wholly  owned  subsidiary  of  the  Boston 
Globe,  has  made  two  executive  clianges. 

CHRISTOPHER  MAYER,  who  most 
recently  woriced  for  his  family  business, 
Henley-Mayer  Associates,  a  management 
consulting  firm,  has  been  appointed 
senior  vice  president,  responsible  for 
developing  and  coordinating  the  strategic 
planning  function  at  the  company 
respoasible  for  the  home  delivery'  of  the 
Globe  and  other  publications  and  prod¬ 
ucts,  and  the  recruitment,  training  and 
management  of  news  carriers. 

KEVIS  M.  EALY,  senior  vice  presi¬ 
dent  at  Community  Newsdealers, 
assumes  a  new  role  focusing  on  cus¬ 
tomer  service,  including  quality  and 
retention. 


TERESA  RICE,  editor  at  the  Kentud^ 
Standard,  Bardstown,  Ky,  has  been 
named  general  manager  and  editor  at  the 
Lebanon  (Ky.)  Enterprise,  Both  newspa¬ 
pers  are  owned  by  Landmaik  Commu¬ 
nity  Newspapers  Inc.,  Shelbyville,  Ky. 


CHEL  STANLEY,  25,  lifestyle  editor  at 
the  Southwest  Daily  News,  Sulphur,  La., 
has  been  promoted  to  editor. 


PATRH3A  S  MEAGHER  WALt(ER, 

managing  editor  at  the  Bucks  County 
Courier  Times,  Levittown,  Pa.,  has  been 
promoted  to  executive  editor. 

She  is  the  first  woman  top  news  exec¬ 
utive  at  the  Courier  Times  in  its  87-year 
daily  newspaper  history,  according  to 
publisher  Arthur  E.  Mayhew. 


SALLY  NELSON,  associate  manager  for 
communications  at  Prudential  Insurance 
Co.  of  America,  has  been  named  employ¬ 
ee  communications  manager  at  the 
Minneapolis  Star  Tribune. 


Community  Newspaper  Company 

(a  subsidiary  of  Fidelity  Capital) 
has  sold 

Little  Falls  (NY)  Evening  Times 

(4,700  daily  circulation) 


Hollinger  International 

We  are  proud  to  have  represented 
Community  Newspaper  Company  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


DARRELL  BIRD,  assistant  editor  at  the 
Elizabethtown,  Ky.,News  Enterprise,  has 
been  appointed  managing  editor  of  the 
Cat’s  Pause,  a  magazine  covering  Univer¬ 
sity  of  Kentucky  basketball  and  football. 


MARKALDAM, 

33,  vice  president 
of  advertising  and 
marketing  at  the 
Hartford  Courant, 
has  been  named 
vice  president  of 
sales,  marketing 
and  customer  ser- 


MARKALDAM 


KATHY  CODDINGTON,  40,  director 
of  regional  sales  and  marketing,  was 
appointed  advertising  director. 

JUDY  MiALLET,  46,  vice  president  of 
information  technology,  becomes  vice 
president  of  production  and  technology 
at  the  Courant. 

ROBERT  FANCHER,  4 1 ,  advertising 
administration  operations  manager,  was 
appointed  sales  and  marketing  adminis¬ 
tration  manager. 


P.  SCOTT  McKIBBEN,  publisher  at  the 
Topeka  Journal,  has  been  named  presi¬ 
dent  and  publisher  at  ANG  Newspapers, 


Hayward,  Calif.,  publisher  of  seven  daily 
newspapers  in  the  Bay  area. 


DAVID  R.  JONES,  assistant  managing 
editor  at  the  New  York  Times,  has  been 
elected  to  the  Penn  State  Board  of 
Trustees. 


PAUL  VAN  SLAMBROVCK,  46,  assis¬ 
tant  managing  editor  for  news  at  the  San 
Jose  Mercury  News,  has  been  promoted 
to  deputy  managing  editor. 


MARGARET  G.  VASSILIKOS,  con¬ 
troller  at  the  Newspaper  Association  of 


KATHUEEN 

CODDINGTON 


JVDVKALLET 
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RECRUITMENT 


40  netvspapers 
am!  chains  had 
recruUitt}* 
booths  at 
recent  \AHJ 
convention 


BY  M.L.  STEIN 


ther  interviews. 

That’s  how  one  of  the  recruiters. 
Ricardo  Chavira,  assistant  managing  edi¬ 
tor  of  the  Dallas  Morning  News,  got 
where  he  is. 

“I  attended  an  NAHJ  meeting  in 
Albuquerque 

a  few  years  ago,  went  in  for  an  inter¬ 
view  and 

four  days  later  the  News  phoned  me." 
Chavira  recalled. 

Caren  Crockett,  who  was  interview¬ 
ing  for  the  Detroit  News,  said  that  the 
drop  in  newsprint  prices  and  a  generally 


improved  economic  outlook  for  news¬ 
papers  has  provided  the  News  with  an 
opportunity  to  move  further  toward 
newsroom  diversity. 

“And  we  have  a  gtxxl  pool  to  choose 
from  right  here,”  she  added. 


Newspaper  Job 
Drought  Over? 


STILL  TOUGH  FOR 

HISPANIC  WOMEN  JOURNALISTS 

But  despite  the  rosy  recruiting  pic¬ 
ture,  many  Hispanic  women  journalists 
are  not  faring  well  in  the  mainstream 
media,  according  to  panelists  and  audi¬ 
ence  members  in  an  NAHJ  session  called 


The  newspaper  job  drought 
appears  to  be  over  if  the  recruit¬ 
ing  efforts  at  the  recent  National 
Association  of  Hispanic  Journalists  con¬ 
vention  are  any  indication. 

Forty  newspapers  and  chains  were 
among  the  55  media  companies  and 
universities  staffing  recruiting  booths  at 
the  recent  Seattle  event.  And  many  had 
jobs  to  offer  —  lots  of  them. 

It  was  a  bonanza  opportunity,  espe- 
cially  for 
reporters,  edi- 
tors  and  pho- 
tographers 
with  some 

H||||i||il||||H  experience. 

Among  the 
papers  and 
groups  posting 
hiring  notices 
were  Gannett, 

Syracuse  Newspapers,  Miami  Herald, 
Detroit  News,  Seattle  Times,  the  Record 
of  Bergen  County,  N.J.,  Los  Angeles 
Times,  Fort  Worth  Star-Telegram,  Denver 
Post,  Dallas  Morning  News,  Orlando 
Sentinel,  Fresno  Bee,  Austin  American- 
Statesman,  and  Newsday,  whose  five 
openings  included  bureau  chief  in  South 
Africa. 

The  Sentinel  advertised  on  the  job 
bulletin  board:  “We  need  a  dozen  great 
journalists.” 

The  Los  Angeles  Times  was  looking 
for  a  city  editor  for  its  Ventura  County 
edition. 

Other  newspapers  sizing  up  job  can¬ 
didates  were  the  Washington  L^st, 
Boston  Globe,  San  Jose  Mercury  News, 
Arizona  Republic,  Santa  Fe  New 
Mexican  and  the  Contra  Costa  (Calif.) 
Newspapers. 

They  had  some  820  convention  atten¬ 
dees  to  pick  from,  many  of  whom  are 
currently  employed  on  mainstream 
newspapers.  Others  were  college  stu¬ 
dents  or  recent  graduates. 

“We’re  committed  to  diversity  and 
there  is  an  incredible  array  of  talent 
here,”  said  Steve  Griffiths,  news  editor  of 
the  Fresno  Bee,  which  offered  six  posi¬ 
tions. 

In  most  cases,  however,  hiring  was 
not  done  on  the  spot  but  hot  prospects 
would  be  invited  to  the  papers  for  fur¬ 


No  Titles.  No  Organizational 
Charts.  Just  Great  People 
Working  Hard  Together 
All  the  Time.  Bloomberg. 


Interaction  is  constant.  Work  is  dynamic.  Training  is  continuous. 
We  are  Bloomberg  L.P.,  the  leading  financial  information 
provider  that  spans  the  globe.  Unparalleled  service  and 
unsurpassed  products  have  made  us  the  fastest-growing 
company  in  the  information  industry.  Through  our  combination 
of  news,  programming,  data  collection,  service  and 
sales,  we  have  implemented  technology  to  deliver  instan¬ 
taneous,  comprehensive  financial  information  worldwide. 


WEST  COAST  BUREAU  CHIEF 

Editor  needed  to  lead  new  West  Coast  bureau  in  San 
Francisco.  Requirements  include: 

□  Ability  to  direct  reporters  covering  industries 
ranging  from  aerospace  and  forestry  to 
entertainment  and  high-tech. 

□  Familiarity  with  trends  in  computers,  software 
and  semiconductors. 

□  Five  years  of  experience  in  editing  business 
and  financial  stories. 


NEWS  EDITORS 

Editors  needed  in  Princeton,  N.J.,  New  York,  and  San  Francisco,  to  handle  corporate  and 
market  news  stories.  We’re  looking  for: 

□  Proficiency  in  editing  and  rewriting  under  deadline  pressure:  keen  news  judgment. 

□  Confidence  with  numbers  as  well  as  words. 

□  Ability  to  direct  reporters  covering  industry  or  market  beats  and  polish  their  copy. 

□  Rve  years  of  experience,  preferably  at  a  major  newspaper  or  magazine 

BUSINESS  REPORTERS 

Reporters  needed  to  cover  health  care  and  other  industry  beats  from  Princeton,  N.J.  We’re 
also  looking  for  technology  reporters  in  San  Francisco,  a  commodities  reporter  in  Chicago  and 
reporters  in  Toronto.  The  ideal  candidate: 

□  Understands  publicly  owned  companies  and  financial  markets. 

□  Can  take  control  of  a  beat,  develop  sources  and  break  news. 

□  Is  enthusiastic  and  ambitious,  eager  to  detect  trends  before  they  become 
common  knowledge. 

□  Ably  writes  everything  from  spot  news  to  enlightening  profiles  of  executives, 
corporations  and  industries. 


Please  send  resume:  Bloomberg  L.P.,  Attn:  Howard 
Horder,  499  Park  Avenue,  New  York,  N.Y.  10022. 
Fax:  212-940-1954.  Please  specify  position. 
Qualified  candidates  will  be  contacted.  EOE  M/F/D/V. 

No  phone  calls,  please. 
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Akron  Beacon  Journal 
Atlanta  Journal-Constitution 
Baltimore  Sun 
Boston  Globe 
Boulder  Daily  Camera 
Charlotte  Observer 
Chicago  Tribune 
Cincinnati  Enquirer/Post 
Columbus  Dispatch 
Denver  Post 

Denver  Rocky  Mountain  News 
Detroit  News  and  Free  Press 
Ft.  Wayne  News  Sentinel/ 
Journal-Gazette 

Hampton  Roads,  VA  Daily  Press 

Hartford  Courant 

Houston  Chronicle 

L.A.  County  Press-Telegram 

Lexington  Herald-Leader 

Los  Angeles  Times 

Miami  Herald 

Minneapolis-St.  Paul  Pioneer  Press 

Newsday 

New  York  Times 

Orlando  Sentinel 

Philadelphia  Inquirer 

Pittsburgh  Tribune-Review 

Sacramento  Bee  ‘ 

San  Jose  Mercury  News 
Santa  Rosa  Press  Democrat 
Seattle  Times/Post-Intelligencer 
South  Florida  Sun-Sentinel 
Washington  Post 
Wilmington  News  Journal 
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CareerPath.com  has  already  helped  one  newspaper 
increase  revenues  by  $2  million  in  the  first  year. 

In  fact,  affiliated  newspapers  across  the  country  are  not 
only  increasing  their  revenues,  but  also  their  client  base 
and  local  and  national  exposure. 

That’s  because  CareerPath.com  is  the  most  trafficked  job 
and  employment  site  on  the  Web.  Job  hunters  conduct 
over  five  million  searches  each  month  of  our  database 
of  job  listings  from  major  market  newspapers. 


But  we’re  more  than  just  help-wanted  ads.  Our  services 
include  resume  posting,  employer  profiles,  and  links 
to  affiliate  and  employer  websites.  These  services  provide 
more  opportunities  for  revenue  and  keep  our  affiliates 
on  track  with  today’s  technology. 

If  you’re  interested  in  all  the  value  you  can  get  your 
hands  on,  call  Sue  Stenberg  at  213-237-2233,  or  e-mail 
her  at  sue@careerpath.com. 


i 


The  most  searched,  most  trafficked  job  site  on  the  Web 


RECRUITMENT 


“Breaking  the  Barriers  to  Success.” 

Among  the  women,  said  moderator 
Ysabel  Duron,  “There  is  a  sense  of  isola¬ 
tion,  desperation,  frustration,  unfiilfill- 
ment  and  lack  of  joy.  And  they  aren’t 
in  the  power  positions  in  any  great 
numbers.” 

Duron,  an  anchor  and  reporter  for 
KRON-TV,  San  Francisco,  was  supported 
in  her  view  by  several  women  in  the 
audience,  some  of  them  middle-level  or 
newly  named  editors,  who  lamented 
the  lack  of  feedback  and  mentoring 
from  their  white  male  bosses. 

“A  major  part  of  the  problem  is  that 
newsroom  managers,  in  an  excess  of 
misdirected  political  correctness,  are 
fearful  of  telling  a  minority  underling 
where  she  is  failing,”  said  panelist  Jacqui 
Love  Marshall,  assistant  vice  president 
for  corporate  learning  and  diversity  at 

“We’re  committed 
to  diversity  and  there 
is  an  inaudible  atray 
of  talent  here,” 
said  Steve  Griffiths, 
news  editor  of  the 
Fresno  Bee,  which 
offered  six  positions 

Knight-Ridder  Inc. 

Marshall,  who  is  black,  added  that 
this  may  involve  dress,  attitude  atten¬ 
dance,  drive  and  initiative. 

“Most  managers  are  enlightened 
enough  to  know  what  not  to  say  that 
may  get  them  in  trouble,”  Marshall 
observed. 

“But  this  is  the  most  valuable  feed¬ 
back  that  you  can  get.” 

Because  of  the  vacuum  created  by  a 
supervisor’s  silence,  women,  both 
minority  and  white,  often  quit  with  a 
sense  that  they  are  at  a  dead  end  in 
their  careers,  Marshall  said. 

Instead  of  depending  on  their  man¬ 
agers  for  feedback,  women  should 
become  their  own  “research  assistant” 
and  solicit  evaluations  from  other 
staffers  as  well  as  their  superiors,  she 
continued. 

“Seek  out  people  who  will  be  honest 
with  you  about  your  performance  and 
your  credibility,”  she  urged. 

“Don’t  wait  for  your  manager  to 
decide  if  it’s  safe  enough  to  say  these 
things  to  you.” 

When  Duron  asked  the  60  or  so 


women  in  the  audience  whether  there 
was  someone  in  their  newsroom  they 
could  trust  for  a  frank  appraisal,  only 
three  or  four  raised  their  hands. 

Panelist  Zita  Arocha  offered  herself  as 
an  example  of  feedback  frustration 
when  she  was  a  reporter  for  the 
Washington  Post. 

“You  get  to  the  point  of  questioning 
your  ability  to  be  a  journalist,”  said 
Arocha,  who  currently  is  president  and 
CEO  of  a  fund-raising  company.  “There 
is  no  one  in  the  newsroom  to  go  to,  so 
where  can  you  go  on  the  outside?  There 
are  many  Latinas  who  could  have  been 
Pulitzer  Prize  winners  but  are  no  longer 
in  the  business.  I  had  a  feeling  of  being 
stagnant.” 

To  prevent  such  angst,  Marshall 
advised,  “Take  the  matter  up  with  some¬ 
one  or  you  will  feel  drained  —  your  cup 
will  run  dry.” 

Frank  del  Olmo,  assistant  to  the  editor 
of  the  Los  Angeles  Times,  said  he  could 
empathize  with  Latina  journalists  based 
on  his  own  experience  as  a  young 
reporter  on  the  Times  in  the  late 
lS>60s,when  he  worked  under  an  editor 
who  was  an  “out-and-out  bigot.” 

His  hardest  task,  del  Olmo  remem¬ 
bered,  was  to  control  his  anger,  and  he 
recommended  that  women  faced  with 
frustrations  through  neglect  by  superi¬ 
ors  do  the  same. 

“TTiere  were  people  there,  including 
women,  who  rallied  around  me,”  said  del 
Olmo. 

“It  took  me  10  years  to  control  my 
anger  and  take  the  longer  view.  Ulti¬ 
mately,  the  greatest  triumph  is  to  over¬ 
come  these  barriers.  Be  angry  but  be 
sure  it’s  a  cold  anger.  Be  focused  and  you 
will  find  ways  to  get  around  the  problem.” 


Dow  Jones  Fund 
Selects  Interns 

DOW  JONES  NEWSPAPER  Fund  has 
announced  the  115  college  students 
chosen  to  learn  reporting,  copy  editing, 
real-time  or  online  editing  through  its 
aimual  summer  internship  program. 

Participants  will  learn  ^m  experts,  and 
then  put  what  they’ve  learned  to  work  at 
their  newspaper  internship. 

Ottaway  Newspapers,  a  Dow  Jones  sub¬ 
sidiary,  and  Knight-Ridder  Newspapers 
will  sponsor  training  programs  for  com¬ 
munity  reporting. 

All  interns  get  a  $1,000  scholarship 
when  they  return  to  school  in  the  M. 


Circulation, 

Ad  Execs  Get 
Big  Pay  Hikes 

Newspaper  circulation  execu¬ 
tives  showed  the  largest  percentage 
of  salary  growth  over  the  past  year, 
according  to  the  1997  Newspaper 
Industry  Compensation  Survey  (NICS) 
administered  by  the  Inland  Press 
Association. 

Top  circulation  executives  received  a 
9.1%  increase  over  the  previous  year, 
according  to  the  survey. 

Top  advertising  executives  also  expe¬ 
rienced  substantial  pay  hikes  with  an 
8.4%  increase  over  the  previous  year. 

Publishers  showed  the  smallest 
increase  of  the  three  groups,  gaining 
only  0.3%  in  base  pay  over  the  previous 
year. 

Among  entry-level  positions,  report¬ 
ers’  salaries  grew  by  4.9%,  up  from  3.3% 
last  year.  Salaries  ranged  from  a  low  of 
$10,816  to  a  high  of  $43,504.  The  aver¬ 
age  was  $21,983. 

The  highest-paying  region  for  entry 
level  reporters  was  the  Pacific  region, 
where  new  reporters’  salaries  averaged 
$23,951.  The  lowest-paying  region  was 
the  Midwest,  where  salaries  averaged 
$20,094. 

Totally  direct  pay  for  retail  advertising 
outside  sales  representatives  grew  by 
3.8%  and  salaries  declined  slightly  for 
artists  and  copywriters  in  the  ad  depart¬ 
ment,  according  to  the  survey. 

The  NICS  allows  newspapers  to  com¬ 
pare  compensation  levels  geographically, 
by  circulation  size  and  with  the  newspa¬ 
per  industry  as  a  whole. 

Salary  data  includes  pay  ranges,  actual 
base  pay,  cash  incentives,  total  direct 
compensation  and  number  of  employees 
supervised. 

The  1997  NICS  is  the  10th  conducted 
by  Inland  and  is  the  successor  to  earlier 
Inland  wage  surveys  originated  more 
than  30  years  ago. 

An  industry  task  force  began  adminis¬ 
tering  the  survey  in  1S)95. 

Among  the  task  force  members  are 
Inland,  Newspaper  Association  of 
America,  National  Newspaper  Assoc¬ 
iation,  International  Newspaper  Financial 
Executives,  New  England  Newspaper 
Association,  Newspaper  Personnel 
Relations  Association  and  the  Pacific 
Northwest  Newspaper  Association. 

For  more  information,  contact  Bob 
Friend  at  Inland  —  847-696-1 140. 
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BY  DORI  PERRUCCI 


Ad  Targeting  A 
Success  In  Houston 


SINCE  JANUARY,  SEVERAL  of  the  Houston 
Chronicle's  retail  customers  have  been 
paying  a  30%-to-40%  premium  above  the 
newspaper’s  regular  advertising  rates  for  a 
special  new  service. 

“And  they  are  dying  to  pay  it,”  Larry  Grabarek, 
the  paper’s  research  and  database  mariceting  man¬ 
ager,  told  colleagues  at  the  third  annual 
Scarborough  Conference  in  New  Orleans. 

The  service,  called  “VIP  carrier  routes,”  delivers 
preprints  to  several  hundred  subscribers,  a  feat  that 
makes  it  possible,  Grabarek  said,  for  newspapers  to 
not  onl)'  compete  with,  but 
also  outclass,  their  direct  mail 
competitors. 

“Newspapers  can  guaran¬ 
tee  day  of  delivery,  and  they 
can  target  locally,”  he  pointed 
out. 

The  new  service  offered 
by  the  Chronicle  began  in 
January,  after  a  “major  nation¬ 
al  advertiser,”  and  longtime 
customer,  told  the  paper  that 
they  were  going  to  cut  their 
preprints  in  half  and  launch 
their  own  direct  mail  effort. 

“They  told  us  we  couldn’t  offer  them  competi¬ 
tive  database  marketing,”  said  Grabarek.  “The  [retail¬ 
er’s]  vice  president  of  marketing  said, ‘We  like  the 
relationship  the  paper  provides  with  our  cus¬ 
tomers,  but  you  just  can’t  deliver  to  the  targeted 
ZIP  codes  we  want  to  reach.’  ” 

The  Chronicle's  dilemma  presented  a  challenge 
all  newspapers  are  beginning  to  face. 

Unless  papers  learn  to  compete  with  direct  mail 
operations,  “Your  preprint  business  is  going  to  the 
mail,”  said  Grabarek,  who  spent  a  year  with  Advo, 
one  of  the  country’s  largest  direct  mailers,  after 
leaving  the  Houston  Post  when  it  closed  in  1995. 

Grabarek  told  how,  in  a  matter  of  weeks,  the 
Chronicle  took  the  concept  for  the  new  program, 
called  “VIP  carrier  routes,”  off  the  drawing  board 
and  put  it  onto  the  street  —  literally  —  for  the 
retailer. 

The  newspaper,  he  said,  began  delivering 
360,000  pieces  of  direct  mail,  targeted  to  sub¬ 
scribers  in  40  of  Houston’s  upper-income  neigh- 
boihoods. 

That  was  the  latest  chapter  in  an  ongoing  effort 
at  the  Chronicle  “to  provide  one-stop  shopping  to 
meet  all  our  customers’  needs,”  said  Dwight  Brown, 


Retailers  paying 
the  Chronicle  a 
.  30%-to-40%' 

premium  to 
'  have  preprints 
delivered  to 
upper-income 
residents 


the  paper’s  vice  president  of  advertising. 

“What  the  Chronicle  has  done  that  is  probably 
unique  is  to  develop  our  database  to  the  point 
where  our  customers  can  buy  us  down  to  carrier 
routes,”  a  level  below  sub-ZIP  code  delivery.  Brown 
said. 

The  push  for  the  program  started  last  November, 
when  the  Chronicle  conducted  its  annual  study  of 
retailers  and  found  that  81%  use  one  or  more 
forms  of  direct  mail  to  market  to  their  customers. 

Slightly  over  half,  however,  or  51%,  “told  us  that 
they  would  do  direct  mail  with  us  if  we  had  it. 

That  lit  a  fire  under  our  backsides,”  said  Brown, 

“and  got  us  moving.” 

The  new  program  is  a  nat¬ 
ural  extension,  he  said,  of  the 
expanding  database  and  dis¬ 
tribution  services  that  the 
paper  has  been  offering  retail 
customers  for  about  two 
years. 

“We  were  already  in  the 
direct  mail  business,”  Brown 
said. 

“We’re  already  reaching  30%-to-40%  of  any  retail¬ 
er’s  credit-card  holders  through  the  paper  every 
day.” 

The  ability  to  offer  carrier  route  delivery  is  very 
attractive  to  retailers,  said  Brown.  Despite  paying  a 
premium,  the  higher  rates  are  “still  very,  very  com¬ 
petitive  with  direct  mail.” 

To  date,  the  new  program  has  kept  current  cus¬ 
tomers  and  attracted  several  newcomers. 

“We’ve  already  exceeded  our  goal  for  the  year,” 
he  said. 

The  Chronicle's  14-member  research  and  data¬ 
base  team  use  the  retailer’s  database  to  create  an 
individualized  program  for  a  retailer,  explained 
Grabarek. 

“We  become  an  extension  of  their  marketing 
staffs,”  he  said.  “Desirable  targeting  plus  sophisticat¬ 
ed  precision  delivery  —  it’s  an  unbeatable  mar¬ 
riage” 

For  a  smaller  retailer  in  particular,  Grabarek 
pointed  out,  “We  offer  a  tremendous  breadth  of 
experience,  because  of  all  the  retailers  we  deal 
with,”  in  designing  a  program  unique  to  their 
needs. 

“We  present  exclusive  positioning”  for  a  retailer, 
he  said,  a  factor  that  significantly  influences  reader 
loyalty.  “People  say, ‘my  newspaper’;  they  don’t  say, 
‘my  mail.’  ” 


Despite  paying 
a  premium,  the 
higher  rates  are 
“still  very,  very 
competitive  with 
direct  mail" 
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Researcher  says 
newspapers  face  a 
difficult  task 


ADVERTISING/PROMOTION 
BY  DORI  PERRUCCI 


THERE’S  BEEN  A  steady 
stream  of  phone  calls  to 
Charies  D’Oyly’s  Norwalk, 
Conn.,  office  since  he  rec¬ 
ommended  that  newspa¬ 
pers  position  themselves  as  the  “hub”  of 
a  multimedia  information  console  if 
they  want  to  reach  Generation  X. 

“I’ve  been  contacted  by  a  lot  of 
papers  for  copies  of  the  report,”  said 
D’Oyly,  director  of  online  research  for 
Yankelovich  Partners,  about  his  presen¬ 
tation,  “Building  Bridges  for  Xers.” 

D’Oyly  delivered  his  remarks  about 
the  “fundamental”  communications  chal¬ 
lenge  that  newspapers  face  in  reaching 
members  of  Generation  X  during  the 
recent  research  conference  of  the  News¬ 
paper  Association  of  America.  He  is 
hoping  that  one  of  these  papers,  or  per¬ 
haps  a  group  of  them,  will  fund  a  study 
to  deliver  a  blueprint  for  the  industry. 

“Building  Bridges  for  Xers,”  based  on 
the  results  of  a  study  conducted  by 
Yankelovich  last  September  and 
October,  is  the  third  study  the  company 
has  done  since  the  summer  of  1995 
about  the  use  of  online  services.  D’Oyly 
used  the  latest  study,  which  examined 
the  concept  of  interactivity,  or  how  an 
online  user  respionds  to  information  to 
draw  out  the  implications  for  newspa¬ 
pers. 

Only  one  in  five  read  newspapers, 
D’Oyly  told  newspaper  researchers,  “and 
the  most  common  characteristic  they 
share”  is  that  “they  are  the  most  socially 
and  culturally  pluralistic  generation  in 
history.” 

They  also  process  information  much 
differently,  he  said.  Xers  do  not  view 
newspapers  as  their  primary  source  of 
information,  ranking  them  after  TV, 
books,  and  magazines.  Instead,  they 
view  papers  as  part  of  a  multimedia  mix 
that  absorbs  their  attention  in  many 
other  acti\ities  simultaneously,  such  as 
talking  on  the  phone  with  friends  or 
playing  computer  games. 

To  reach  them,  D’Oyly  said  that 
papers  will  have  to  imitate  the  way  that 
Xers  control  information;  they  position 


Considering  that  12  million,  or  27%  of 
Generation  X  are  online,  the  industry 
really  has  no  choice,  he  said.  Otherwise, 
he  concluded,  “The  limitations  of  news¬ 
papers  will  render  them  increasingly 
uncompetitive.” 

Many  newspapers  have  launched 
online  services,  he  noted  in  a  recent 
phone  interview,  but  that  isn’t  enough. 

“They’re  asking  themselves, ‘Why 
aren’t  we  seeing  greater  retums?’We 
need  to  go  further  in  our  applications. 
Newspapers  should  be  very  worried,”  he 
said,  “because  Generation  X  reads  news¬ 
papers  to  a  lesser  degree  than  any  other 
generation.  Newspapers  have  to  com¬ 
pete  harder.” 


themselves  as  the  “hub”  of  a  console.  He 
suggested  two  strategies  in  response; 
Strengthen  the  role  of  papers  in  the 
multimedia  mix,  and  align  content  clos¬ 
er  to  Xers. 

“Position  the  paper  as  the  console, 
the  hub,”  he  said,  and  in  addition  to 
being  direct,  honest,  and  attimed  to  the 
diversity'  that  Generation  X  accepts, 
“Have  an  edge  —  say  it  with  attitude.” 


Enter  to  WIN! 

THE  2nd  annual  BeST  DISPLAY  OF 
VCR  Plu$+®  Humbers  Contest 


K*s  summer,  and  that  means  it’s  time  for  the  Best 
Display  of  VCR  Pius+*  Numbers  Contest,  if  you  display 
the  Pli^odes  in  an  inventive,  creative  style,  you  could  be 
one  of  5  Grand  Prize  winners  to  be  awarded  up  to  $5,000 
toward  your  newspaper’s  1998  VCR  PIls+  licensing  fee. 


Your  newspaper  could  be 
one  of  this  year’s  winners, 
but  you’ve  got  to  enter  to 
win.  Don’t  delay.  Deadline 
for  entries  Is  August  2. 
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Bates,  McGrath, 
Hussman  Honored 

SEVERAL  INDIVIDUALS  WERE  recog¬ 
nized  for  their  service  to  the  newspa¬ 
per  industry  during  the  classified  and 
research  conferences  of  the  Newspaper 
Association  of  America  held  recently  in 
New  Orleans. 

Carl  Bates,  classified  advertising  direc¬ 
tor  at  the  Birmingham  (Ala.)  Post- 
Herald,  won  the  Classified  Advertising 
Manager’s  Executive  Order,  known  as  the 
CAMEO  Award,  for  1997. 

Bates,  who  woiked  at  the  Houston 
Post  and  Arkansas  Democrat-Gazette 
before  joining  the  the  Post  Herald  in 
1995,  also  serves  as  first  vice  president  of 
the  Southern  Classified  Advertising 
Managers  Association  (SCAMA). 

Walter  E.  Hussman  Jr,  publisher  of  the 
Democrat-Gazette  in  Little  Rock,  won 
the  1997  McGovern  Award,  presented 
annually  to  an  executive  other  than  a 
classified  manager  or  director  dedicated 
to  improving  and  promoting  classified 
advertising. 

Hussmann  served  as  publisher  of  the 
Arkansas  Democrat  from  1974  to  1991, 
when  it  merged  with  the  Gazette. 

He  is  a  member  of  the  American 
Society  of  Newspaper  Editors  and  recent¬ 
ly  served  on  the  board  of  directors  of  the 
Southern  Newspaper  Publishers  Associa¬ 
tion. 


The  NAA  Research  Foundation  pre¬ 
sented  Dr.  Kristin  McGrath,  president  of 
Minnesota  Opinion  Research  Inc. 
(MOW),  with  an  Award  of  Merit  for  being 
a  “true  pioneer  in  newspaper  industry 
research”  for  her  more  than  20  years  of 
worii  in  marketing  research  and  journal¬ 
ism. 

NAA’s  First 
ACME  Awards 
Presented 

At  its  classified  and  research  con¬ 
ferences  in  New  Orleans,  the 
Newspaper  Association  of  America 
presented  the  first  ACME  (Advertising, 
Circulation  and  Marketing  Excellence) 
awards  “to  recognize  the  best  strategic 
marketing  and  cross-ftmctional  thinking 
at  newspapers  today,”  said  the  NAA’s  pres¬ 
ident  and  CEO  John  F.  Sturm. 

Seventeen  categories  of  classified  and 
research  received  the  ACME. 

Winners  in  the  classified  categories: 
Classified  promotion  ad  or  series:  the 
Herald-Times,  Bloomington,  Ind.;  the 
News-Press,  Fort  Myers,  Fla.;  and  the 
Oregonian,  Portland,  Ore. 

Automotive  classified  ad:  the  Olym¬ 
pian,  Olympia, Wash.;  5«rasoto  (Fla.)  He¬ 
rald-Tribune,  and  the  Los  Angeles  Times. 

Employment  classified  ad:  the  Potts- 
ville  (Pa.)  Republican  &  Evening  He- 


Third  Annual 

Medill  School  of  Journalism/Strong  Funds 
awards  for  best  Midwestern  coverage  of  business 
and  financial  news  for  the  investor 

Open  to  dailies,  weeklies,  monthlies  and  broadcast  outlets  in  Illinois,  Indiana,  Iowa, 
Michigan,  Minnesota,  Missouri,  North  Dakota,  Ohio,  South  Dakota,  Wisconsin,  for 
work  published  from  July  1,  1996  through  June  30,  1997. 

Sponsors:  Medill  School  of  Journalism,  Northwestern  University,  and  Strong  Funds,  a 
Milwaukee-based  group  of  mutual  funds. 

A  $2,500  prize  for  the  best  entry  in  each  of  seven  categories: 

•  Best  overall  coverage  for  the  month  of  May  of  news  for  the  investor  by  a  daily, 
weekly,  or  monthly  news  organization. 

•  Financial  columnist  (send  3  columns). 

•  Spot  news  reporting  on  a  personal  finance  topic  affecting  investors.  Daily  newspaper 
.  •  Feature  or  column  on  a  personal  finance  topic  affecting  investors.  Daily,  weekly  or 

monthly. 

•  Profile  on  a  publicly-traded  Midwestern  company  that  offers  useful  information  for 
investors.  Daily,  weekly  or  monthly. 

•  General  markets  coverage,  feature  or  series,  that  helps  investors  understand  stock, 
bond  or  other  financial  markets.  Daily  newspaper  only. 

•  Broadcast  feature  or  series  useful  to  investors. 

Deadline  July  31, 1997.  Applicants  should  submit  original  and  one  copy  to  Jan  Boudart, 
do  Medill  School  of  Journalism,  Fisk  204,  Northwestern  University,  Evanston,  Ill. 
60208.  Attention:  Strong  Funds/Medill  awards. 


raid',  the  Times,  Munster,  Ind.; and  the  Los 
Angeles  Times. 

Real  estate  classified  ad/new  construc¬ 
tion:  The  Reporter-Herald,  Loveland, 
Colo.;  Aeu's  &  Record,  Greensboro,  N.C.; 
and  the  Los  Angeles  Times. 

Real  estate  classified  ad/resale:  Marin 
Independent  Journal,  Novato,  Calif.; 
Reno  (Nev.)  Gazette-Journal-,  and  the 
San  Francisco  Chronicle  and  San 
Francisco  Examiner. 

Real  estate/rental:  the  Daily  Republic, 
Fairfield,  Conn.;  the  Greenville  (S.C.) 
News',  and  the  Tampa  (Fla.)  Tribune. 

Merchandise  classified  ad:  the  Ledger, 
Lakeland,  Fla.;  and  the  St.  Petersburg 
(Fla.)  Times. 

Classified  special  section:  the 
Monterey  (Calif.)  County  Herald-,  News 
and  Recotri,  Greensboro,  N.C.;  and  the 
Houston  Chronicle. 

Classified  sales  presentation:  the  Star- 
Banner,  Atlanta,  Ga.;  the  Ledger, 
Lakeland,  Fla.;  and  the  Atlanta  Journal- 
Constitution. 

Niche  publication/real  estate:  Love¬ 
land  (Colo.)  Reporter-Herald',  the  News 
and  Record,  Greensboro,  N.C.;  and  the 
Orlando  (Fla.)  Sentinel. 

Niche  publication/automotive:  Love¬ 
land  (Colo.)  Reporter-Herald',  the  Ledger, 
Lakeland,  Fla.;  and  the  Houston  Chro¬ 
nicle. 

Niche  publication/employment:  the 
Providence  Journal-Bulletin. 

Niche  publication/general  classified: 
the  Los  Angeles  Times. 

Classified  in-column  Ad:  Antelope 
Valley  Press,  Palmdale,  Calif.;  and  the  Los 
Angeles  Times. 

International  Classified  Advertising 
Week  promotion:  the  Pocono  Record, 
Stroudsburg,  Pa.;  the  Ledger,  Lakeland, 
Fla.;  and  the  Straits  Times,  Singapore. 

Directory  pages:  Post-Bulletin, 
Rochester,  Minn.;  Greensville  (S.C.) 
News',  and  the  Orlando  (Fla.)  Sentinel. 

Signature/sponsorship  pages:  the  Bay 
City  (Mich.)  Times-,  the  Ledger,  Lakeland, 
Fla;  and  the  L^rovidence  Journal-Bulletin. 

In  research  categories: 

Market  books  category:  the  Arizona 
Business  Gazette,  Phoenix,  Ariz. 

Creative  use  of  media  research:  the 
Herald-Times,  Bloomington,  Ind. 

Advertising  sales  presentations:  the 
Herald-Times,  Bloomington,  Ind.;  Read¬ 
ing  (Pa.)  Eagle;  and  the  Sacramento  Bee. 

Classified  sales  presentation:  the  Star- 
Banner,  Atlanta,  Ga.;  the  Ledger, 
Lakeland,  Fla.;  and  the  Atlanta  Journal 
and  Constitution. 
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OWNERSHIP  CHANGES 


Gannett  Co.  Inc.  recently  announced 
plans  to  buy  Army  Times  Publishing  Co. 
of  Springfield,  Va. 

Army  Tunes  Publishing  prints  several 
weekly  military-  and  government-orient¬ 
ed  newspapers,  including  ARMY 
TIMES,NAVY TIMES, Am  FORCE 
TIMES,  FEDERAL  TIMES,  DEFENSE 
NEWS,  SPACE  NEWS,  and  the  monthlj' 
MILITARY  MARKET  magazine.  Their 
total  paid  and  controlled  circulation  is 
about  360,000.  Neither  company  dis¬ 
closed  terms  of  the  sale. 

Mimi  Feller,  Gannett’s  senior  vice 
president  of  public  ahairs  and  govern¬ 
ment  relations,  said,  “We’re  very  familiar 
with  the  business,  we’ve  operated  out  of 
the  same  building,  we’ve  operated  side- 
by-side  for  quite  a  while.” 

Gannett  owns  the  Army  Tunes’  print¬ 
ing  plant  in  Springfield  and  leases  its 
use  to  the  newspapers. 

James  and  Bill  Braswell  have  sold  the 
3,400-circulation  weekly  DEWITT 
(Ark.)  ERA-ENTERPRISE. 

The  new  owners  are  Frank  Scott  and 
his  wife  Christina  Verderosa.  Scott  was 
previously  editor  of  the  Jewish  Advocate 
in  Boston. 

Dallas,  Texas-based  Rickenbacher 
Media  Co.  served  as  broker  for  the 
transaction. 

TFtADE  AND  TRANSACTIONS,  a  free 
weekly  community  paper  in  York,  Neb., 
has  been  purchased  by  Stauffer 
Communications  from  Ralph  and  Betty 
Pfeifer.  Stauffer  is  a  division  of  Morris 
Communications  Corp.  of  Augusta,  Ga. 

HoUinger  International  Inc.  has  pur¬ 
chased  Crowley  Publishing  from  Maine- 
based  Alta  Group  Newspapers  Inc.,  a 
wholly  owned  subsidiary  of  the 
Community  Newspaper  Co.  Community 
is,  in  turn,  a  subsidiary  of  Fidelity 
Capital,  the  new  business  development 
arm  of  Fidelity  Investments,  a  Boston- 
based  financial  services  company. 

Crowley  publishes  the  EVENING 
TIMES  in  Litde  Falls,  N.Y.,  and  a  weekly 
shopper,  the  EVENING  TIMES  SAVER. 

HoUinger  owns  the  Chicago  Sun- 
Times  and  144  other  paid  daily  newspa¬ 
pers  in  the  U.S.,  Canada,  the  United 
Kingdom  and  Israel. 

HoUinger  also  operates  newspapers  in 
several  communities  surrounding  Little 
FaUs. 


Dirks,  Van  Essen  &  Associates,  a  news¬ 
paper  merger  and  acquisition  firm  based 
in  Santa  Fe,  N.M.,  represented  Commu¬ 
nity  Newspaper  Co.  in  the  transaction. 

FNCP,  LLC,  a  Boston-area  charitable  foun¬ 
dation,  has  sold  the  13,000  circulation 
JOURNAL  TRIBUNE,  a  daily  newspa¬ 
per  in  Biddeford,  Maine,  and  its  compan¬ 
ion  weekly  in  Conway,  N.H.,  to  Beacon 
Press. 

The  new  owner  of  the  Journal 
Tribune  is  a  company  owned  principal¬ 
ly  by  George  Sample  and  Dan  Alexan¬ 
der.  The  company  also  owns  newspa¬ 
pers  in  central  Pennsylvania  and  the 
Adirondack  region  of  New  York  State. 

Dirks,  Van  Essen  &  Associates  of  Santa 
Fe,  N.M.,  represented  FNCR  LLC  in  the 
transaction. 

Westward  Communications  LLC  has 
acquired  the  operating  assets  and  busi¬ 
ness  of  Westward  Communications  Inc., 
a  group  of  50  newspapers  and  shoppers. 


The  buyer  is  a  new  company  formed 
by  Richard  Franks  and  Robert  McMaster 
and  a  group  of  Columbus,  Ohio-based  in¬ 
vestors  led  by  Banc  One  Capital  Partners. 

Westward,  founded  in  1986  by  former 
newspaper  editors  WiU  Jarrett  and  Ken 
Johnson,  has  newspaper  and  printing 
operations  in  Texas,  Colorado,  Arkansas 
and  Louisiana.  Both  Jarrett  and  Johnson 
have  resigned  their  positions  and  wiU 
serve  as  consultants  to  the  new  owners 
for  two  years.  Headquarters  wiU  be 
moved  from  DaUas  to  the  Woodlands, 
near  Houston,  where  a  large  group  of 
Westward’s  newspapers  are. 

McMaster,  a  former  area  managing 
partner  for  KPMG  Peat  Marwick  in 
Columbus,  wiU  serve  as  chairman  of 
Westward  Communications  LLC. 

Westward  Communications  Inc.  earli¬ 
er  this  year  sold  Southwest  Newswire  to 
PR  Newswire. 

Diiks,Van  Essen  &  A.ssociates  of  Santa 
Fe,  N.M.,  represented  Westward 
Communications  Inc.  in  the  transaction. 


Mari(  your  calendar  for  October  15-18, 1397,  in  Atlanta  for. 

The 

Associated  Press 
Managibtg  Editors 
■  Gonventioit  C  :l 

(Ifs  more  than  a  name  chaise!) 

APME  has  changed  with  the  needs  of  the  nation’s  editors. 

At  APME,  editors  tackle  nuts-and-bolts  issues  that  make  a  practical 
difference  in  their  newsrooms. 

In  Atlanta,  we  will: 

•Contbiue  our  focus  on  good  writing,  with  a  daylong  worhshop  for  editors. 

•Review  the  best  ideas  of  the  year  from  small  newspapers. 

•Hear  the  latest  news  from  the  top  editors  of  The  Associated  Press. 


For  more  information  about  the  conference  or  APME, 
call  Bruce  Nathan,  AP  New  York,  at  212/67.1-1552,  or 
Edward  Jones,  Chair  of  the  Membership  Committee,  at 
540/374-5401  or  at  800/877-0500,  ext.  401. 


lA  T  L  A  N  T  Al 
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BY  MARK  FITZGERALD 


Core 

Wars 


To  THE  LEGENDARY  newspaper  equip¬ 
ment  wars  of  past  and  present  —  pro¬ 
prietary  vs.  off-the-shelf  in  front-end 
systems  or  offset  vs.  dilitho  vs.  flexo  in 
the  pressroom  —  add  plastic  vs.  metal 
newsprint  roll  core  ends. 

Core  makers  are  increasingly  directing  their  mar¬ 
keting  pitches  at  production  executives  and  pub¬ 
lishers  —  betting  that  newspapers’  heightened  con¬ 
cern  about  newsprint  waste  and  web  performance 
will  translate  into  pressure  on  paper  mills. 

“We’re  going  to  the  publishers  now  because  the 
publishers  have  the  clout .... 
Nowadays,  if  [a  core  manu¬ 
facturer]  goes  to  the  mills 
with  something  new,  well, 
they’ve  laid  off  half  their  staff 
and  they  don’t  want  to  know 
about  you,”  Dan  Kewin  said 
the  other  day  on  the  Nexpo 
show  floor. 

Kewin  is  the  inventor  of 
the  Greensleeves  System,  and 
the  efforts  of  his  company,  Newark  Paperboard 
Products  of  Cedartown,  Ga.,  to  market  the  cores  to 
publishers  stirred  up  a  real  controversy  on  the 
floor  of  the  recent  Nexpo. 

Greensleeves  Systems  features  a  core  that  has 
inside  and  outside  diameters  that  are  larger  than 
traditional  and  —  most  controversially  —  uses  a 
lightweight  and  easily  removable  plastic  sleeve 
designed  to  fit  all  three-inch  chucks. 

Newark  is  claiming  several  big  benefits  for  the 
system: 

♦  Kewin  says  the  Greensleeves 
sleeve  “rides  up”  more  snugly  on 
press  chucks  than  do  cores  with 
metal  caps.  The  result,  he  says,  is 
less  bounce  and  vibration  on  the 
web. 

By  contrast,  metal  cores  simply 
fit  looser  in  the  chuck  —  leading 
not  only  to  wrinkles  and  tension 
variations  on  the  web,  but  also  to 
wearing  on  the  chuck  shoulder, 

Kewin  says. 

“Pressrooms  are  forever  repair¬ 
ing  their  chucks,”  he  said.  “Well, 
one  thing  you  can  say  for  sure: 
plastic  isn’t  ever  going  to  ride 
down  a  chuck.” 

♦  Newark  says  its  Greensleeves 


cores,  with  their  larger-than-traditional  diameter, 
permit  newspapers  to  run  farther  down  to  the  butt 
core,  cutting  newsprint  waste. 

♦  Greensleeves  cores  survive  transit  better  than 
traditional  cores,  Newark  says. 

“In  transit,  plain  cores  plugged  with  hard, 
unyielding  wood,  plastic  or  metal  are  simply  a  ham¬ 
mer  and  anvil,”  a  company  statement  says.  “The 
inner  plies  of  the  fiber  core  are  compressed  and 
softened  on  impact  and  quickly  loosen  on  reel 
chucks.” 

♦  Finally,  Greensleeves,  as  its  name  suggests, 
claims  significant  environmental  advantages. 

Because  the  sleeves  can  be  removed  easily  by  hand 
and  because  the  core  wall  is  somewhat  thirmer 
than  traditional  cores,  cores  can  be  baled  at  the 
newspaper,  the  company  says. 

The  plastic  sleeves  themselves  can  be  returned 
like  soda  bottles:  Newark  pays  50<t  a  sleeve.  And 
the  sleeves  can  be  reused  an  average  of  eight  to  10 
times,  Kewin  says. 

But  just  around  the  comer  on  the  Nexpo  show 
floor  from  where  Kewin  was  speaking,  a  compet¬ 
ing  big  core  maker,  Sonoco  Products  Co.  of 
Hartsville,  S.C.,  was  working  to  dampen  enthusiasm 
for  Greensleeves. 

Sonoco  is  positioning  its  Sonoco  CPC-B  beveled- 
end  cores  as  a  high-performance  and  environmen¬ 
tally  sound  product  that  is  itself  at  the  front  of  a 
newsprint  roll  trend. 

The  CPC-B  is  designed  to  run  without  an  insert 
at  all.  Manufactured  with  a  beveled  end,  Sonoco 
says  the  cores  are  seated  securely  in  a  way  that 

minimizes  core  wall  damage  and 
sound  or  vibration  on  the  web. 
Sonoco  also  offers  metal  inserts 
as  an  option. 

At  Nexpo  and  elsewhere, 
Sonoco’s  marketing  thmst 
against  Newark  comes  down  to  a 
simple  theme:  What  do  we  realty 
know  about  Greensleeves? 

A  one-sheet  handout  at 
Sonoco’s  booth  uses  a  true-and- 
false  format  to  conclude  that 
Greensleeves’  environmental  and 
chuck  compatibility  claims  are 
questionable. 

Sample  true-false  question: 
“Based  on  the  following  cost  com¬ 
ponents:  core  prepping,  transpor- 
(See  Core  on  page  33) 


Sonoco,' 
Greensleeves 
blow  their, 
lids  in  metal  vs. 
plastic  dispute 


Sonoco  CPC-B  beveled-end 
recycled  paperboard  cores  were 
designed  to  eliminate  the  need  for 
inserts. 
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NEWS  TECH 

BY  JIM  ROSENBERG 


SII  Discusses 
Tandem  Sale 


By  the  last  day  at  Nexpo,  the  world’s 
biggest  PC  maker  had  announced  it 
would  buy  the  maker  of  machines  that 
for  years  have  powered  editorial  and 
classified  advertising  departments  at 
some  of  the  world’s  biggest  newspapers. 

Houston-based  Compaq  Computers,  which 
holds  about  10%  of  the  U.S.  market  for  PCs,  will 
acquire  Tandem  Computers,  Cupertino,  Calif.,  in  a 
stock  deal  valued  at  $3  billion. 

In  the  early  1980s,  Sacramento-based  System 
Integrators  Inc.  began  using  Tandem  mainframes 
as  host  computers  for  its 
publishing  systems,  supply- 
mg  not  only  processing 
power  adequate  to  handle 
the  high  volume  of  daily 
newspaper  information  at 
high  speed,  but  also  the 
“fault-tolerant”  performance 
that  protected  against  cata¬ 
strophic  crashes. 

As  networked  PCs  running  Coyote  software 
replace  proprietary  SII  Coyote  terminals  on  users’ 
desks.  Tandem  continues  to  supply  SII  (in  which  it 
once  held  a  stake)  with  CPU  upgrades  —  while 
most  other  vendors  adopted  Unix-  or,  more  recent¬ 
ly,  Windows-based  servers  for  their  publishing  sys¬ 
tems.  Sll’s  latest  System/77  relies  on  a  powerful 
new  chip  and  Tandem’s  ServerNet  architecture 
(£<S’P,Sept.  28, 1996,  p.  24). 

Soon,  however,  hardware  and  operating  system 
software  for  SII  customers’  client  workstations  and 
servers  may  come  from  the  same  company. 

“It’s  like  we’re  on  a  standard  platform  now,”  said 
SII  spokesman  Kirk  Norlin.  “We  think  it’s  great.  It 
validates  Tandem  as  a  viable  platform  for  enterprise 
computing.” 

Tandem’s  “NonStop”  machines  have  typically 
been  called  upon  for  online  transaction  processing 
(e.g.,  banking,  state  lotteries)  and  operating  in 
other  environments  characterized  by  constant 
changes  to  large  databases. 

Norlin  noted  that  Tandem  and  Compaq  are  not 
strangers,  and  said  their  joining  makes  even  more 
sense  now  that  Tandem  is  working  with  Microsoft, 
notably  in  its  WoUpack  technology  —  a  multi¬ 
processor-server  approach  in  which  Compaq  has 
woilced  on  a  smaller  scale.  Tandem  brings  its  added 
horsepower  and  crash-resistance. 

A  month  before  last  year’s  Nexpo,Tandem  said 
its  machines  would  be  made  compatible  with 


Also  talks  about 
year-20(X)  ‘ , 
issues  ami  WAZ 
project 


Microsoft  NT  —  potentially  bringing  NT  up-market 
while  making  Tandem  an  attractive  option  in  the 
wider  market  for  serv-ers  in  relatively  smaller  net¬ 
works.  Tandem  was  adapting  its  ServerNet  cluster 
interconnect  technology  to  put  fail-over  capability 
in  Microsoft’s  NT  Server. 

As  Tandem  continued  to  move  out  of  its  older 
mainframe  mold,  it  was  expected  to  return  to  prof¬ 
itability  after  last  year’s  loss. 

Tandem  also  supplies  host  computers  for 
CText’s  huge  Dateline  editorial  system  at  the 
Chicago  Tribune  and  recently’  reached  agreement 
with  Advance  Technical  Solutions  to  supply  RISC- 
based  NonStop  machines  as  server  options  for  the 
ATS  Publishing  System  (see  page  24). 

For  its  part,  an  acquisitive  Compaq  earlier  was 
reported  to  be  in  talks  to  buy  mail-order  PC  pow- 
eriiouse  Gateway  2000  and  venerable  Digital 
Equipment  Corp.,  which  re-entered  the  newspaper 
systems  market  as  an  integrator  after  its  late  move 
from  proprietary  mid-range  computers  to  Unix- 
and  Windows-based  platforms  for  servers,  worksta¬ 
tions  and  special  purposes. 

At  Sn’s  Nexpo  booth,  Norlin  said  that  because 
his  company’s  System/55  recognizes  dates  through 
the  year  2008  but  requires  a  two-year  buffer,  users 
can  work  through  2006. 

Year-2000  problems  arise,  however,  when  others’ 
software  is  used  in  conjunction  with  the  SII  sys¬ 
tem.  “But  we  have  a  fix  for  it,”  said  Norlin. 

SII  set  up  the  Orlando  SentinePs  ad  system  to 
function  properly  through  the  year  2035.  After  the 
work  is  performed  in  Sacramento,  he  said,  the  sys¬ 
tem  will  be  tested  in  Orlando.  When  the  time 
comes,  said  Norlin,  SII  will  be  able  to  handle  .such 
updates  without  lacing  major  database  revisions. 

SII  also  confirmed  that  it  ceased  woric  on  the  650- 
seat  groupwide  ad  system  for  Germany’s 
Westdeutsche  Allgemeine  Zeitung.  Dating  from 
1995,  it  was  the  largest  single  order  ever  placed  with 
SII  iE&P,Dec.  9, 1995, p.  26;June  15, 1996, p.  26). 

A  statement  from  SB  said  Frank  Washington,  upon 
taking  over  as  SB’s  CEO  and  finding  the  contract 
unacceptable,  was  unable  to  renegotiate  funding  of 
ongoing  development.  WAZ,  he  said,  “reluctantly 
accepted  our  withdrawal  from  the  contract.” 

The  custom  development’s  core  software  was 
from  Cybergraphic.  An  SB  spokesman  said  that  if 
Cybergraphic  pursues  the  project,  it  will  do  so  inde¬ 
pendently  of  its  alliance  with  SB.  Project  status  is 
not  known.  Cybergraphic’s  U.S.  offices  did  not 
immediately  return  phone  calls. 
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Vendors’ 

Agreements 

will  interface  its  Gateway  middleware  to  interactive 
voice  response  (TVR)  software  from  Minneapolis- 
based  SPANLINK  COMMUNICATIONS  INC  The 
interface  allows  Spanlink’s  ExtraAgent  for  Classified 
software  to  access  information  from  Sll’s  Java-based 
Gateway  for  use  in  IVR  applications. 

Phoenix  Newspapers  Inc.  uses  Spanlink  technol¬ 
ogy  with  its  Sll  system  to  automate  ad  cancellations 
by  telephone.  Spanlink  said  Sll’s  interface  gives  cus¬ 
tomers  rVR  benefits  faster,  more  easily  and  at  lower 
risk  than  with  fully  custom  solutions.  IVR  is 
designed  to  prevent  loss  of  phone  customers  who 
are  put  on  hold. 

Germany  s  HEIDELBERGER  DRUCKSMASCHI- 
NEN  AG  and  Canada’s  CREO  PRODUCTS  INC, 


ADVANCED  TECHNICAL  SOLUTIONS  INC, 
Wilmington,  Mass.,  will  offer  NonStop  Servers  horn 
Tandem  Computers  lnc.,Cupertino, Calif., in  the  range 
of  server  platforms  for  its  ATS  Publishing  System, 
which  runs  in  the  Unix  or  Windows  environment  on 
PC,  DEC  Alpha-based  and  now  Tandem  servers. 

Announced  at  Nexpo  just  days  before  Compaq 
Computers  said  it  will  acquire  Tandem,  ATS’s 
arrangement  with  Tandem  follows  A1  Edwards’ 
appointment  as  ATS  president.  Edwards  earlier  was 
chief  executive  at  System  Integrators  lnc.,Tandem’s 
principle  paitner  in  the  publishing  systems  business. 

RISC-based  Tandem  servers  put  powerful  parallel 
processing,  fault-tolerant  operation,  high  bandwidth 
and  scalability  behind  the  ATS  system’s  PC  net-woik. 
Sacramento-based  SYSTEM  INTEGRATORS  INC 


NEWS  TECH 


Bumaby,  B.C.,  agreed  in  principle  to 
jointly  develop,  produce  and  market  co¬ 
branded  computer-to-plate  products. 

Also,  Heidelberg  and  the  Kodak 
Professional  division  of  EASTMAN 
KODAK  CO. ,  Rochester,  N.Y.,  formed  a 
strategic  alliance  for  the  purpose  of  cre¬ 
ating  “new  integrated  digital  solutions  for 
the  printing  industry.”  It  follows  an  exist¬ 
ing  arrangement  whereby  Kodak  con¬ 
sumables  were  bundled  with  imaging 
equipment  from  Heidelberg’s  Linotype 
business.  The  alliance  seeks  to  provide 
printers  and  prepress  customers  with  all 
capture-to-output  equipment,  software 
and  media  needs. 

New  York-based  APPUED  GRAPHICS 
TECHNOLOGIES  INC  and  CASCADE 
SYSTEMS  INC,  Andover,  Mass.,  will 
combine  their  software  expertise  to  cre¬ 
ate  an  integrated  product  with  an  array 
of  image-management  features  that 
include  image  acquisition,  photo  editing, 
text  search,  Web  access,  work  flow  man¬ 
agement,  archiving  and  retrieval  and  out¬ 


put  management.  The  companies’  agree¬ 
ment  calls  for  Cascade  to  m^et,  sell  and 
distribute  AGT’s  Digital  Link  System  to 
North  and  South  American  newspapers. 
AGT  will  continue  to  sell  Digital  Link  to 
a  variety  of  publishers,  ad  agencies  and 
others  and  will  offer  Cascade’s  products, 
and  services  as  part  of  the  company’s 
total  prepress  and  Digital  Content 
Management  services. 

ECRM  INC ,  Tewksbury,  Mass.,  reached 
agreements  with  several  companies.  A 
new  contract  signed  with  Japan’s  FIJI- 
FILM  ELECTRONIC  IMAGING  LTD 
allows  Fujifilm  to  market  a  range  of  cap¬ 
stan  imagesetters  worldwide.  In  addition 
to  its  own  Celix  imagers,  Fujifilm  will 
market  five  ECRM  machines. 

By  agreement  with  SHINKO  TECH¬ 
NOLOGIES  and  SEIKO  INSTRU¬ 
MENTS,  the  ECRM  RIP,  version  4.1.R2 
(for  Wmdows  iTT),  used  to  drive  ECRM 
high-resolution  imagers,  also  will  drive 
the  raster-based  Shinko  ColorStream  II 
DPS  and  Seiko  ColorPoint  835  RSH  dye- 


sublimation  color  proofers  (for  which 
PowerMac  and  Digital  Alpha  versions  are 
expected  this  summer.)  ECRM  is  pro¬ 
moting  Montiealbased  ULTIMATE  TECH¬ 
NOGRAPHICS'  Hot  Folder  Workflow 
for  automated  trapping  (with  on-screen 
and  printable  proofing),  manual/auto¬ 
matic  imposition  (with  animated  folding 
display)  and  OPl  (with  automatic  CMYK 
EPS  separation  and  extended  job  report¬ 
ing)  for  small  to  mid-sized  customers. 

Following  last  winter’s  formation  of 
MEGTEC,  a  joint  sales  and  service  com¬ 
pany  formed  by  Materials  Equipments 
Graphiques  (MEG)  and  the  Graphic  Arts 
division  of  TEC  SYSTEMS  the  De  Pere, 
Wis.,  subsidiary  of  WR.  Grace  &  Co. 
(E&P,  Feb.  15),  MEG’S  New  York-based 
parent  company,  CX)RP.,  agreed 

to  buy  TEC  Systems.  TEC  Systems  makes 
web-handling  equipment,  air-flotation 
dryers  and  environmental  control  sys¬ 
tems.  MEG,  based  in  Evry,  France,  and 
East  Rutherford,  N.J.,  supplies  auxiliary 
web-offset  printing  equipment. 


“Talk  about  a 
major  change. 


both  budgets  and 
production  time.” 


Controlling  production  costs  has  always 
been  a  hair-raising  experience  for  Hollywood. 
Or  for  any  business  that  relies  on  creative 
work.  The  solution?  IBM  Digital  Library- a 
series  of  new  technologies  that  are  dramati¬ 
cally  changing  production. 

Imagine  everything,  in  all  your  libraries, 
condensed  into  digital  files.  Files  which  can 
then  be  accessed  from  your  desktop  or  sent 
over  a  network  to  collaborators  anywhere. 
Suddenly,  steps  are  trimmed  and  cosdy 
production  time  is  compressed. 

Now  all  your  work,  whether  it  be  film, 
art,  sound  or  photography,  is  in  one  place. 
Giving  you  greater  control  of  your  assets. 

Today,  DreamWorks  SKG  is  using  IBM 
Digital  Library  in  the  production  of  all  its 
animated  features.  So  what  are  you  waiting 
for?  (iet  more  from  your  assets  in  a  digital 
world.  Visit  www.ibm.com/solutions.  Or  call 
1 800  IBM-2468,  ext.  jA131. 


Solutions  for  a  small  planet' 
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Online  Industry  News 

NANDO  ABSORBS 

AMERICAN  REPORTER 

Joe  Shea's  Famed  Net-Only  Newspaper  Finds  New  Home 

within  the  McClatchy  Chain's  Global  Web  Site 


by  Hoag  Levins 


Even  as 
he  doggedly 
followed  his 
quixotic 
journalistic 
visions  into 
cyberspace,  the 
50-year-old 
publisher  was 
unable  to  pay 
his  rent  or  afford 
a  car  or  TV  set 


Nando.net  and  the  American  Reporter  have 
signed  a  publishing  partnership  agreement  that 
will  make  all  the  content  of  the  Reporter  avail¬ 
able  through  Nando.net’s  daily  news  Web  site. 

As  part  of  the  arrangement,  the  entire  American  Reporter  Web  site  is  being  moved  to 
Nando.net’s  servers.  It  will  be  accessible  directly  via  http://www.american-reporter.com  at  the 
same  time  its  content  will  become  part  of  the  daily  news  feeds  prepared  by  Nando.net’s  exten¬ 
sive  staff  of  editors.  The  main  Nando.net  site  is  located  at  http://www.nando.net. 

One  of  the  world’s  first  “Internet-only”  newspapers,  the  American  Reporter  was  started  in 
1995  by  Joe  Shea,  former  foreign  correspondent  for  the  Village  Voice,  contributing  editor  of  the 
L.A.  Weekly  and  a  stringer  for  the  New  York  Post.  Since  then,  the  online  publication  has  garnered 
a  reputation  among  Web  journalists  for  its  unusually  high-quality  reporting  as  well  as  its  deter¬ 
mined  avoidance  of  interactive  gimmickry  of  the  sort  that  has  turned  some  other  newspaper 
sites  into  digital  playgrounds.  On  occasion,  it  has  scored  news  scoops  of  national  and  interna¬ 
tional  significance — such  as  its  expose  on  the  Guyana  gold  mine  that  poisoned  60  miles  of  South 
America’s  second-largest  river  with  cyanide,  or  its  story  revealing  the  identity  of  Ross  Perot’s  vice 
presidential  running  mate. 

60  Writers,  Little  Revenue 

Although  the  American  Reporter  has  received  consistently  high  marks  for  journalistic 
integrity  and  has  60  writers  contributing  to  its  pages,  it  has  always  operated  on  the  financial 
edge.  Shea  has  previously  made  the  news  because,  even  as  he  doggedly  followed  his  quixotic 
journalistic  vision  into  cyberspace,  the  50-year-old  publisher  was  unable  to  pay  his  rent  or  afford 
a  car  or  television  set. 

Nando.net  is  the  megasite  of  the  McClatchy  newspaper  chain  and  the  World  Wide  Web’s  sec¬ 
ond-most  heavily  trafficked  newspaper-related  site.  Nando.net,  which  evolved  from  the  original 
News  &  Observer  newspaper  Web  site  in  Raleigh,  N.C.,  is  a  global  news  organization  fed  by 
dozens  of  wire  services  as  well  as  a  growing  stable  of  its  own  columnists  and  other  Web  news 
and  feature  generators.  It  is  aggressively  recruiting  independent.  Net-only  news  organizations  for 
co-publishing  deals  that  broaden  its  own  offerings. 


Levins  is  editor  of 
MediaINFO.com . 
magazine,  weekly 
section  and  Web  site. 


Very  Credible  Reporting' 

“We  found  the  American  Reporter  contains  very  credible  reporting,”  said  Nando.net  execu¬ 
tive  editor  Seth  Effron.  “It  has  the  kind  of  news  and  analysis  you  don’t  find  in  other  places  and 
is  really  worthy  of  a  wider  audience.  We  don’t  want  to  own  American  Reporter  —  we  see  our- 
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selves  as  providing  the  support  that  will 
allow  Joe  Shea  to  chase  whatever  he  thinks 
the  Reporter  should  be  ” 

Under  the  terms  of  the  deal,  according  to 
both  Effron  and  Shea,  Nando.net  will  cover 
all  costs  of  hosting  the  American  Reporter 
site  and  also  split  the  revenue  of  ads  sold  by 
the  Nando.net  sales  staff  onto  The  American 
Reporter  site.  In  addition,  Nando.net  will 
work  to  distribute  the  American  Reporter 
stories  through  other  revenue-producing 
channels,  such  as  the  McClatchy-Scripps 
Western  Wire  Syndicate. 

Shea  said  the  Nando.net  deal  means:  “We 
give  up  poverty  and  gain  partners  and  rev¬ 
enue  without  an  investment  in  hardware  or 
staff.  Our  editorial  independence  remains 
complete.  I  am  convinced  this  partnership 
will  bring  the  American  Reporter  concept 
to  fruition  over  the  course  of  the  next  few 
>ears  and  complete  the  dream  of  becoming 
a  great  international  newspaper  hosted  on 
the  Internet.” 


extraordinary  role  the  Internet  has  come  to 
assume  in  nearly  every  area  of  the  internal 
and  external  communications  programs  of 
U.S.  government  agencies,  both  military  and 
civilian. 

Newspaper  industry  observers  point  out 
that  the  findings  also  indicate  it  may  no 
longer  be  possible  for  reporters  of  any  size 
newspaper  to  adequately  monitor  or  accu¬ 
rately  write  about  federal  government  activi¬ 
ties  without  an  in-depth  understanding  of  — 
and  enthusiasm  for  —  Internet  communica¬ 
tions  technology. 


$182  Million  in  Annual  Net  Services 

Over  the  three  fiscal  years  the  GAO  fol¬ 
lowed  the  money  trail,  government  spending 
for  BBSs  was  fairly  stable  each  year  —  $7.8 
million  in  1994,  $8  million  in  1995  and  $7.3 
million  in  1996.  But  expenditures  for  the 
Internet  and  Web  have  grown  from  $50  mil¬ 
lion  in  1994  to  $92  million  in  1S>95  and  $182 
million  last  year. 

However,  the  report  admits  its  findings 
are  an  estimate  of  expenditures,  personnel, 
staff  time  and  equipment  purchases  — 
actual  amounts  could  be  higher. 

“The  expenditure  data  provided  by  fed¬ 
eral  organizations  was  based  largely  on  esti¬ 
mates.  Some  reporting  officials  told  us  they 
do  not  typically  account  for  Internet  and  BBS 
expenditures  separately  from  other  informa¬ 
tion  technology  expenditures,  and  they  had 
difficulty  making  reasonable  estimates,”  said 
the  report. 

For  example,  although  the  White  House 
has  an  elaborate  presidential  Web  site  that 
includes  speeches,  photos  and  press  release 
information,  it  was  not  able  to  provide  the 
GAO  with  a  breakdown  of  exactly  how 
much  is  being  spent  on  e-mail  accounts,  Web 

site  maintenance  and  other  Internet  ser¬ 
vices  used  by  White  House 
. .  employees. 


More  than  700  newspa¬ 
pers  across  the  U.S.  and 
Canada  have  launched 
online  classified  advertis¬ 
ing  sections  —  most  of 
those  having  gone  live 
during  the  last  year.  The 
use  of  the  World  Wide  Web 
to  offer  searchable  job, 
automotive  and  personal 
ads  is  the  fastest-growing 
trend  in  the  online  news 
business,  according  to  a 
brief  poll  of  the  major 
software  companies  that 
provide  Net-related  ser¬ 
vices  to  media  companies. 


U.S.  Government  Online 


4,300  FEDERAL 
WEB  SITES 


Providing  E-Mail  for  1.7  Million 


After  designing  a  new 
method  for  tracking  and 
invoicing  users  at  its  own 
Utah  Online  Web  site,  the 
Salt  Lake  rribune  hopes  to 
market  the  software  pack¬ 
age  to  other  newspapers. 
Following  a  growing  num¬ 
ber  of  other  media  compa¬ 
nies  seeking  to  turn  inter¬ 
nal  Web  tools  development 
programs  into  profitable 
products,  the  Tribune  has 
released  the  "NewsView 
iBiir  software  system, 
designed  to  support  the 
online  sale  of  hundreds  of 
products  and  services  with 
different  rates  and  multi¬ 
ple  payment  options. 
www.sltrib.com/index.html 


The  federal  government  now  maintains 
more  than  4,300  Web  sites,  provides 
Web  access  to  31  percent  of  all  federal 
employees,  and  provides  e-mail  accounts  for 
50  percent  of  all  federal  employees,  according 
to  a  new  study  released  by  the  U.S.  General 
Accounting  Office  (GAO). 

The  GAO  survey  of  federal  online  activities 
also  found  that  42  federal  organizations  spent 
a  total  of  $348  million  on  Internet  and  Bul¬ 
letin  Board  Systems  (BBS)  between  fiscal  year 
1994  and  fiscal  year  19S>6;  the  bulk  of  the 
spending — some  $325  million — was  for  Inter¬ 
net  and  World  Wide  Web-related  services, 
including  e-mail  accounts  for  1 .7  million  peo¬ 
ple.  Federal  agencies  were  also  reported  to 
operate  a  total  of  215  electronic  dial-up  bul¬ 
letin  boards. 

The  federal  online  activities  survey  was 
prepared  at  the  request  of  Sen.  Ted  Stevens, 
an  Alaska  Republican  who  is  chairman  of  the 
Appropriations  Committee,  and  Sen.  Fred 
Thompson,  a  Tennessee  Republican,  who 
chairs  the  Governmental  Affairs  Committee. 

While  the  federal  government  continues 
to  provide  access  to  various  government 
information  and  data  via  dial-up  bulletin 
boards,  the  spending  study  documents  the 


Some  Federal  Sites 

www.whitehouse.gov 

www.house.gov 

www.senate.gov 

www.loc.gov 

www.fbi.gov 

www.ncts.navy.mil 
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by  Tom  Mangan 


Weekly 


In  Review 

ONLINE  NEWS 
FROM  SIN  CITY 

Web  Site  of  the  Las  Vegas  Sun:  www.lasvegassun.com 


Moving  to  broaden  its 

interaction  with  individual 
viewers  and  readers, 

MSNBC  is  expanding  its 
online  forums  to  make 
them  more  directly  a  part 
of  news  presentations.  The 
joint  operation  of  Microsoft 
and  NBC  is  encouraging  its 
audience  to  use  the  Inter¬ 
net  to  regularly  "partici¬ 
pate"  in  the  news  by  join¬ 
ing  in  discussions  about 
breaking  stories  in  such 
areas  as  "family,"  "health," 
"entertainment,"  "living," 
"sports"  and  "science." 


The  San  Diego  Source 

Web  site  and  its  parent 
publication,  the  San  Diego 
Daily  Transcript,  have 
received  eight  awards  from 
the  Society  of  Professional 
Journalists  (SPJ),  including 
first  place  for  Daily  News¬ 
paper  Presidential  Conven¬ 
tion  Coverage,  Best  Web 
Site  Graphics  and  Best 
News  Resource.  During 
the  GOP  convention,  the 
company's  reporters 
operated  in  both  "Web 
broadcast"  and  "print" 
modes,  writing  stories  that 
were  immediately  pub¬ 
lished  on  the  Web  and 
then  in  the  next  day's  print 
edition.  The  paper  and  Web 
site  functioned  as  a  single 
news  entity,  using  the 
print  edition  to  point  to 
Web  pages  containing  in- 
depth  information 
resources  such  as  campaign 
cost  analyses,  candidate 
background  and  constant 
convention  news  updates. 
www.sddt.com 


Vegas  Deluxe,  the  online  progeny  of  the 
Las  Vegas  Sun,  confronts  the  city  of 
myth  vs.  the  city  of  reality. 

In  myth  it’s  easy  to  envision  Nicholas  Cage 
drinking  himself  to  death  in  the  arms  of  a 
lovely  call  girl;  in  reality  it’s  easy  to  forget 
there  are  thousands  of  families  living  in  Las 
Vegas  who  have  the  same  worries  we  all  have, 
such  as  schools,  taxes,  crime  and  the  econ¬ 
omy.  Vegas  Deluxe  gives  ample  coverage  to 
the  myth,  as  it  should,  but  it  really  shines 
when  dealing  with  the  realities. 

The  newspaper  Web  site’s  legislative  news 
section  tracks  the  progress  of  all  the  bills 
before  the  state  assembly  and  lets  visitors  find 
out  how  their  lawmakers  voted.  The  commu¬ 
nity  section  allows  Las  Vegans  to  find  out  who 
all  their  representatives  are,  from  the  school 
boards  all  the  way  up  to  members  of  Con¬ 
gress.  These  are  the  kinds  of  things  the  Web 
does  best,  and  Vegas  Deluxe  does  them  as  well 
as  anyone. 

Surprising  Amounts  of  Hard  News 

One  surprise  about  Vegas  Deluxe’s  news 
component  is  its  sheer  size  —  yes,  there’s  a  lot 
of  local  news,  but  there  also  is  a  vast  feed  from 
the  Associated  Press  —  state,  national,  world, 
business,  sports,  pretty  much  the  whole 
report.  Users  have  to  sign  in  to  get  the  AP 
news. 

Why  such  a  huge,  nonlocal  news  report 
when  surveys  show  only  a  small  fraction  of 
Web  surfers  get  much  of  their  news  online? 

“When  we  first  started  out,  we  saw  news 
as  our  primary  mandate,”  said  Marcel  Levy, 
online  editor  at  Vegas  Deluxe.  “We  felt  that 
since  our  readership  included  everyone  in  the 
world  with  an  Internet  connection,  it  would 
be  foolish  not  to  use  our  AP  news.” 

Levy  says  the  site,  which  has  a  staff  of  12 
plus  two  interns,  is  attracting  3,000  to  5,000 
visitors  a  day,  but  there  are  no  thoughts  of  it 
turning  a  profit  just  yet. 

“Our  management  took  the  long  view  and 
decided  that  interactive  netwoiked  news  and 
information  may  not  pay  off  today,  or  even 
five  years  from  now,  but  that  we  had  to  pre¬ 
pare  ourselves  for  what  would  happen  a 
decade  from  now.” 


Vegas  Deluxe’s  greatest  strengths  reflect 
one  reality  facing  news  Webmasters  every¬ 
where:  true  interactivity  requires  program¬ 
ming  talent.  Vegas  Deluxe  put  its  program¬ 
mers  to  work  creating  menus  that  help  visi¬ 
tors  choose  restaurants  and  entertainment 
during  their  stay  in  Vegas.  They  also  created 
menus  at  many  of  the  news  pages  to  let  view¬ 
ers  jump  to  special  sections  devoted  to  casi¬ 
nos,  entertainment  happenings  and  hard- 
news  special  reports. 

The  Very  Hip  Scope 

Survival  on  the  Web  requires  proof  of  one’s 
hipness  credentials,  which  Vegas  Deluxe  pro¬ 
vides  with  Scope,  an  alternative  print  publica¬ 
tion  “repurposed”  for  the  Web.  Yes,  it’s  the 
words  from  the  paper  placed  on  Web  pages, 
but  those  words  make  an  argument  for  why 
alternative  papers  seem  to  be  the  only  ones 
experiencing  circulation  growth  these  days. 
The  writers  are  sassy,  literate  and  knowledge¬ 
able  about  culture  in  general  and  “what’s  hap¬ 
pening”  in  Vegas  in  particular.  Given  the  city’s 
reputation  as  a  glitz-sodden  cultural  waste¬ 
land,  I  was  surprised  to  find  Scope  had  me 
thinking  Las  Vegas  might  be  a  pretty  cool 
place  to  live  after  all. 

Vegas  Deluxe  is  well<onceived  through¬ 
out,  so  there  are  few  obvious  nits  to  pick.  It 
did  occur  to  me,  however,  that  the  Virtual  Las 
Vegas  and  the  Video  Las  Vegas  pages  were  not 
intended  for  people  with  28,800-bps-or- 
slower  modems  or  pre-Pentium  machines 
with  eight  megabytes  of  RAM.  I’m  sure  these 
features  work  fine  for  the  small  fraction  of 
Weh  surfers  withTl  lines  and  SunSparc  woric- 
stations,  but  the  rest  of  us  will  be  occupying 
ourselves  elsewhere. 

Las  Vegas  and  its  citizens  have  had  to  adapt 
to  a  changing  environment,  from  dusty  desert 
town  to  mob-influenced  gambling  mecca 
to  the  squeaky-clean  center  for  family  enter¬ 
tainment  it’s  trying  to  become  today.  It’s 
heartening  to  see  that  the  Las  Vegas  Sun  is 
proving  equally  adept  at  changing  with  the 
times. 


Mangan  is  copy  editor  of  the  Journal  Star 
in  Peoria,  III. 
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Shop  Talk 

Continued  from  page  48 

more  comfortable  watching  rather  than 
reading,  and  increasingly  they  are  watch¬ 
ing  in  every  room  in  the  house. 

Reading  newspapers  and  watching 
television  are  two  entirely  different  ways 
to  receive  information.  You  need  both  in 
a  Republic  with  a  Fourth  Estate  and  First 
Amendment,  meant  to  enlighten  the  elec¬ 
torate. 

The  goal  is  to  take  the  best  of  televi¬ 
sion  —  what  gets  programmed  and 
watched  —  and  the  best  of  newspapers 
—  what  gets  researched  and  reported  — 
and  create  something  better.  And  that,  in 
a  word,  is  the  “promise”  of  the  Web, 
rather  than  the  reality  of  Web  TV,  or  PC 
TVs. 

Veteran  journalists  are  aware  of  the 
lost  battles,  resulting  in  USA  Today  abbre¬ 
viated  styles  of  coverage.  But  the  print 
medium  lost  more  than  style  in  the 
1980s;  it  lost  competing  newspapers 
(and  essentially  a  wire  service)  when 
many  executives  surrendered  to  or 
invested  in  television  or  joined  media 
conglomerates  that  owned  stations. 

Now  most  markets  are  one-newspaper 
towns,  with  fewer  news  angles  and  less 
variety  in  coverage. 

Reading  comprehension  has  plum¬ 
meted  with  circulations.  But  educators 
have  always  held  out  hope  that  a  new 
communications  era  was  dawning.  They 
have  been  predicting  an  information 
renaissance,  knowing  that  computers 
would  change  society  by  welcoming  dis¬ 
enfranchised  citizens  into  the  commu¬ 
nity  of  ideas.  The  only  problem,  special¬ 
ists  assumed,  was  access  —  how  to  get 
personal  computers  to  people  who 
could  not  afford  them. 

Each  year,  as  prices  dropped,  the 
dream  of  access  seemed  achievable. 

And  with  access,  educators  knew,  citi¬ 
zens  would  be  more  informed  because 
they  would  have  to  read  and  write  to 
send  electronic  messages  or  to  download 
learning  software.  Moreover,  users  would 
have  to  interact  on  the  Web  rather  than 
being  passively  entertained. 

Finally,  they  would  have  to  do  this 
alone  rather  than  in  the  communal  set¬ 
ting  of  a  living  room  with  cable  TV  and 
remote  control. 

Don’t  undersell  the  privacy  of  a  per¬ 
sonal  computer.  In  fact,  privacy  in  Occi¬ 
dental  culture  is  a  gift  of  the  literary  era 
(1450-1950).  You  need  privacy  to  read  a 
newspaper,  even  ones  that  have  gone 
online. 

The  relationship  among  newspapers, 
personal  computers  and  literacy  is  an 
important  one.  It’s  not  a  relationship  that 
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transfers  well  to  a  PC  TV,  which  seems  to 
be  reflected  in  how  early  Web  TV  devel¬ 
opers  are  planning  their  medium’s 
future. 

For  instance,  the  Jan.  25,  1997  Bill¬ 
board  magazine  reports  that  Microsoft  is 
“ . . .  aiming  to  redefine  the  computer  as 
a  vital  component  of  the  entertainment 
console  system  in  1997.” 

In  the  same  issue  Michael  Culver,  vice 
president  and  general  manager  of  con¬ 
sumer  products  for  Acer  America  Corp., 
reportedly  has  said  that  the  Internet  will 
not  be  used  in  the  living  room  for  surfing 
the  Web  but  also  in  tandem  with  access¬ 
ing  program  information  for  the  TV 

Print  journalists  and  educators  need  to 
ponder  how  technology  is  going  to  affect 
readership  and  literacy.  They  need  to  ask, 
“Which  is  the  way  of  the  future:TV  con¬ 
tent  delivered  to  the  Internet  or  Internet 
content  delivered  to  the  TV?” 

Microsoft  and  WebTV  Networks,  a  PC 
TV  programming  and  access  enterprise, 
seem  to  be  moving  in  the  direction  of 
delivering  TV  content  to  the  Web,  making 
it  more  of  an  entertainment  application 
than  an  information  access  application. 

WebTV  Networks  is  now  working 
with  TV  Guide  to  offer  program  listings 
through  PC  TVs. 

Sure  a  computer  monitor  looks  like  a 
television  set.  But  network  broadcasters 
caimot  compete  with  hypertext,  the 
written  interactive  word,  granting  access 
to  hot  links  and  databases.  Again,  the 
interactivity  is  fulfilling  the  American- 
media  dream  of  welcoming  all  social 
classes  into  the  community  of  ideas. 

Further,  reading  and  writing  are  hall¬ 
marks  of  both  journalism  and  educa¬ 
tional  computing.  Take  the  technology 
too  far,  as  in  speech-translation  software 
to  make  e-mail  easy  as  dictation,  and  you 
reinvent  the  telephone. 

Improve  mpeg  video  capabilities,  and 
you  reinvent  television  and  film,  which  is 
what  WebTV  Networks  is  doing  with 
VideoFlash. 

Radio  is  stiU  more  exciting  than  Real 
Audio.  And  easier  to  tape,  too,  via  a  CD- 
boom  box.  And  newspaper  and  periodi¬ 
cal  sites  on  the  Web  —  including  the 
New  York  Times,  Editor  &  Publisher  and 
the  Chronicle  of  Higher  Education  —  are 
still  as  useful  and  interactive  as  broadcast 
counterparts. 

With  or  without  PC  TVs,  broadcast 
news  will  remain  broadcast  news.  It  can¬ 
not  reinvent  itself  because  the  monitor  is 
a  television. 

Essentially,  the  only  issue  in  reinvented 
technology  is  cost.  Is  it  cheaper  to  use 
America  Online  via  mike  hookup  ...  or 
AT&T  True  Savings? 

But  if  PCTVs,  now  being  introduced  in 
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markets  nationwide,  become  popular  — 
with  kids  sitting  in  front  of  televisions 
surfmg  game  sites  —  newspapers  will 
lose  their  only’  non-negotiable  element: 
one-on-one  interaction. 

You  know  how  the  future  feels.  Hate 
when  someone  looks  over  your  shoulder 
as  you  read  the  Times}  How  are  readers 
in  front  of  a  PC  TV  going  to  feel  when 
accessing  a  Web  site? 

Chances  are,  they  are  not  going  to  visit 
it  unless  each  person  in  the  household 
has  access  to  an  individual  PC  TV. 

You  can  bank  on  a  prediction:  The 
more  this  technology  becomes  popular, 
the  more  consumers  are  going  to  buy 
individual  units  and  reinvent  —  you 
guessed  it  —  personal  computers. 

But  isn’t  the  scarier  part  of  the  sce¬ 
nario  the  fact  that  new  applications  of 
the  Web  also  reinvent  commercial  uses 
for  the  TV  and,  in  doing  so,  sacrifice 
learning  and  literacy  in  the  process? 

Worse,  this  is  going  to  occur  during  an 
information  explosion  that  is  due,  in 
large  part,  to  the  personal  computer. 
Global  knowledge  doubles  every  20 
months.  To  tap  that  knowledge,  you  need 
knowledge.  Education.  To  use  that 
knowledge  responsibly,  you  need  news¬ 
papers  and  irMlepth  coverage  of  vital 
issues  important  to  an  electorate  with 
online  capabilities.  Otherwise  you  end 
up  with  an  under-educated,  under¬ 
informed  populace  with  poor  notions 
about  the  meaning  of  democracy. 

If  these  concerns  seem  too  alarmist, 
consider  this.  Gone  are  the  intense 
debates  of  the  1980s  about  television 
“docudramas”  portraying  reality  in  a  mix¬ 
ture  of  fiction  and  fact.  That  mixture  is 
accepted  now  in  tabloid  television  and 
already'  afflicts  theWoridWide  Web,  which 
some  call  the  largest  “vanity”  press. 

So  emphasizing  research  and  persis¬ 
tence  —  hallmarics  of  good  newspaper- 
ing  and  literate  society  —  are  essential 
now  more  than  ever. 

PC  TVs  threaten  to  undermine  those 
values  with  network  programming  of  the 
like  most  publishers  and  educators  can¬ 
not  yet  imagine.  And  worse,  if  the  tech¬ 
nology  takes  hold,  newspapers  may 
sound  the  alarm  too  late  to  change  the 
course  of  media  history,  which  will  result 
in  PC  TV-like  educational  franchises 
vending  their  way  into  America’s  class¬ 
rooms. 

The  best  way  to  change  that  course  is 
for  educators  to  discourage  PC  TVs  in 
electronic  messages  to  periodical  Web 
sites  and  in  letters  to  newspaper  editors. 

Meanwhile,  journalists  ought  to  voice 
their  concerns  in  editorials  and  investi¬ 
gate  these  claims  in  articles,  informing 
readers  while  they  still,  alas,  are  reading. 
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Editorial  caHoon 
com  'eni  ion  pa  nelists 
discuss  ways  to  debate 
editorial  page  editors 


BY  DAVID  ASTOR 


Your  Cartoon  Nixed? 
Here  Are  Some  Tips! 


■■■Illliailll^^  Benson  said  one  way  of 

assuaging  editors  who  don’t 
want  to  get  protest  calls  is 
for  cartoonists  to  include 
their  phone  numbers  with 
their  drawings.  That  way,  the 
calls  are  more  likely  to  go 
directly  to  the  artist  rather 
than  the  paper. 

He  also  suggested  that  cartoonists  put  a  border 
around  their  drawings  and  use  a  title  such  as 
“Benson’s  View.”  That  makes  it  clear  to  readers  that 
cartoonists  are  giving  their  own  opinion,  not  neces¬ 
sarily  the  opinion  of  the  paper. 

Another  reason  why  editors  reject  drawings  is 
the  threat  of  legal  action,  although  Ritter  observed 
that  it’s  “almost  impossible”  for  a  cartoon  to  ulti¬ 
mately  be  ruled  libelous  in  a  court  of  law.  “Thank 
you,  Larry  Flynt,”  he  added  wryly. 

Speakers  said  fewer  cartoons  may  get  nixed  if 
the  artist  is  seen  as  responsi¬ 
ble.  They  cited  several  ways  a 
creator  can  build  this  image, 
including  spelling  words  cor¬ 
rectly  in  cartoons,  making  a 
good  impression  at  editorial 
board  meetings,  dressing 
well,  etc. 

Many  cartoonists  don’t 
have  an  appeal  process  when 
a  drawing  is  rejected  by  their 
editorial  page  editor.  One 
who  does  is  Kelley,  w'ho  said 
he  can  move  all  the  way  up 
the  chain  of  command  to  the 
Union-Tribune  publisher  to 
try  to  get  a  cartoon  pub¬ 
lished.  But  he  spends  this 
capital  only  on  rare  occa¬ 
sions. 

And  Kelley  told  AAECers 
they  should  realize  that  there 
are  times  when  the  editor  is 
right  and  the  cartoonist  is 
wrong. 

The  idea  for  the  “How  to 
Debate  An  Editor”  session 
came  from  AAEC  President 
Milt  Priggee,  who  is  the  edi¬ 
torial  cartoonist  for  the 
Spokane,  Wash.,  Spokesman- 
Retiew. 


Drawing  is 

not  the  only 
important  “d” 
word  for  politi- 
cal  cartoonists. 

They  also  need  skill  at  debat- 
ing  editorial  page  editors 
who  are  reluctant  to  approve 
certain  cartoons. 

That  was  the  subject  of  a  session  at  the  recent 
Association  of  American  Editorial  Cartoonists  in 
Orlando,  Fla.  Speakers  offered  tips  on  how  to  con¬ 
vince  editors  to  run  drawings  they’d  rather  reject 
—  and  also  advised  AAEC  members  to  pick  their 
spots. 

“You  have  to  choose  the  hills  you  want  to  die  on 
or  retreat  on,”  said  panelist  Steve  Benson,  the 
Arizona  Republic/Umted  Media  editorial  cartoonist 
who  knows  a  thing  or  two  about  controversial 
drawings  (fdfP, July  5,  p.  33). 

“When  you  fight  with  an  editor,  you  have  to 
remember  that  you’re  spending  capital,”  added 
another  panelist,  Steve  Kelley  of  the  San  Diego 
Union-Tribune  and  Copley  News  Service.  “You 
can’t  go  hammer  and  tongs  over  every  cartoon  you 


But  the  panelists  —  who  also  included  editorial 
cartoonist  Mike  Ritter  of  the  Mesa,  Ariz.-based 
Tribune  Newspapers  —  agreed  that  some  drawings 
are  worth  fighting  for.  Some  of  the  trio’s  battlefield 
tips: 

♦  Be  well-read  and  knowledgeable  enough  about 
the  topic  to  defend  the  cartoon  on  a  substantive 
basis. 

♦  Cite  precedent  if  the  editor  approved  a  similar 
cartoon  in  the  past. 

♦  Offer  to  have  a  cartoon  that  goes  against  a 
paper’s  editorial  stance  run  the  day  before  or  after 
the  editorial,  or  on  the  op-ed  rather  than  editorial 
page. 

♦  When  forced  to  do  an  alternate  cartoon,  try  to 
make  it  better  and  more  provocative.  Even  if  the 
new  drawing  is  just  as  controversial  as  the  rejected 
one,  it  might  be  more  to  the  editor’s  liking. 

The  panelists  and  audience  members  also  got 
specific  about  why  drawings  are  rejected.  They 
said  an  editor  may  think  a  cartoon  is  “inaccurate,” 
“profane,”  “tasteless,  “frivolous,”  “obscure”  or  “not 
timely.”  And  hard-hitting  graphic  commentary 
always  has  the  potential  of  angering  the  publisher 
or  advertisers  —  not  to  mention  readers  who  may 
flood  the  paper  with  protest  calls. 


Steve  Benson 
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He’s  The  Chump 
With  The  Hump 


union  busting,  and  the  excessive  flow  of 
company  money  into  owner  pockets.” 

He  will  also  comment  on  how'  Adams 
spoofs  corporate  culture  while  working 
with  big  corporations  such  as  Intel 
(whose  Video  Phone  Adams  used  on  a 
recent  virtual  book  tour).  And  the  author 
of  eight  books  will  write  that  “Dilbert” 
offers  messages  such  as  “investors  are 
being  ripped  off  by  employees,”  “you’re 
stuck  so  get  used  to  it,”  “making  fim  of 
others  is  a  great  coping  strategy”  and 
“idealism  is  for  chumps.” 

Solomon  —  whose  book  will  include 
original  cartoons  by  Matt  Wiierker  and  a 
She  also  self-syndicates  the  “Child  Life”  I  foreword  by  self-syndicated  cartoonist 
column.  I  Tom  Tomorrow  —  made  some  of  the 

Ross  writes  a  weekly  food  column  for  i  same  points  in  a  column  this  past  spring 
the  Neu's  &  Observer  called  “Specialty  of  I  {E&P,  April  19,  p.  33). 
the  House.”  j  Adams  —  who  said  he  finds  the  idea 

The  two  working  mothers  also  co-  I  of  Solomon’s  book  “pretty  funny”  — 
authored  the  Desperation  Dinners  cook-  i  agreed  that  he  does  focus  his  satire  on 
book  that  Workman  Publishing  will  i  middle  management.  But  he  added  that 
release  this  fall.  I  it’s  not  logical  to  extrapolate  from  this 

Their  2-year-old  column  appears  in  32  |  that  he’s  “in  favor  of”  upper  manage- 
papers,  including  the  Kansas  City  Star,  j  ment. 

Milwaukee  Journal  Sentinel,  i  The  cartoonist  also  agreed  that  he 


JOE  CAMEL  HAS  won  the  National  j 
Society  of  Newspaper  Columnists’  i 
annual  Sitting  Duck  Award.  i  3^ 

The  “honor”  goes  to  the  person  (or  j  nV 

cigarette-hawking  cartoon  character)  i  5 

who’s  an  easy  target  for  columnists,  j 
“Manna  from  heaven,”  in  the  words  of  i 
NSNCPresidentJonathan  Nicholas  of  the  I 
Portland  Oregonian.  \ 

Finishing  a  close  second  to  “Smokin’  j  Beverly  Mills  and  Alicia  Ross 
Joe”  was  the  adulterous  Frank  Gifford 
and  his  wife,  Kathie  Lee  Gifford.  Third 
was  Martha  Stewart,  who  is  herself  a 
columnist  for  the  New  York  Times 
Syndicate. 


‘Tune  In  Tonight’ 
Gets  New  Writer 

Kevin  McDONOUGH  is  now  writ¬ 
ing  the  “Tune  in  Tonight”  daily  TV 
column  for  United  Feature  Syndicate. 

He  succeeds  Kirk  Nicewonger,  who 
will  be  doing  freelance  writing. 

McDonough,  a  New  Jersey  native,*  is 
the  author  of  The  Seventies:  Front  Hot 
Pants  to  Hot  Tubs  (E.P  Dutton,  1991) 
and  A  Tabloid  History  of  the  World 
(Hyperion,  1997). 

He  also  worked  in  pubUshing  for  15 
years,  specializing  in  editing  books  about 
TV,  film  and  popular  culture.  He  helped 
authors  create  books  about  The  X-Files, 
Star  Trek,  Taxi,  Roseanne,  Heather 
Locklear  and  the  “Three  Tenors”;  and 
worked  with  celebrity  authors  such  as 
Bob  Denver  and  Dwavne  Hickman. 


Upcoming  Book 
Is  Anti-‘Dilbert’ 


A  SYNDICATED  COLUMNIST  is  writ¬ 
ing  a  critical  book  about  “Dilbert”  for 
fall  release. 

When  informed  about  the  book,  car¬ 
toonist  Scott  Adams  chuckled  and  said:  “I 
hope  he  sells  more  than  three  copies. 
Both  of  his  parents  may  want  it  —  and 
I’ll  buy  one!” 

The  Trouble  with  Dilbert:  How 
Corporate  Culture  Gets  the  Last  Laugh 
is  being  written  by  Creators  Syndicate 
media  columnist  Norman  Solomon  for 
Common  Courage  Press  of  Monroe, 
Maine. 

Common  Courage  —  which  plans  to 
advertise  the  book  in  Publishers  Weekly, 
Rolling  Stone  and  the  Nation  —  said  in  a 
press  release  that  the  book  “cracks  the 
code  of  corporate  America’s  funniest 
double  agent.” 

In  the  l60-page  book,  Solomon  will 
discuss  how  “Dilbert”  satirizes  middle 
management  rather  than  upper  manage¬ 
ment  and  how  the  comic  “avoids  tackling 
so  many  real  problems  at  work  —  like 
racial  and  gender  bias,  glass  ceilings. 


UFS  Distributing 
‘Dinners’  Feature 


Beverly  mills  and  AUcla  Ross  have 
moved  their  self-syndicated 
“Desperation  Dinners”  to  United  Feature 
Syndicate. 

The  weekly  column  offers  recipes  for 
healthy,  home-cooked  meals  that  can  be 
made  in  20  minutes,  as  well  as  other 
information.  Also  available  is  an  optional 
color  photo,  by  former  Nashville 
Tennessean  staffer  Kats  Barry,  that  can 
be  accessed  via  United’s  bulletin  board 
service. 

Mills  is  a  former  Miami  Herald  food 
editor,  and  former  Herald  and  Raleigh, 
N.C.,  News  &  Observer  restaurant  critic. 


School  is  just  around  the  corner. 
Get  a  gold  star  from  your  readers 
with  this  Back  to  School  spe¬ 
cial  section.  Available  now,  with  10  stories, 
color  photos  and  graphics.  The  section  is 
fully  paginated  in  tabloid  format  on  a 
lOOMB  Zip’”  disk.  Just  in  time  for  the  bell! 


news  service 

Call  us  today  at  800-238-6196. 
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works  with  large  corporations,  such  as 
the  E.W.  Scripps-owned  United  Media, 
and  said  he  does  so  because  that  gives 
him  the  best  chance  to  give  his  comic 
property  wide  exposure.  Adams  noted 
that  United  “is  very  good  at  what  it  does,” 
and  that  he’s  happy  to  have  signed  with 
the  syndication  company. 

“Dilbert”  appears  in  more  than  1,550 
newspapers  and  on  the  Internet.  It  has 
also  spawned  best-selling  hardcover  and 
paperback  books,  licensed  products,  and 
an  upcoming  TV  sitcom. 

If  Solomon  feels  that  being  associated 
with  large  corporations  is  unsavory, 
Adams  continued,  it  would  be  “hypocriti¬ 
cal”  of  the  columnist  to  allow  The 
Trouble  with  Dilbert  to  be  sold  in  huge 
chains  such  as  Barnes  and  Noble. 

“Unless  he’s  staunchly  against  big 
bookstores,  he’s  got  a  big  problem  with 
his  credibility,”  observed  the  cartoonist. 

Adams  said  he  gets  the  feeling 
Solomon  believes  he  has  “sold  out.”  To 
which  the  “Dilbert”  creator  joked,  “You 
can’t  really  sell  out  if  you  don’t  have  any 
scruples  to  begin  with!” 

—  David  Astor 


Ml!  I'M  ftW  BllLIMMLCY, 
Omw/tfAL  FMMK.AXP 
l'OLlKeiO«EP 
^  BEHIND 

tHE  SCENES  FOR 


VO  UKE  TOEXTENP  MT  FERiONAL 
THANKS  TO  AU.  Mf  DEAR  FRIENDS 
WHO  SENT  ME  AIL  THEIR 

wonderful  prayers  of 

CHEER  DURtNO  MT 


VM  BACK  AT  MT 
DRAUINO  BOARD, 
WHERE  VM  MOST 

comfortable,  and 

1  MUST  ADMIT,  I 
COULDN'T  WAIT  TO  ^ 
BRING  TOU  FRESH, 
NEW  STORIES  OF-  kL 


^ENOUGH  ^ 
OF  THE  MUSH! 
START  THE 
PARTY! 
1-AM- 
l^BACK!!  > 


7  TO 

'address 

AUOF 
CURTIS'  , 
FRIENDS.'' 


''Curtis”  creator  Ray  Billingsley  placed  himself  in  this  June  30  strip  announcing  his  return 
from  a  bout  of  bacterial  meningitis.  During  the  cartoonist's  hospitalization,  King  Features 
Syndicate  distributed  past  episodes  to  the  more  than  2S0  “Curtis”  clients. 


the  same  problems  as  humans.  I  The  book  contains  dozens  of  columns 

The  Arlington,  Va.-based  Shaw  (540-  j  by  the  Chronicle  Features-distributed 
657-9068)  is  also  creative  director  of  USA  j  married  couple  (profiled  in  E&P,  Dec. 
Weekendsyffeh  site.  His  “Crazy  Cat  Lady”  I  16, 1995,  p.  42). 

was  one  of  the  first  comics  on  the  Web  \  Also,  Rodriguez  has  written  Justice:  A 
in  late  1994.  j  Question  of  Race  for  Bilingual  Press  of 

j  Tempe,  Ariz.  It’s  a  combination  of  two 
previously  published  books,  AssflM/f  With 
a  Deadly  Weapon  and  On  the  Wrong 
Side  of  the  Law,  that  chronicle  his  1979 
beating  at  the  hands  of  East  Los  Angeles 
sheriff’s  deputies  and  what  happened 
afterward. 

And  Rodriguez  has  authored  The  X  in 
La  Raza  II. 

In  other  book  news.  Freelance 
Communications  of  Boulder,  Colo.,  has 
published  This  is  True:  Glow-in-Dark 
Plants  Could  Help  Farmers.  It  is  the  sec¬ 
ond  collection  of  weird-but-real  news 
stories  by  “This  is  True”  columnist  Randy 
Cassingham,  whose  print/Intemet  fea¬ 
ture  is  syndicated  by  Freelance. 

Another  columnist.  Garret  Mathews  of 
the  Evansville  (Ind.)  Courier,  has 
authored  Hey,  Batta,  Batta!  The  self-pub¬ 
lished  book  is  about  a  kids’  baseball  team 
for  which  Mathews  served  as  assistant 
coach. 

Doug  MARLETTE  has  written  an  I  And  Gambill  Arts  &  Graphix  Syndicate 
article  called  “Editorial  Cartoonists  i  ofDesert  Hot  Springs,  Calif., has  published 
—  An  Endangered  Species?”  for  Media  j  a  celebrity  caricature  book  called  Valley 
Studies  Journal,  the  Freedom  Forum-  I  of  the  Stars.  It  is  by  GAGS  owner/artist 
ftmded  quarterly  based  in  New  York  City.  I  Buzz  Gambill,  who  derived  the  book 
Marlette  is  the  Pulitzer  Prize-winning  j  from  his  “Caricatoons”  comic  panel. 

editorial  cartoonist  for  Long  Island,  N.Y.,  I  _ _ _ i 

Newsday  and  Creators  Syndicate.  I 


‘Funds’  Shows 
Steady  Growth 

HE  “YOUR  FUNDS”  column  on  mutu- 
i  al  fund  investing  has  passed  the  25- 
subscriber  mark. 

The  weekly  feature  has  been  self-syn¬ 
dicated  for  two  years  by  the  Boston 
Globe's  Charles  Jaffe  (617-929-3129). 

Clients  include  the  Atlanta  Journal 
and  Constitution,  Chicago  Tribune, 
Denver  Post,  Fort  Worth  Star-Telegram, 
Kansas  City  Star,  Los  Angeles  Times, 
Newark,  N.J.,  Star-Ledger,  Philadelphia 
Inquirer  and  San  Francisco  Examiner- 
Chronicle. 


Inspired  By  ’47 
Alien  ‘Incident’ 


A  COMIC  INSPIRED  by  the  1947  aUen- 
encounter  “incident”  in  Roswell, 
N.M.,  is  appearing  on  several  Web  sites 
and  in  a  print  newspaper. 

One  site  that  will  carry  the  “Roswell” 
strip  is  the  Houston  Chronicle  one, 
which  is  building  an  area  to  matk  this 
summer’s  50th  anniversary  of  the  alleged 
extraterrestrial  encoimter. 

Also  running  the  comic  is  the  Roswell 
Daily  Record. 

Casey  Shaw’s  strip  focuses  on  an  alien 
who  crash-lands  in  New  Mexico  50  years 
ago.  With  government  financial  cutbacks 
depleting  the  budget  for  keeping  the 
extraterrestrial  under  tight  security,  it 
finds  itself  out  on  the  street  dealing  with 


‘Uncut’  Among 
New  Books  Out 

PATRISIA  GONZALES  AND  Roberto 
Rodriguez  have  authored  a  new  col¬ 
lection  called  Gonzales/Rodriguez: 
Uncut  &  Uncensored  for  the  Ethnic 
Studies  Library  Publications  Unit,  Uni¬ 
versity  of  California  at  Berkeley. 


SIT-THOUSANP  LIWTTEAK  AWAV 
And  I  CAN  4TILL  HEAR 
MT  ET-WITEE  TEUING  ME 
I  FoBGcrr  TO  TAKE  OUT 
THE  GARBA&e. 


Part  of  a  "Roswell"  strip 


Patrisia  Gonzales  and  Roberto  Rodriguez 
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better  it  gets,”  she  said. 

There  have  been  chronic  problems 
with  access  in  Pennsylvania  and  New  Jer¬ 
sey,  she  said,  although  the  latter  state  is 
changing  its  laws.  Florida  has  been  held 
up  as  an  exemplar,  but  some  have  com¬ 
plained  to  the  Reporters  Committee  that 
the  state  has  been  backsliding. 

On  the  other  hand,  Montana’s  state 
constitution  grants  open  access  as  a 
right,  and  Hawaii  has  an  ombudsman  sys¬ 
tem  of  state  officials  to  mediate  disputes, 
she  said. 

As  for  the  future,“the  two  areas  we  see 
as  problematic  are  reconciling  access 
and  privacy”  and  dealing  with  the  costs 
of  disseminating  the  information,  Kirtley 
said. 

The  access  vs.  privacy  issue  is  the  con¬ 
cern,  in  part,  that  electronic  searching 
makes  it  too  easy  to  get  information.  As 
for  cost,  “How  do  you  translate  the  costs 
that  were  put  together  in  a  paper  age  in 
the  electronic  age?” 

Also,  some  states  are  contracting  out 
data  storage,  collation  and  retrieval  to  pri¬ 
vate  firms,  which  is  an  issue  because 
they  can  make  it  expensive  to  get  infor¬ 
mation. 

The  collected  volume  of  51  guides 
runs  to  about  1 ,280  pages  —  “We  don’t 
have  a  final  count  from  our  printer,”  Kirt¬ 
ley  said.  “It’s  a  huge  tome,  but  more  man¬ 
ageable”  than  the  old  system  of  collecting 
them  into  three-ring  binders. 

Kirtley  said  the  Reporters  Committee 
is  not  concerned  that  posting  the  guide 
on  its  Web  site  will  hurt  sales  for  the 
printed  or  CD-ROM  versions. 

“We  think  that  making  it  accessible  is 
most  critical,”  she  said. 

The  Reporters  Committee  is  a  non¬ 
profit  association,  and  the  publication  of 
the  guides  was  underwritten  by  grants 
from  the  Ethics  and  Excellence  in  Jour¬ 
nalism  Foundation,  the  Gannett  Founda¬ 
tion,  the  John  S.  and  James  L.  Knight 
Foundation,  and  the  Scripps  Howard 
Foundation. 

Kirtley  said  that  major  changes  in  state 
laws  —  such  as  those  pending  in  New 
Jersey  —  can  be  posted  on  the  Web  site. 
But,  she  said,  “We’re  not  holding  out  the 
Web  site  version  as  something  that  will 
be  continually  updated.” 


Cooperate 

Continued  from  page  12 

should  be  done,  said  he  was  impressed 
by  how  the  different  newspapers 
worked  together. 
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“I  think  there  is  tremendous  synei^ 
in  our  papers  working  together  on  a  pro¬ 
ject  like  this  one  where  each  of  the 
dailies  can  provide  a  local  focus  on  an 
issue  of  regional  concern,”  he  said. 

A  post-mortem  on  the  project  revealed 
a  need  for  shorter  stories  and  better  art. 
But  editors  said  in  most  cases  that  the 
stories  were  balanced  and  that  some 
readers  appreciated  the  regional  per¬ 
spective. 

“1  discovered  that  many  of  our  readers 
are  more  concerned  with  state  and 
Northwest  issues  than  I  would  have 
expected,”  Idaho  State  Journal  manag¬ 
ing  editor  Don  Black  said. 

Herald  Journal  managing  editor  Char¬ 
lie  McCollum  said  objectivity  was  a  con¬ 
cern  for  his  staff  because  “many  people 
in  our  readership  area  identify  at  least  to 
some  extent  with  militia  movement  and 
the  ‘constitutional’  views  addressed  in 
the  series.  We  thought  it  was  important 
that  the  people  espousing  those  views 
be  given  ample  opportunity  to  defend 
and  explain  their  positions,  and  I  think 
the  Pioneer  Newspapers  series  accom¬ 
plished  that.” 

Pioneer  Newspapers  is  privately 
owned  and  based  in  Seattle.  The  seven 
newspapers  range  in  circulation  from 
4,080  to  20,500. 

The  newspapers  are:  Idaho  Press-Tri¬ 
bune,  Nampa,  Idaho;  Idaho  State  Jour¬ 
nal,  Pocatello,  Idaho;  Bozeman  Daily 
Chronicle,  Bozeman,  Mont.;  the  Daily 
News,  Havre,  Mont.;  the  Daily  Record, 
Ellensburg,  Wash.;  the  Herald  Journal, 
Logan,  Utah;  and  the  Herald  and  News, 
Klamath  Falls,  Ore. 

The  Skagit  Valley  Publishing  Co., 
owner  of  the  Mount  Vernon,  Wash., 
Skagit  Valley  Herald,  is  closely  associated 
with  Pioneer  Newspapers  and  worked  in 
conjunction  with  the  company  on  this 
project. 


Core 
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tation,  use  and  disposal,  Greensleeves 
will  only  add  to  total  systems  cost.”  That 
answer  is  checked  “true.” 

“With  a  metal  insert  you  can  tell  metal 
fatigue  stress  very  readily,”  said  Brad 
Weller,  Sonoco’s  marketing  manager  for 
paper  mill  cores. 

“But  with  plastic  it  still  looks  pretty 
good.  So  you  don’t  know  if  you’re  using 
that  Greensleeves  insert  for  the  eighth 
time  or  the  fourth  time.  How  do  you 
know  how  it  will  perform  when  you’re 
rumiing  at  65,000  impressions  an  hour?” 

And  do  newspapers  really  want  to 
remove  all  those  plastic  inserts,  inventory 
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them  and  take  responsibility  for  return¬ 
ing  them?  Sonoco  asks. 

“There’s  a  process  ownership  ques¬ 
tion  there  that’s  very  important,”  Weller 
said. 

Similarly,  Sonoco  suggests  butt  core 
waste  is  mote  a  matter  of  economic 
choice  than  core  size. 

“Can  you  get  down  to  those  levels? 
Yes,  you  can  get  there  —  but  getting 
there  is  difficult,”  Weller  said.  “You  have 
to  ask,  is  it  more  viable  economically?” 
Greensleeves  inventor  Kewin  said  the 
stress  issue  is  a  ted  herring,  and  Newark 
had  Don  W.  Kay,  production  director  of 
the  Desert  Sun  in  Palm  Springs,  Calif.,  on 
hand  at  Nexpo  for  impromptu  testimoni¬ 
als. 

“I’ve  used  one  insert  seven  times  — 
and  there  has  been  no  defects,  no  prob¬ 
lem  at  all,”  Kay  said. 

And  handling  inserts  is  no  problem, 
Kewin  said. 

“You  throw  them  in  a  box  and  we 
come  by  and  pay  you  50  cents  each,”  he 
said.  “It’s  not  a  big  deal.” 


Zuckerman 
Sells  His  Boston 
Real  Estate  Firm 

MORT  zuckerman,  the  publisher 
of  the  New  York  Daily  News,  com¬ 
pleted  the  sale  of  Boston  Properties,  his 
teal  estate  company,  to  the  public  on  June 
19,  which  raised  approximately  $903  mil¬ 
lion. 

As  the  largest  office  building  company 
ever  to  go  public  with  63  offices,  Zucker¬ 
man  and  partner  Edward  Linde  will  retain 
a  32%  stake  in  the  new  company  and  plan 
to  pay  down  some  of  its  debt  with  some  of 
the  money  that  is  raised. 

IHT  Adds 
Print  Site 
In  Israel 

The  international  herald  Tri¬ 
bune  win  open  a  new  print  site  in 
Israel  later  this  year,  as  part  of  a  long-term 
expansion  program. 

By  year’s  end,  the  newspaper  will  be 
printed  in  14  cities  on  three  continents. 

The  paper  will  be  printed  in  Israel  by 
the  Ha’aretz  Group,  publisher  of 
Ha’aretz  and  several  local  newspapers 
and  magazines. 

The  International  Herald  Tribune  is 
jointly  owned  by  the  New  York  Times 
and  the  Washington  Post. 

Editor  &  PuBUSHER  33 


Future 

Continued  from  page  3 

agitated  for  freedom  from  the  Postal  Rate 
Commission  (but  only  if  it  gets  to  keep 
its  monopol}'),  walked  gingerly  around 
the  chairman’s  creative  ideas. 

This  Congress,  McHugh’s  bill  is  back.  It 
has  been  revised  in  minor  areas.  But  the 
chairman’s  concept  is  the  same.  He 
believes  the  Postal  Service  must  be  pre¬ 
sented  with  new  tools  for  dealing  with  a 
new  world. 

McHugh  may  be  right.  His  new  kid 
hasn’t  been  welcomed  yet.  It  may  never 
be.  McHugh  may  rotate  off  to  a  more 
inviting  subcommittee  post  before  the 
concept  of  postal  reform  ever  gets 
through  Congress. 

If  so,  that  would  be  unfortunate, 
because  the  postal  world  has  rarely 
enjoyed  the  attention  of  a  member  of 
Congress  who  so  thoroughly  steeped 
himself  in  his  subject  before  acting. 
Postal  reform  could  do  far  worse  in  find¬ 
ing  its  godfather. 

The  fact  remains  for  newspapers, 
however,  that  reforming  the  institution  as 
it  is  presently  constructed  has  little  in  its 
favor  and  much  to  suggest  even  greater 
problems  ahead. 

If  postal  reform  dies  in  this  Congress, 
newspapers  will  buy  some  time  to  figure 
out  what  sort  of  federal  institution  it 
would  like  to  support. 

Whether  by  initiation  or  default.  Con¬ 
gress  wiU  be  dealing  with  its  creation 
again. 

Perhaps  it  will  opt  for  thoughtful  pri¬ 
vatization. 

Perhaps,  as  one  Congressional  insider 
suggests,  it  will  be  transformed  into 
regional  corporations  —  like  the  Bells. 

Perhaps  Congress  will  do  nothing  until 
first<lass  mail  shrinks  to  the  point  that  a 
federal  bailout  is  needed. 

If  so,  the  Postal  Service  will  be  fighting 
alongside  every  other  federal  program 
for  dollars  being  sucked  up  by  Medicare, 
other  entitlement  programs  and  defense 
—  in  an  era  when  a  balanced  budget  is 
an  imperative. 

If  it  is  true  that  the  only  constant  is 
change,  newspapers  have  a  lot  at  stake  in 
this  debate. 

This  coliunn  will  explore  the  options 
in  coming  months,  and  follow  McHugh’s 
discussions.  A  look  at  how  other  indus¬ 
tries  have  dealt  with  the  Postal  Service 
and  how  other  countries  have  faced  up 
to  the  realities  of  postal  costs  will  pro¬ 
vide  enlightenment  into  the  opportuni¬ 
ties  and  threats  newspapers  face. 

Thoughts  on  the  subject  are  welcome. 
Address  them  to  TeeeF@aol.com  and 
write  in  your  subject  line  “postal  reform.” 
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And  Vetter  said  it  does  not  interfere 
with  the  newsroom’s  coverage  of  the  city. 

“The  Richard  Greene  story  is  not  nec¬ 
essarily  unique  here,”  said  Vetter.  “We’ve 
got  our  CFO  [Denise  Spitler]  who  is 
director  [of  the  board]  of  the  Fort  Worth 
Chamber  of  Commerce,  our  former  pub¬ 
lisher  Richard  Conner  was  on  the  board 
of  TCU  [Texas  Christian  University].  We 
do  that  here  and  that’s  the  way  we  oper¬ 
ate.  Certainly,  that  has  no  effect  on  the 
newsroom  —  we  know  that.” 

Conner  was  fired  last  November  and  is 
suing  the  paper  (E&P,  March  1 5.) 

Caught  in  the  middle  of  the  Greene 
controversy  is  the  Star-Telegram's  new 
parent  company  Knight-Ridder,  which 
inherited  this  delicate  situation  when  it 
acquired  the  paper  from  Disney. 

“We  would  not,  to  my  knowledge, 
interfere  with  the  local  hiring  decision  of 
this  nature,”  stated  Polk  Laffoon,  Knight- 
Ridder’s  vice  president  for  corporate  rela¬ 
tions. 

Greene  says  that  since  the  Star- 
Telegram  has  a  history  of  being  very 
active  in  the  community  and  because  he 
knows  Arlington  better  than  anyone,  “it 
would  seem  like  a  pretty  logical  and 
sound  idea”  that  the  newspaper  would 
hire  him  in  his  present  capacity. 

“I  think  that  their  [the  editors’]  objec¬ 
tion  was  based  on  their  impression  or 
perception  that  I  have  moved  out  of  pub¬ 
lic  service  and  into  the  newspaper  busi¬ 
ness,  and  I  suppose  they  questioned 
whether  that  was  appropriate,”  Greene 
said. 

He  also  disagrees  about  any  compar¬ 
isons  to  New  York  Congresswoman 
Susan  Molinari,  who  recently  left  political 
office  to  pursue  a  news  broadcasting 
career  for  ABC.  Some  have  alleged  that 
she  is  using  her  new  position  to  gain 
public  exposure  for  a  future  run  at 
another  political  office  —  perhaps  as  a 
U.S.  senator  or  New  York  governor. 

“I  haven’t  joined  the  news-gathering 
and  reporting  operation.  ...  If  I  was 
[hired  as]  a  paperboy,  would  the  same 
objections  be  raised?”  Greene  wondered. 

But  since  his  present  contract  does 
not  prevent  him  from  running  for  future 
political  office,  is  Greene  using  this  com¬ 
munity  relations  position  as  a  stepping 
stone  back  into  politics? 

“I  wouldn’t  think  so. . . .  This  is  a  career 
for  him  and  he  doesn’t  have  a  leaning 
toward  higher  office,”  said  Hardee. 

But  Vetter  has  a  clearer  view  in  her 
crystal  ball. 

“He’s  a  politician  and  I  think  he  always 
will  be,”  she  said. 
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Gould’s  order  —  backed  by  a  unani¬ 
mous  decision  of  NLRB  —  also  gave  the 
former  strikers  a  certain  psychological 
boost  beyond  the  obvious  prospect  of 
winning  back  their  jobs. 

In  his  written  order,  Gould  referred  to 
the  “high  national  and  international  visi¬ 
bility”  of  the  Detroit  newspaper  strike. 
And  in  a  Free  Press  interview  he  elabo¬ 
rated  on  that  by  saying  the  strike  had 
attracted  more  international  visibility 
than  any  other  case  the  NLRB  had  con¬ 
sidered  recently. 

The  unions  had  tried  just  about  every¬ 
thing  from  roadblocks  to  mass  rallies  to 
subscription  boycotts  of  Knight-Ridder’s 
flagship  Miami  Herald  to  try  to  stay  vis¬ 
ible  during  a  584-day  strike  in  which  the 
newspapers  did  not  miss  a  day  of  publi¬ 
cation. 

“I’m  floored  by  that,”  said  Nancy 
Dunn,  a  former  Free  Press  copy  editor 
who  is  a  spokeswoman  for  the  unions. 
“We  have  thought  all  along  that  we  were 
only’  2,0(K),  but  we  knew  —  we  really 
knew  —  we  are  in  a  sense  the  canaries  in 
the  mine. 

“We  tried  to  let  people  all  over  the 
world  —  whether  they  were  union  or 
not  —  know  that  we  were  being  tested 
on  behalf  of  all  workers. 

“And  to  hear  someone  in  Gould’s  posi¬ 
tion  —  the  enforcement  chief  for  federal 
labor  law  —  to  hear  that . .  .  means  all 
we  have  gone  through  in  two  years  of 
struggle  is  —  I  don’t  want  to  say  ‘worth¬ 
while’  because  it’s  hurt  so  many  people 
—  but  it’s  the  first  really  good  news 
we’ve  gotten  that  somehow  or  other . . . 
our  struggle  is  understood.” 

Neither  Gould’s  comments  nor  his 
order  settles  anything.  However  the  fed¬ 
eral  court  rules  on  the  injunction 
request,  further  appeals  are  certain  to 
come. 

And  Gould’s  order  does  not  apply  to 
former  strikers  like  Dunn  —  who  were 
dismissed  by  the  newspapers  or  the 
agency  for  alleged  misconduct  during 
the  strike. 

More  than  200  employees  have  been 
terminated. 

In  addition,  some  replacement  work¬ 
ers  have  hired  a  lawyer  to  argue  against 
the  10(j)  injunction,  the  Free  Press 
reported. 

Leonard  Givens  of  the  Detroit  firm 
Miller  Canfield,  told  the  newspaper  he 
would  produce  witnesses  to  show  “why 
these  new  employees  should  be  able  to 
retain  their  jobs,  as  opposed  to  turning 
those  jobs  over  to  people  who  voluntar¬ 
ily  left  them.” 
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PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Coll  (800)  292-4308/(909)  766-7617 


RELIGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  oudience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  o  free  sample,  coll 
(800)  257-4972 


E&Fs  Classified 


The  indu8try*8 
meeting  ploM. 
(2U)  675-4380 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


SUCCESSFUL  WEEKLY  covering  U.S.- 
Jopon  business  news  seeks  acquisition 
or  joint  venture  investment  partner. 

(714)  249-8931  Fox:  (714)  249-3907 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  8.  Assoc, 
display  od  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(8 1 3)  786-5930 


Approisols/Brokeroge 
Coll  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  *  Brokers 
(561)368-4352 
123  NW  13lhSt.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1959. 
W.B.  GRIMES  8.  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


"Ind  Generation  Newspaper  Broker" 

Experien^  e  ProfesskMul 

Bolitho  -  Taylor 
Media  Service 
(405)  421-960C 

Dailies  •  Weeklies 
Individuab  mCroups 
TTlomM  C.  Bolitho  ll5S.Bi«dwty«  Ada.  OK  74820 


NEWSPAPER  BROKERS 


700  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Lorry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  4445297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-002 1 
Stephen  Klinger-SWest/West,  (505) 
524-0122 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  doily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sole  or 
purchase  of  o  property,  you  should  coll 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

JAMES  W.  HALL,  JR. 
Newspaper 

Soles,  Appraisals,  Consultations 
Jim  Hall  Medio  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fox  (334)  5664)170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W,  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-I  nvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  22 1 1 6-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 
3828  Mockingbird  Lone 
Dallas,  TX  75205 
(214)520-7025 
Fox  (214)  5205951 


NEWSPAPERS  FOR  SALE 


TWO  ADJACENT  WEEKLIES  with 
combined  paid  circulation  5,000, 
$750,000  gross,  fast-growing  California 
location.  Selling  below  gross. 

MOM  'N  POPS  —  Several  grossing  up  to 
$400,000.  All  seller  financed. 

TWO  AG  JOURNALS  grossing  $510,000 
with  28%  cosh  flow. 

Dove  Gauger 

Gauger  Medio  Service,  Inc. 

P.O.  Box  627 
Raymond,  WA  98577 
Tel:  (360)  942-3560 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


NO  CHARGE:  List  of  newspapers  for 
sole.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (512)  476-3950. 


UTAH  •  Established  Weekly  Com¬ 
munity  Newspaper  in  strong  morket 
area,  grossing  $250,000  annually, 
good  potential  (or  growth  with  rea¬ 
sonable  marketing  effort,  coll  John  at  1 
(800)  574-0004  or  send  inquiries  to 
P.O.  Box  267,  Bountiful,  UT  84010. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  oll-cosh  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBLICATIONS  WANTED 


HERALD  NEWS  GROUP  of  Chicogo 
and  Indiana  is  looking  (or  publications 
to  purchase  or  take  over  anywhere  in 
the  U.S. 

Coll  Lee  Anglin  at 

(219)  942-0521  or  (888)  457-8081 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for  B  olitho-Cflbb 
Estate,  ESOP,  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

Eatabllthad  In  1923 

1  Annette  Park  Drive,  Bozeman,  40d*5oD*OOZ1 

MT  59715  e-mail:  jcribbOlmt.net  Fax  406-586-6774 


Establlthad  In  1923 
1  Annette  Park  Drive,  Bozeman, 
JohnT.  Cribb  MT  59715  s-maii:  jcribbOimt.net 


T 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeaze  Lenses 
Herb  Carlbom  -  CK  OpKcal 
(310)  372-0372. 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  MidAmerica  Graphics  at 
(800)  356-4886. 


QuiSty  itut  mska  jn  impression  vroridwide 

^  '?er  Sdtccfrom:  ^ 

{  Y  . !  □  Compl#t*  PretMs  ^ 

\J  O  Ad<Jrtion$  to  ExiilinQ  Presses 

O  3-color  Satellites 

“\  ri  0  4-Hi  Afranoements  ' 

Wj  O  Stacked  Urrrts 

/Qv  \  □  Integral  Roll  Stand  Units 

O  Half  and  Quarter  Folders  AJq 

r  \  O  Cutoff  :  20"  ■21H*- 22" -22%' 

^  ^  □  18,500  to  30,000  iPH 

SALES .  SERVICE  -  PARTS  A  I 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSH 


NEWSPAPER  CONSULTANTS 


FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Call  (800)  705-6433  or 
Phone/Fax  (813)  781-5550 
Walt  Hempton 


PRESSES 


1989  HARRIS  VI 5D  21.5”  cutoff  press 
with  JF25B  folder,  brush  dampening, 
oil  bath,  running  circ.  register,  sidelay, 
Martin  splicers,  Count-O-Veyer,  run¬ 
ning  daily  in  Oklahoma,  complete  with 
all  8  units  or  may  sell  as  a  5,  6  or  7 
unit  press,  (913)362-0119. 


DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


FOR  SALE:  12-unit  Goss  Suburban 
press  with  two  folders,  a  Suburban 
991  and  Urbanite  763  with  second 
former.  Nine  units  are  1000  series, 
three  are  900  series.  Two  suburban 
reelstands.  Both  folders  have  on-line 
tape  delivery  q  u  a  r  t  e  r  f  o  I  d  e  r  s, 
Accumeter  gluer.  Console  with 
pneumatics,  two-highs  converted  to 
belt  drive.  Call  for  more  information  or 
(916)  774-7945  or  (6 1 9)  45 1  -6200. 


2  UNIT  GOSS  METRO  22  3/4"  c.o. 
Available  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

2 1  and  1/2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1 650,  22  3/4"  c.o. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


NEWS 

MAKES  THE  DIFFERENCE 

*  Editor  &  Publisher  is  NOT 
a  monthly  journalism  review. 

*  Editor  &  Publisher  is  NOT 
0  monthly  association 

house  organ. 

*  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 
EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
(212}  675-4380 


INDUSTRY  SERVICES 


I 


CIRCULATION  CONSULTANTS 


IMPROVE  YOUR  TELEPHONE  SALES 
RESULTS.  Call  For  a  no  cost  meeting  at 
NAA  in  San  Francisco. 

Robert  T.  Burns 
(703)  356-6625 


JOHN  A.  BURKE 
Advisor/Catalyst 

Marketing  StrategiesEmployee  Training 
NY  •  NJ  •  PA 
Call/Fax  (516)588-2735 


CIRCULATION  SERVICES 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABILITY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 


CIRCULATION  SERVICES 


BLENKARN 

Yaur  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


Strength  does  not  come  from  winning.  Your 
struggles  develop  your  strengths.  When 
you  go  through  hardships  and  decide  not 
to  surrender,  that  is  strength. 

Arnold 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
hltp://www.fakebrains.com/scaut. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (National) 


MARKET/RESEARCH 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  trainingl  Professional 
&  experienced.  Let  us  bid  your  next 
project. 

Call  Today. 

Market  Index,  Inc. 

(913)  696-0909 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEORICAL  DRIVE  SYSTEM? 

MASTHEAD  can  pravide:  New  ar  used 
drive  motors  and  cansoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  harsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  Flaors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  wark? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAOIONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


E&P’s  Classified 


life  newspaper  industry's 
meeting  place.  (212)  67J^43S0 


36  Editor  &  Publisher 
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RECYCLED  PAPER 
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The  Powerhouse  Ne 


Directories  from  E&P. 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ 


Company 


Street  Address 


City_ 


(Sony,  no  detvehes  to  PO.  boxes) 

State _ Zip _ 


Phone 


Fax 


(In  case  we  have  questions  about  your  order) 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  International 
Year  Book 

$125 

BLUE 

1997  Editor&Pubusher 
Market  Guide 

$100 

GREEN 

1997  E&P/FPP  CoMMUNnv, 
Specialty  and  Free 
Pubucarons  Year  Book 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **Califomia,  District  of  Columbia, 
New  York  arid  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Exp.  Date_ 


_Signature_ 


Your  Business  (Check 

one  Category  Only) 

1.  -1  Newspaper 

11.  -1  Service  Industry 

2.  -i  Newspaper  Equip.  Mfr. 

1Z  -1  Unversity/Public  Ubrary 

3.  -1  Syrxlicate/News 

13.  -»  Financial 

Service 

14.  -1  Retail 

4.  J  Advertising  Agency 

15.  -1  Public  Transportation 

5.  -1  Public  Relations  Finn 

16.  -i  Individual 

6.  -J  Legal  Firm 

17.  -I  Publishing  Other  Than 

7.  -1  (jovemment 

Newspaper 

8.  J  Mfr. -General 

18.  -i  Real  Estate 

9.  -1  Mfr- Auto  &  Truck 

19.  -1  Other 

10.  -1  Mfr. -Food 

Mail  to;  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number  (212)  691-6939. 
e-mail  us  at  eci^)ub@nrieciainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://vwvwjTieciainfo.oom 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor<S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
n  W  19THST. 

NEW  YORK  NY  10114-0111 


HELP  WANTED 


ADVERTISING 


ADVERTISING 


ACADEMIC 


ADMINISTRATIVE 


CHAIR:  Department  of  Journalism,  | 
Metropolitan  State  College,  Denver.  | 
Master's  degree  and  6  years  recent  j 
print  journalism  experience  and  col-  j 
lege  teaching  experience  required.  Tel:  j 
(303)  556-3485  for  complete  descrip-  j 
tion  and  information.  j 


ADMINISTRATIVE 


FINANCE  DIREaOR 
A  40,000-)-  circulation  newspaper  in 
the  Northwest  seeks  an  experienced 
manager  to  lead  its  accounting  and 
finance  division.  We're  looking  tor  an 
energetic,  insightful,  and  even  creative 
financial  executive  whose  interests 
extend  beyond  basic  accounting,  and 
who  can  help  us  operate  our  dynamic 
business  smarter,  and  more  effectively 
than  ever.  As  a  key  member  of  our 
senior  management  team,  you  will  help 
us  develop  our  strategic  plan,  and 
identifying  opportunities  for  prod¬ 
uctivity  enhancement  and  revenue 
growth.  Responsibilities  include:  direct¬ 
ing  the  accounting  and  credit  depart¬ 
ments,  preparing  operating  and  capital 
budgets,  preparing/analyzing  finan¬ 
cial  forecasts  and  statistical 
performance,  anolyzinc  operations  to 
improve  financial  perlormance,  and 
assisting  other  departments  with  finan¬ 
cial  and  quantitative  evaluations.  A 
degree  in  Accounting  or  related  dis¬ 
cipline  required,  CPA  preferred,  3-)- 
years  supervisory  experience,  and  at 
least  5  years  accounting  experience  in 
a  newspaper  or  media  environment 
preferred.  Position  offers  competitive 
salary  and  excellent  employee  benefits 
package. 

Send  cover  letter,  resume  and  salary 
requirement  to: 

The  Sun 

Human  Resources 
545  Fifth  Street 
Bremerton,  WA  98337 
Equal  Opportunity  Employer 


GROWING  NEWSPAPER  Group  with 
properties  in  the  West  is  seeking  expe¬ 
rienced,  innovative  leaders  to  grow 
with  its  community  papers. 

If  you're  interested  in  smaller  markets 
with  exciting  opportunities  for  growth, 
we  want  to  hear  from  you. 

•  Publisher  wanted  for  3,000 
circulation  twice-weekly  in  Zone  8. 
Will  lead  advertising,  marketing 
and  circulation  efforts.  2-3  years 
management  experience 
required. 

•  Editors  wanted  for  2  twice-weekly 
papers  in  Zone  8.  Must  have  3 
years  reporting  and  editing 
experience  and  ability  to  direct 
and  develop  news  departments  to 
make  local  coverage  second-to- 
none.  Pagination  experience 
preferred. 

•  General  assignment  reporters.  We 
want  enterprising  reporters  who 
can  handle  coverage  of  local 
government  along  with  features 
and  breaking  news.  1  -2  years 
reporting  experience  preferred. 

Send  resumes,  clips  and  references  to 
Box  0821 8,  Editor  &  Publisher. 


PUBUSHER 

We're  searching  for  a  unique  individ¬ 
ual  to  publish  an  1  1,500  paid  tri¬ 
weekly  located  in  Roseville,  California 
near  Sacramento.  Responsibilities  also 
include  three  weekly  newspapers. 
You're  looking  for  a  company  that  will 
appreciate  your  "winning"  experience 
and  proven  abilities.  We're  a  pri¬ 
vately-owned,  growing  community 
newspaper  and  shopper  company, 
operating  60  publications  in  the 
Midwest  and  Western  U.S.  You're  a 
charismatic  leader,  with  the  ability  to 
provide  hands-on  "coaching"  style  of 
leadership  to  a  talented  staff.  We're 
people-oriented  and  reward  high 
achievers.  Yau're  a  sales  and  market¬ 
ing  hotshot,  with  suburban  newspaper 
experience,  ready  for  a  new  challenge. 
Salary  plus  annual  bonus  potential  in 
$70's.  Company  car,  prafit  sharing 
and  Strang  benefits  pragram.  Send 
resume,  with  pay  history  and 
references  to  General  Manager,  Brehm 
Communications  Inc,  P.O.  Box  28429, 
San  Diego,  CA  92198. 


ADVERTISING 


ADVERTISING  DIREQOR 

Established,  entrepreneurial  publishing 
CO.  seeks  creative  self-starter  with 
management  experience  to  lead  ad 
sales  staff  af  12.  Weeklies  and  niche 
publicatians.  Jain  our  top  manage¬ 
ment.  Must  be  newspaper/magazine 
reader  and  fan.  We  offer  a  good 
salary  plus  Incentives  and  opportunity. 
Call/fax  resume: 

Don  Haley,  Publisher 
Wednesday  Journal/ Chicago  Parent 
Oak  Park,  IL 
(708)  524-8300 
Fax:  (708)  524-0447 
E-mail:  w|inc@aol.com 


ADVERTISING  DIREQOR 
A  daily  newspaper  in  Zone  1  is  look¬ 
ing  for  an  ad  director  who  has  a  pro¬ 
ven  track  recard  growing  revenue  and 
market  share  through  an  entrepreneur¬ 
ial  management  st^e  (i.e.  new  product 
ideas,  non-traditional  revenue  sources 
aggressive  and  creative  ad  staff).  The 
ideal  candidate  will  excel  at  growing 
core  revenue  in  the  dally  while  deveh 
oping  and  managing  new  revenue 
initiatives.  The  position  brings  a  well- 
trained  and  experienced  ad  staff  with 
a  full  complement  of  support  services.  If 
you  are  interested  in  a  challenging  and 
rewarding  position,  please  forward 
your  resume  to  Box  08215,  Editor  & 
Publisher.  All  replies  held  in  strict  con¬ 
fidence 


ADVERTISING  DIREaOR 
The  Park  Record,  o  6,000  paid/circ. 
twice  weekly  community  newspaper  in 
Park  City,  Utah  seeks  an  advertising 
director  with  strong  sales/management 
skills.  Manage  5  sales  people  with  part 
time  ad  assistant  -  also  publishing  a 
monthly  special  section  and  we«ly 
real  estate  tab.  Growing,  competitive 
market.  Resort  town  experience  a  plus. 
Fax  resume,  salary  history  and 
availability  to'  Andy  Bernhard,  The 
Park  Record,  (801)  649-4942. 


ADVERTISING  MANAGER 
The  Las  Vegas  Press,  a  group  of  three 
newspapers  in  the  nation's  best  econ¬ 
omy  and  lifestyle,  is  seeking  a  sales 
manager  for  CitvLife,  our  quality 
alternative  weekly.  Must  have  the 
organizational,  analytical  and  sales 
skills  to  lead  us  into  the  future.  Prefer 
someone  who  knows  a  little  about  our 
community,  but  we're  open-minded. 
We're  a  stable  company  that  also  pub¬ 
lishes  Nevada's  leading  business 
weekly,  along  with  a  strong  seniors 
monthly.  Resume,  cover  letter  In  con¬ 
fidence  to  Bruce  SpoHeson,  publisher, 
3335  Wynn  Road,  Las  Vegas,  NV 
89102.  Questions?  Reach  me  at  (702) 
871-6780. 


FAX  YOUR  AD  TO  (212)  929-1259 


ADVERTISING  SALES  REPS 
The  Leader  Newspapers,  a  Los  Angeles 
area  group  of  daily  and  weekly  news¬ 
papers,  is  seeking  2  successful,  driven 
individuals  to  work  in  our  advertising 
departments.  We  are  seeking  on  Out¬ 
side  Display  Account  Executive,  and  a 
Classified  Outside  Sales  Real  Estate 
Account  Executive.  Both  positions  will 
solicit  new  business  leads,  and  sell  and 
service  existing  accounts  in  our  local  com¬ 
munity.  We  require  excellent  verbal 
and  written  communication  skills, 
highly  developed  planning  and  orga¬ 
nizational  skills,  and  a  minimum  or  2 
years  in  print  advertising  sales.  Candi¬ 
dates  must  be  able  to  vAjrk  in  a  team- 
oriented  environment.  Please  send 
resume  to  The  Leader  Newspapers, 
Attn:  Willa  Robinson,  425  West 
Broadway,  Suite  300,  Glendale,  CA 
91204,  or  Fax:  (818)  637-3247. 


ADVERTISING  SALES  REPRESEN¬ 
TATIVE  for  aggressive  state  newspaper 
association.  Excellent  opportunity; 
base-to-commission  plan.  Need  com¬ 
munications/organizational  skills,  sales 
experience,  newspaper  savvy  to 
represent  our  members  to  advertisers, 
agencies.  Send  resume,  letter  explain¬ 
ing  why  we  need  you  to  Jim  Fall,  Mon¬ 
tana  Newspaper  Association,  534  N. 
Last  Chance  Gulch,  Suite  202,  Helena, 
MT  59601  by  August  1 5. 


CLASSIFIED  ADVERTISING  MANAGER 
Leading  trade  magazine  is  looking  (or 
a  Classified  Sales  Manager  with  4  to  5 
years  sales  management  experience  in 
a  magazine  or  newspaper  environ¬ 
ment.  Must  be  ready  to  grow  the  busi¬ 
ness  in  print  and  on  the  Web.  Highly 
organized  self-starter  with  excellent 
written/personal  communication  skills. 
PC  and  Internet  literacy  is  required.  If 
you  are  a  leader  and  ready  to  inspire 
and  grow  the  business,  reply  to  Mike 
DartJano,  VP/Sales,  Editor  &  Pub¬ 
lisher,  1 1  W  19th  Street,  New  York, 
NY  10011.  No  phone  calls,  please. 


CLASSIFIED  ADVERTISING  MANAGER 
6-day  daily  in  suburban  Atlanta 
searching  for  CAM  to  supervise  (our  to 
six  and  lead  a  team  in  selling  liners,  dis¬ 
plays  and  specialty  pages.  Manage¬ 
ment  experience  and  knowledge  of 
Macintosh  required.  Great  opportunity 
in  a  super  growth  market.  Salary,  com¬ 
mission,  401  (k),  benefits.  Send  resume 
to  Joel  Jenkins,  Gwinnett  Daily  Post, 
166  Buford  Drive,  Lawrenceville,  GA 
30245. 


We  ore  always  the  same  age  inside. 

Gertrude  Stein 


CLASSIFIED  TELEA4ARKETING 
SALES  MANAGER 

Large  market  daily  newspaper  in  Zone 
2  seeks  experienced  Classified  Sales 
Manager  to  oversee  telemarketing 
sales  di^rtment.  Candidate  must  hove 
proven  sales  and  management  experi- 
efKe.  The  right  person  will  be  responsi¬ 
ble  for  developing  new  revenue 
sources,  recruiting  and  training  af  sales 
staff,  and  managing  all  sales  activities. 
Bachelar  degree  plus  3  years  man¬ 
agement  experience  in  a  classified 
environment  required.  Experience  with 
a  classified  ad  taking  system  a  must. 
Familiarity  with  classified  pagination  a 
plus.  Position  pays  salary  plus  bonus 
with  an  excellent  benefits  package 
including  401  (k).  Respond  in  con¬ 
fidence  to  Box  08220,  Attn:  Classified 
Telemarketing  Sales  Manager,  Editor  & 
Publi^er. 


CLASSIFIED  TELEMARKETING 
SALES  MANAGER 

The  award-winning  Carpus  Christi 
Caller-Times,  7  times  voted  Best  News¬ 
paper  in  Texas,  and  the  largest  daily  in 
all  of  South  Texas,  currenHy  has  an 
oppartunity  for  a  CLASSIFIED 
TELEMARKETING  SALES  MANAGER. 

Responsibilities  include:  growing 
classified  advertising  revenues  in  a  com¬ 
petitive  market;  developing  and  imple¬ 
menting  sales  strategies;  recruiting  and 
nurturing  a  diverse  workforce;  resolv¬ 
ing  customer  concerns  and  improving 
detrimental  quality  and  customer  ser¬ 
vice  standards.  We're  looking  for  an 
individual  with  a  Bachelor's  degree  or 
equivalent  work  experience;  5  years  of 
proven  advertising  sales  success;  2 
years  of  proven  managerial  success  in 
a  soles  or  customer  service  environ¬ 
ment,  computer  literacy  and  outstand¬ 
ing  interpersonal  and  motivotional 
skills.  Our  position  provides  a  highly 
competitive  salary  and  bonus  plan,  an 
excellent  benefits  package,  sales  and 
leadership  training  opportunities,  a 
challenging,  customer  driven  work 
environment  and  relocation 
assistc.rice.  Reply  with  a  cover  letter  and 
resume  to: 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
Attn:  Classified  Telemarketing 
Sales  Manager 
820  Lower  North  Broadway 
Corpus  Christi,  TX  78469 
FAX:  (512)  884-5357 
E-mail:  cthr@caller.com 
EOE 


ADVERTISING 


CLASSIFIED  ADVERTISING 
MANAGER 

This  35,000  circulation  daily- 
newspaper  is  looking  for  a 
Classified  Advertising  Manager. 
This  position  reports  directly  to 
the  publisher  and  is  part  of  the 
management  team.  We're  looking 
for  someone  to  lead  our  very 
successful  inside  and  outside 
classified  sales  teams.  Successful 
candidates  will  have  proven  sales 
abilities  and  managerial 
experience,  be  highly  motivated 
and  results-oriented. 

If  you  are  interested  in  joining  our 
team,  send  resume  to: 

the  Juumal  Times 
212  Fourth  Street 
Racine,  WI 53403 

Equal  Opportunity  Employer 


JtiLY  12,  1997 
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HELP  WANTED 

ADVERTISING 


PUBLISHING  PARTNER/AD  SALES  at 
monthly  parenting  publication  with 
area  and  family  websites.  Mid-Atlantic 
location.  Resumes  to:  Box  08210, 
Editor  &  Publisher. 

CORPORATE  CLASSIFIED 

DEVELOPMENT  DIREaOR 

St.  Louis-based  Pulitzer  Community 
Newspapers,  Inc.  seeks  to  add  a  know¬ 
ledgeable  classified  professional  to  its 
corporate  staff.  The  ideal  candidate 
will  hove  an  accomplished  background 
at  running  classified  sales  ot  newspa¬ 
pers  of  various  sizes.  As  a  member  of 
our  corporate  marketing  support  staff, 
you'll  advise  our  newspapers  on  sales 
strategies,  promotions,  rating, 
customer  service,  classified  niche  and 
new  media  products,  and  sales  staff 
training,  deployment  and  compensa¬ 
tion.  You  need  experience  that  includes 
selling  Real  Estate,  Auto,  Help  Wanted, 
Legals,  and  Transient  ads.  We're  look¬ 
ing  for  someone  with  a  complete 
understanding  of  the  fundamentals,  as 
well  as  a  track  record  of  taking 
innovative  approaches  to  unique  prob¬ 
lems.  Knowledge  of  telephone  system 
technology  and  classified  front-end 
systems  is  also  essential. 

This  is  a  great  opportunity  to  join  one 
of  America's  leading  media  com¬ 
panies.  PCN,  a  division  of  Pulitzer  Pub¬ 
lisher  Company,  has  16  newspapers  in 
fine  markets,  such  as  Provo,  UT,  Napa, 
CA,  Flagstaff,  AZ,  DeKalb,  IL  and 
Santa  Maria,  CA. 

For  consideration,  forward  your  resume 
end  salary  requirements  to  Dan  Cotter, 
VP  Marketing,  Pulitzer  Community 
Newspapers,  7701  Forsyth,  Suite  1000, 
Clayton,  MO  63105. 

Fax  to:  (314)  340-3145. 

Equal  Opportunity  Employer 

INTERNATIONAL  ADVERTISING 
MANAGER 

The  European  &  Pacific  Stars  &  Stripes 
headquarters  office  in  Washington,  DC 
area  seeks  international  advertising 
manager  to  regularly  travel  to  overseas 
offices  &  lead  advertising  sales  cam¬ 
paigns.  The  papers  are  Department  of 
Defense  non-appropriated  fund  news¬ 
papers  published  daily  for  the  U.S. 
military  personnel  in  Europe  &  the 
Pacific.  Must  have  5+  years  in  com¬ 
mercial  U  S.  newspaper  advertising/ 
sales/revenue  growth  w/management 
experience;  creating  &  making  ad 
agency  &  national  account  pres¬ 
entations;  sales  training  &  staff  devel¬ 
opment;  zoned  advertising;  com¬ 
mission  pay  plan  development  & 
website  advertising.  Prefer  some  inter¬ 
national  travel  experience  &  interna¬ 
tional  or  regional  management  of 
advertising  sales  staff.  Fax  resume  w/ 
salary  requirements  to  Jane  Medina, 
(703)  428-0625  or  e-mail  to: 
jobs@stripes.osd.mil. 

If  you  don't  have  enemies,  you  don't  have 
character. 

Paul  Newman 


_ ADVERTISING _ 

MAJOR  ACCOUNT  EXECUTIVE 
Seeking  an  enthusiastic  individual  to 
be  responsible  for  sales  and  service  of 
major  accounts.  If  you  enjoy  the 
challenges  of  working  with  accounts 
who  have  large  budgets  and  high 
expectations,  we  need  to  talk.  You  must 
have  a  four-year  degree  or  equivalent 
experience  and  at  least  three  years 
experience  in  media  sales,  preferably 
with  major  occounts.  In  addition,  you 
should  have  excellent  presentation, 
verbal  and  writing  skills;  superb  orga¬ 
nizational  skills  and  be  meticulous  with 
details.  Previous  forecasting  and 
budgeting  experience,  a  proven  track 
record  in  sales  and  a  strong  customer 
focus  are  also  necessary.  We  offer  a 
competitive  salary  and  benefits 
package.  To  take  advantage  of  this 
opportunity,  submit  a  resume  and 
cover  letter  with  salary  expectations  to: 
Madison  Newspapers,  Inc.,  P.O.  Box 
8056,  Madison,  Wl  53708. 

RETAIL  ADVERTISING  SALES 
LOVE  SALES 

ACHIEVEMENT-ORIENTED 
CUSTOMER-FOCUSED 
PROVEN  RECORD  OF  RESULTS: 

Do  these  words  describe  you? 

We  are  looking  for  motivated,  experi¬ 
enced  producers  who  want  to  earn  top 
commissions.  Established  territory  with 
tremendous  opportunities  for  grov^. 

We  provide  complete  orientation,  ongo¬ 
ing  training  programs,  state-of-the-art 
sales  tools,  comprehensive  benefits 
ackage  and  you  will  be  surrounded 
y  successful  salespeople. 

Retail  advertising  sales  position  avail¬ 
able  now. 

Send  cover  letter  and  resume  today, 
the  Journal  Times 
c/o  Shari  Karasek 
21 2  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 

WE  ARE  SEEKING  an  experienced 
Advertising  Director  to  join  our  team. 
Lead  a  staff  of  6  with  a  hands-on 
approach.  Must  be  computer-literate 
and  self  motivated.  We  are  a  group- 
owned  operation  offering  a  competitive 
compensation  with  chance  for  advance¬ 
ment.  Send  resume  to  GM,  Ironton 
Tribune,  P.O.  Box  647,  Ironton,  OH 

45638. _ 

ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  TMC  shopping  guides  in  affluent 
Long  Island,  NY  market  seeks  a 
growth-oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  a  team  of  30-i- 
managers  and  account  execs  responsi¬ 
ble  for  all  display,  FSI  and  classified 
sales.  Your  experience  should  include 
staff  development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
and  health  plans. Send  resume,  salary 
history  to:  Richner  Communications,  379 
Central  Ave.,  Lawrence,  NY  1 1 559;  Fax 
(516)  569-4942,  Attn:  Louise 


_ ADVERTISING _ 

RETAIL  MANAGER 

The  award-winning  Corpus  Christi 
Caller-Times,  7  times  voted  Best  News¬ 
paper  in  Texas,  and  the  largest  daily  in 
all  of  South  Texas,  currently  has  an 
opportunity  for  a  RETAIL  MANAGER. 

This  position  is  responsible  for  devel¬ 
oping  initiatives  and  products  which 
grow  the  retail  and  key  accounts  busi¬ 
ness;  recruiting,  training  and  leading  a 
diverse  sales  staff;  and  developing  and 
managing  both  operating  and  revenue 
budgets. 

The  successful  candidate  will  have  a  pro¬ 
ven  track  record  in  advertising/sales 
management  and  the  ability  to  think 
strategically.  This  individual  must  be  a 
proven  leader  with  strong  project 
management  skills  as  well  as  outstand¬ 
ing  interpersonal  and  motivational 
skills.  Some  experience  using  data¬ 
bases  and  technology  to  further  sales/ 
productivity  goals  is  a  must. 

Boasting  a  year-round  tropical  climate. 
Corpus  Christi,  situated  on  the  Texas 
Gulf  Coast,  offers  an  outstanding  qual¬ 
ity  of  life.  At  the  Caller-Times,  we  offer 
a  competitive  salary,  an  excellent 
benefit  package  and  relocation 
assistance.  RepI)  with  a  cover  letter 
and  resume  to: 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
Attn:  Retail  Manager 
820  Lower  North  Broadway 
Corpus  Christi,  TX  78401 
FAX:  (512)  884-5357 
E-mail:  cthr@caller.com 
EOE 

ADVERTISING/SOFTWARE  SALES 

SALES  TERRITORY  MANAGER 

Company  specializing  in  software 
for  publishing  industry  has  an  opening  for 
a  top-flight  candidate.  Ideal  candidate 
will  be  the  No.  1  salesperson  in  their 
company  and  will  have  minimum  of  5 
ears  experience  in  sales.  Thorough 
nowledge  of  newspaper  industry 
needed.  Database  experience  a  plus. 
Resume  in  confidence  to:  Managing 
Editor  Inc.,  101  Greenwood  Avenue, 
Suite  550,  Jenkintown,  PA  1 9046 

ART  DIREaOR 

ART  DIRECTOR/DESIGNER  for  4- 
color,  monthly,  equestrian  magazine  in 
DC  suburb.  Candidates  should  have  a 
strong  design  background,  experience 
with  4-color  printing,  at  least  three 
years  of  magazine  experience  and  be 
adept  users  of  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
Send  resumes  to  J.  Roof,  Fleet  Street 
Publishing,  656  Quince  Orchard 
Road,  Gaithersburg,  MD  20878. 

CIRCULATION 

SMALL  DAILY  In  Zone  2  is  seeking  an 
aggressive,  hands-on  manager  to 
direct  the  day-to-day  operatians  af  the 
circulation  department  including 
customer  service,  sales  and  marketing, 
and  single  capy.  Must  have  the  ability 
to  lead  and  mativate  others.  Company 
benefits.  Send  resume  with  salary 
requirements  to  Box  0821 1,  Editor  & 
Publisher. 


There  are  two  kinds  ofstones,as  everyone 
knows,  one  of  which  rolls. 

Ameilia  Earhart 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 
Seven-day  local  newspaper,  under 
40,000  circulation,  is  seeking  a  results- 
oriented  professional  to  manoge  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  ond  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  excserience  is  required.  ASSIS¬ 
TANT  CD/HD  Manager  -  100,000 
daily,  seeking  hands-on,  results- 
oriented  circulator  to  assist  in  manag¬ 
ing  this  bustling  department.  Great 
opportunity  for  right  candidate.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  aur  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 
Growing  1  2,500  circulation  daily 
newspaper  40  miles  south  of  Atlanta 
seeks  a  seasoned  circulation  manager 
who  wants  a  quality  lifestyle.  We  need 
a  manager  with  a  positive  attitude 
along  with  experience  in  growing 
circulation,  promotion,  service  and 
mailroom  operations.  The  award¬ 
winning  Griffin  Daily  News  is  in  an  out¬ 
standing  community  with  a  high  quality 
of  life  and  moderate  cost  of  living.  You 
can  enjoy  the  pluses  of  a  Targe 
metropolitan  area  without  being 
abused  by  it.  We  are  a  member  of  the 
Paxton  Media  Group  with  newspapers 
in  six  southeastern  states  and  an 
excellent  compensation  and  benefits 
package.  Send  resumes  and  references 
to  Tom  Overton,  publisher,  Griffin 
Daily  News,  P.O.  Drawer  M,  Griffin, 
GA  30224.  Fax:  (770)  412-1678. 

CIRCULATION  DIREQOR 

Rapidly  growing  weekly  newspaper  in 
NorthEastern  Ohio  seeks  a  prog¬ 
ressive,  highly  motivated  partner  to 
lead  our  circulation  department.  Can¬ 
didates  should  have  experience  in 
growing  circulation,  managing  people 
and  independent  management  of  the 
department.  You'll  know  promotion, 
services,  accounting,  mailroom  opera¬ 
tions,  single  copy  sales  and  zoning.  The 
right  candidate  will  be  a  hands-on  pro¬ 
fessional  with  excellent  strategic  skills, 
attention  to  detail  and  will  be  highly 
motivated  to  succeed.  We  offer  a  com- 
etitive  salary  and  incentive  plan,  full 
enefits  package,  "we  are  drugfree 
workplace  with  pre-employment  drug 
testing  required". 

Equal  Opportunity  Employer. 

Send  resume  in  confidence  to. 

Ann  Myers/Publisher 
The  Sun  Journal 
721 5  Whipple  Avenue 
Park  Centre  Plaza 
N.  Canton,  OH  44720 
Tel:  (330)  966-1121 
Fax:  (330)966-1202 


SEND  E&PBOX  REPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


3S  Editor  &  PiiBUSHER 
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HELP  WANTED 


_ CIRCUIATION _ 

CIRCULATION  DIREaOR 

Immediate  assignment  for  an  experi¬ 
enced  circulator  for  a  36,000  doily, 
42,000  Sunday  newspaper  located  in 
central  Ohio.  Candidate  must  hove  pro¬ 
ven  ability  at  achieving  volume  growth, 
revenue  and  expense  budgets.  Suc¬ 
cessful  leadership  in  customer  service, 
home  delivery  and  marketing  of  the 
daily  newspaper  a  must.  Strong  com¬ 
munication  skills  and  coaching/ 
training  experience  a  must.  Candidate 
must  have  management  experience  at 
a  comparable  or  larger  7-day  news¬ 
paper. 

We  are  part  of  a  well-known  newspa¬ 
per  group  who  offers  a  salary  and 
bonus  commensurate  with  your  experi¬ 
ence.  In  addition,  we  offer  a  401  (k), 
health,  dental,  life,  long  term  disability 
and  other  benefits.  Our  community  is 
nationally  ranked  among  the  most 
affordable  places  to  live  in  the  U.S.  If 
you  are  ready  for  a  new  challenge, 
then  submit  your  resume  and  salary 
history  to: 

Nick  Monico/Publisher 
News  Joumol 

70  W.  4th  Street,  P.O.  Box  25 
Mansfield,  OH  44901 


CIRCULATION  FIELD  OPERATIONS 
MANAGER 

The  Yakima  Herald-Republic  has  a 
career  opportunity  for  an  energetic  dis¬ 
tribution  professional  at  a  40,000-f 
daily  newspaper  in  central  Washing¬ 
ton  state. 

We  focus  on  increasing  circulation  and 
market  share  through  excellent 
customer  service  and  a  motivated, 
effective  distribution  team. 

Qualified  candidates  must  be 
aggressive  with  proven  sales  and  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  revenue  through  innovative  distri¬ 
bution  systems  and  customer  satisfac¬ 
tion.  Strong  coaching  and  communica- 
tian  skills  for  staff  development. 

Send  or  fax  resume,  cover  letter  and 
achievements  to; 

Kay  Cause,  HR  Director 
Yakima  Herald-Republic 
P.O.  Box  9668 
Yakima,  WA  98909 
(509)  577-7722 

A  member  of  the  Seattle  Times  group, 
the  Yakima  Herald-Republic  is  an 
equal  opportunity  employer  and  we 

value  diversity  in  our  workforce. _ 

CIRCULATION  MANAGER 
You  can  help  a  new  publisher  take  an 
award-winnir»g,  bi-weekly  into  the  year 
2000.  Great  growtn  potential. 
Ambitious  plans.  Hands-on  job.  Right 
candidate  will  be  sales-oriented.  Ser¬ 
vice  is  excellent.  Collection  problems 
minimum. 

R.  Keith  Walters/Publisher 
Journal-Tribune 
P.O.  Box  547 
Seneca,  SC  29679 

The  past  is  never  dead;  it  is  nat  even  past. 

Faulkner 


_ CIRCULATION _ 

CIRCULATION  PROMOTION 
MANAGER 

We  are  searching  for  a  creative  promo¬ 
tion  person  with  daily  newspaper 
experience. 

New  ideas  and  a  fresh  approach  are 
what  we  want  and  will  reward. 

Single  copy  and  home  delivery  promo¬ 
tions  are  equally  important. 

We  offer  a  better  than  average  salary 
and  benefit  package. 

Send  resume  and  salary  requirements 
to  Wayne  Ziegler,  circulation  director, 
Delaware  County  Daily  Times,  500 
Mildred  Avenue,  Primes,  PA  19018. 

CIRCULATION  ZONE  MANAGER 

Opportunity  knocks!  Growing  central 
Florida  newspaper  is  seeking  an 
energetic  individual  to  manage  the 
daily  distribution  activities  in  one  our 
primary  market  areas. 

Strong  sales,  customer  service,  verbal/ 
written  communication  and  planning 
skills  needed;  PC-oriented  with 
spreadsheet  software  experience.  Posi¬ 
tion  requires  5  years  circulation  expe¬ 
rience;  home  delivery  and  single  copy 
experience  along  with  an  under¬ 
graduate  degree  preferred. 

In  exchange  for  your  expertise,  we 
offer  the  opportunity  to  work  for  a 
great  newspaper  in  a  dynamic  market. 
Starting  salary  in  the  low  30's  plus 
MBO  plan  and  excellent  Tribune  Com¬ 
pany  comprehensive  benefits. 

Please  send  resume  with  salary  require¬ 
ments  to: 

The  OrlarKlo  Sentinel 
Employment  Center  BG-MC 
633  North  Orange  Avenue 
Orlando,  FL  32801 

_ EOE/M/F _ 

CREW  SALES  MANAGERS 

The  Denver  Post  is  expanding  its  crew 
sales  efforts  in  the  Denver  metro  area. 

We're  looking  for  individuals  who  wish 
to  work  with  our  existing  crew  con¬ 
tractor  (CMI)  or  have  the  personnel 
and  experience  to  strike  out  on  their 
own. 

Denver  is  a  wonderful  place  to  live  and 
work! 

Great  order  offers  and  commissions! 

Call  for  on  interview:  Vern  Mallinen 
Circulation  Marketing  Director 
(303)  820-1900 

DISTRia  MANAGERS 
The  St.  Petersburg  Times  is  accepting 
applications  from  experienced  District 
Managers  with  ability  to  retain  and 
increase  customer  base,  to  supervise  20+ 
adult  carriers  and  daily  circulation  of 
approximately  8,000+.  PC  proficient, 
analytical  skills  and  devotion  to  customer 
service  a  must.  College  degree  desirable. 
If  you  are  a  self- motivated  problem  solver 
who  would  like  to  join  Florida's  best 
newspaper,  reply  immediately  Michelle 
Kiewit,  c/o  St.  Petersburg  Times,  490  1  st 
Avenue  South,  St.  Petersburg,  FL  33701 . 


_ CIRCULATION _ 

INTERNATIONAL  CIRCULATION 
MANAGER 

The  European  &  Pacific  Stars  &  Stripes 
headquarters  office  in  Washington,  DC 
area  seeks  international  circulation 
manager  to  regularly  travel  to  overseas 
offices  &  lead  circulation  growth  cam¬ 
paigns  and  review  operations/ 
distribution  methods.  The  papers  are 
Department  of  Defense  non- 
appropriated  fund  newspapers  pub¬ 
lished  daily  for  the  U.S.  military  person¬ 
nel  in  Europe  &  the  Pocific.  Must  hove 
5+  years  in  cammercial  U.S.  newspa¬ 
per  circulation/ sales/ operations/ w/ 
management  experience;  strong  record 
of  growing  circulation;  problem¬ 
solving;  executing  sales  campaigns; 
staff  training  &  development;  renewal 
marketing,  bulk,  sponsored  &  NIE 
soles.  Prefer  some  international  travel 
experience  &  international  or  regional 
monagement  of  circulation  operations 
&  sales.  Fax  resume  w/salory  require¬ 
ments  to  Jane  Medina,  (703)  428- 
0625,  e-mail  to:  jobs@stripes.osd.mil. 

DISTRIBUTION  MANAGER 

The  San  Diego  Union-Tribune,  a  daily 
metropolitan  newspaper  with  o  circula¬ 
tion  of  380K  daily  and  460K  Sunday 
is  currently  seeking  a  Distribution 
Manager. 

Responsibilities  include  managing  the 
operation  of  the  Distribution  Dock  and 
Garage  Facility.  Insuring  receipt  and 
distribution  of  the  printed  product  to 
distribution  and  satellite  receiving  cen¬ 
ters.  This  position  will  develop  and 
maintain  budget  tracking  systems  and 
monitor  supply  consumption.  Oversee¬ 
ing  a  staff  of  approximately  60 
employees. 

Qualified  candidates  will  hove  a  mini¬ 
mum  of  5  years  management  experi¬ 
ence  in  the  operations  of  a  distribution 
facility,  experience  with  labor  unions, 
multiple  project  management,  detail- 
oriented,  possess  strong  interpersonal 
skills,  team  player  arvj  flexible.  Salary 
commensurate  with  experience. 

Please  send  resume  and  salary  history 
to: 

The  Union-Tribune  Publishing  Co. 

Human  Resources  Dept.,  Job  #60/97 
P.O.  Box  191 

San  Diego,  CA  921 12-4106 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

TELEMARKETING  CIRCULATION 
MANAGER 

Seeking  experienced  professional  to 
manage  all  aspects  of  our  telemarket¬ 
ing  function,  including  sales  employ¬ 
ees,  database  strategies,  and  the  pre¬ 
dictive  dialing  system.  Specific  know¬ 
ledge  of  the  KNOW  IT  TNT  system  a 
real  plus.  B.S.  degree,  prior  experi¬ 
ence,  and  outstanding  communication 
skills.  Please  forward  your  resume  to: 
Community  Newspaper  Company, 
Human  Resources  -  E&P,  P.O.  Box 
9113,  Needham,  MA  02192.  Call; 
(61  7)  433-7851.  E-mail: 

jobs@cnc.com.  EOE 

Morality,  when  formal,  devours. 

Camus 


_ CIRCULATION _ 

THE  MARSHFIELD  NEWS-HERALD,  a 
1 5,000  daily  newspaper  in  Central 
Wiscansin  is  seeking  a  Circulation 
Manager  to  lead  team  members  in 
maintaining  high  levels  of  customer 
service,  and  develop  a  broad-based 
sales  effort.  Specific  duties  include 
strategic  sales  planning  and  marketing, 
quality  circulation  sales  development; 
home  delivery  and  single  copy  soles; 
increasing  circulation  penetration; 
development  of  active  NIE  program; 
staff  motivation  and  training;  revenue 
development  and  expense  control; 
focus  on  customer  satisfaction  and  sub- 
sciber  retention;  assist  with  conversion 
to  new  circulation  computer  system; 
budget  planning  and  corporate 
reports;  ABC  auditing;  postal  regula¬ 
tions.  This  position  is  a  key  member  of 
our  management  team,  which  provides 
leadership  for  the  Central  Wisconsin 
Strategic  Marketing  Group.  Complete 
benefit  package  available  including 
401  (k)  and  bonus  opportunities.  Please 
submit  resume  and  cover  letter  detail¬ 
ing  your  qualifications,  and  salary 
requirements,  in  confidence  to: 

Mr.  Randy  Graf/Group  Publisher 
Central  Wiscansin 
Strategic  Marketing  Group 
P.O.  Box  8090 

Wisconsin  Rapids,  Wl  54495-8090 

EDITORIAL 

1 1,000  CIRCUUTION  DAILY  in  Cen¬ 
tral  PA  needs  hands-on  editor.  County 
seat.  College  town  near  largest  lake  in 
state.  Layout,  headlines  and  writing  all 
required.  Fax  resume  and  salary  his¬ 
tory  to  George  Sample,  The  Daily 
News,  325  Penn  Street,  Huntingdon, 
PA  16652,  (814)  643-0376. 


AGGRESSIVE,  motivated  editor  needed 
to  lead  the  NJ  edition  of  a  50,000 
daily  that  circulates  in  northwestern 
New  Jersey.  Our  NJ  editor  will  start 
with  an  eager  staff  of  talented  news¬ 
paper  peo|^e  working  in  Warren  and 
Hunterdon  counties.  Interested  people 
should  state  their  case  to  Jim  Deegan, 
regionol  editor.  The  Express  Times, 
P.O.  Box  391 ,  Easton,  PA  1 8044. 

AMAZE  US! 

Can  you  use  two  wires  to  enlighten, 
entertain  and  amaze  our  readers?  The 
Sun-Journal  newspaper  in  Lewiston, 
Maine  seeks  a  wire  editor.  Job  also 
involves  pagination  of  inside  pages, 
headwriting  and  some  editing  of  local 
copy.  QuorkXPress  experience  impor¬ 
tant.  Must  be  fast,  accurate  and 
creative.  Three  years  of  journalism 
experience  necessary.  40,000  circula¬ 
tion,  7-day  AM.  Send  letter,  resume 
and  writing  samples  to  Pete  Phelan,  Sun- 
Journal,  P.O.  Box  4400,  Lewiston,  ME 
04243-4400. _ 

CARIBBEAN  DAILY  seeks  a  top-notch 
business  reporter  to  strengthen  four-man 
desk.  The  ioeal  candidate  will  combine  in- 
depth  reporting  with  breaking  news 
coverage  and  will  be  able  to  interpret  and 
analyze  the  news.  Prefer  Financial 
reporting  essential.  Please  send  resume 
and  published  samples  to: 

Tne  Gleaner  Company  (N.A.)  Inc. 

1 390  Eglinton  Avenue  West 
Toronto,  ON  M6C  2E4 
CANADA 

FAX  YOUR  ADS  TO 
US  @  (212)  929-1259 
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HELP  WANTED 

EDITORIAL  i  EDITORIAL 

ASSISTANT  CITY  EDITOR:  The  Tele-  j  ASSISTANT  WIRE  EDITOR 


qram-Tribune,  a  36K  Scripps  Howard 
doily  in  Son  Luis  Obispo.  Calif.,  is  look¬ 
ing  for  o  leader  with  a  proven  track 
record  for  excellence.  You'll  help  guide 
a  talented  staff  of  10  reporters 
assigned  to  chronicle  life  in  one  of  the 
most  livable  communities  in  the  U.S.  If 
you  are  bursting  with  ideas,  energy 
and  enthusiasm,  send  me  a  package 
that  showcases  your  writing,  editing, 
page  layout  and  people  skills.  Profi¬ 
ciency  with  QuarkXPress  is  a  must. 
Fluency  in  Spanish  is  a  plus.  The 
deadline  to  apply  is  August  1 .  Send 
your  package  to  Mike  Stover,  city 
editor,  Telegram-Tribune,  P.O.  Box 
1 1 2,  San  Luis  Obispo,  CA  93406. 

ASSISTANT  CONTENT  EDITOR 
The  Tribune-Star,  at  Terre  Haute,  IN,  is 
a  37,000-daily  and  44,000-Sunday 
newspaper  in  West  Central  Indiana. 
The  city  offers  a  college  environment 
and  typical  Midwest  lifestyle.  The 
Tribune-Star  has  a  reputation  for 
pursuit  of  public  records  and  has  won 
more  awards  than  any  other  newspa¬ 
per  or  size  in  the  last  three  state  con¬ 
tests.  If  you  can  help  make  a  story  sing 
to  readers,  we  want  to  talk  with  you. 
We  need  an  editor  who  can  help 
coordinate  the  next  day's  news  and 
edit  it.  We  need  someone  who  is  a  com¬ 
municator  and  a  teacher  and  can  help 
our  staff  continue  to  develop  and  grow. 
We  also  need  someone  who  is  willing 
to  work  nights.  In  short,  we  need  a  com¬ 
mitted,  versatile  journalist  who  can 
help  play  almost  every  editing  role  on 
our  1 5-person  content  desk.  If  you  are 
interested  in  this  position,  send  resume, 
five  clips  and  a  letter  explaining  the 
work  behind  your  best  clip  to  Jim 
Lewers,  content  editor,  c/o  Tribune- 
Star,  P.O.  Box  149,  Terre  Haute,  IN 
47808. 

ASSISTANT  FEATURES  EDITOR 
A  features  department  of  nine  seeks  o 
team  player  to  work  on  daily  entertain¬ 
ment  pages  and  weekly  TGIF  and 
Travel  sections.  We're  a  fast-paced, 
mid-sized  daily  in  North  Jersey  looking 
for  someone  vdio  can  do  it  all  -  assign 
great  local  stories,  edit  copy  so  it  sings, 
write  lively  headlines  and  poginate 
with  QuarkXPress.  Mail  letter  including 
salary  requirements,  resume,  and  work 
samples  to  Lorraine  Ash,  features 
editor.  Daily  Record,  800  Jefferson 
Road,  Parsippany,  NJ  07054  or  fax  to 
(973)  428-6666. 

ASSISTANT  MANAGING  EDITOR 
Family-owned  daily  newspaper  seeks 
an  outstanding  candidate  for  assistant 
managing  editor.  Must  be  strong 
writer,  planner  and  organizer-  have 
good  understanding  of  small-town 
issues;  and  be  ready  to  teach  and  lead 
reporters.  Send  cover  letter,  resume, 
work  samples  and  references  to 
Managing  Editor,  Ashland  Times- 
Gazette,  40  E.  Second  Street,  Ashland, 
OH  44805. 

COPY  EDITOR/PAGE  DESIGNER  for 
36,000  AM  newspaper.  Duties  include 
design,  pagination,  editing  and 
headline-writing.  Send  resume  and 
samples  of  your  best  designs  to  Brian 
Walker,  The  Star  Press,  P.O.  Box 
2408,  Muncie,  IN  47307-0408. 


Are  you  serious  about  your  career 
goals  and  looking  for  the  right  job  that 
will  help  you  reach  them?  Then  roll  up 
your  sleeves  and  get  ready  to  launch 
your  career  as  the  assistant  news  editor 
for  the  Bismarck  Tribune.  We  will  pre¬ 
pare  you  for  advancement  with  lots  of 
hard  work  and  coaching  and  will  give 
you  the  space  to  develop  leadership 
skills.  The  most  recent  individual  who 
held  this  job  was  promoted  to  news 
editor  at  Lincoln,  Nebraska  and  his  pre¬ 
decessor  is  with  the  Minneapolis  Star- 
Tribune.  To  apply  for  the  position  sub¬ 
mit  o  letter  of  introduction  and  resume 
to  Libby  Simes,  HR  XAanager,  Bismarck 
Tribune,  P.O.  Box  1498,  Bismarck,  ND 
58502. 

AHENTION  GRADUATES 
Entry-level  reporter,  capable  of  sound, 
award-winning  writing,  needed  for 
NC's  largest  weekly.  Will  need  to  have 
some  combination  of:  hard  news 
(education  expertise  a  plus), 
investigative,  business,  features,  and/ 
or  have  photography  skills.  $15,000- 
$16,000.  Send  resume,  references, 
best  clips  to:  The  Alamance  News, 
P.O.  Box  431 ,  Graham,  NC  27253. 

BUSINESS  REPORTERS 
Bank  Rate  Monitor,  a  growing  finan¬ 
cial  research  and  publishing  company 
in  the  Palm  Beach,  FL  area,  has 
immediate  openings  for  writers  with 
strong  reporting  skills,  and  an  eye  for 
detail,  to  report  on  the  financial  ser¬ 
vices  industry  and  consumer  finance. 
Entry-level  and  senior  positions.  Pluses: 
knowledge  of  banking,  mortgages, 
and  the  Internet.  Salaries  competitive. 
Send  resume,  five  clips  to  W.P.,  P.O. 
Box  088888,  N.  Palm  Beach,  FL 
33408.  will@bankrate.com. 

BUSINESS  REPORTER 
The  Hartford  Courant,  the  nation's 
oldest  daily  newspaper  of  continuous 
publication,  is  seeking  a  solid  business 
writer  to  help  cover  insurance,  a  major 
Connecticut  industry.  The  successful 
opplicant  has  several  years  experience 
covering  business  stories  with  excellent 
clips.  She  or  he  is  on  aggressive 
reporter  who  can  take  complex  data 
and  turn  it  into  easy  to  read  prose.  The 
successful  applicant  must  be  also  a 
team  player  who  can  work  well  with 
other  colleagues.  Resume  and  clips 
should  be  sent  to  George  Gombossy, 
business  editor,  Hartford  Courant,  285 
Brood  St.,  Hartford,  CT  061 1 5. 

THE  DAILY  PRESS,  an  award-winning 
30,000  daily  in  Southern  California's 
high  desert,  is  looking  for  a  copy  editor. 
We  want  someone  who  is  a  wordsmith 
as  well  as  a  top-notch  designer.  The 
perfect  candidate  is  one  who  is  willing  to 
do  the  little  stuff  as  well  as  tackle  larger 
projects.  Please  send  clips  to  Carole 
Brooks,  news  editor.  Daily  Press,  P.O. 
Box  1 389,  Victorville,  CA  92393-1389 
by  8/20/97. 

GET  STUCK 
TO  OUR  WEB!! 
http://www.medi8info.coin 


_ EDITORIAL _ 

BUSINESS  REPORTER 
The  Press-Enterprise,  the  dominant  and 
fastest-growing  newspaper  in  the 
Southern  California's  affordable  Inland 
Empire,  is  looking  for  an  aggressive 
reporter  for  its  Business  section. 
Requirements  are  a  minimum  of  five 
years'  business  reporting  experience  at 
a  daily  newspaper  or  equivalent,  a 
hunger  to  stay  on  top  of  breaking  news 
in  a  competitive  environment,  an  ability 
to  generate  news  and  feature  story 
ideas  with  the  writing  and 
interpretative  skills  that  help  readers 
understand  vdiat's  really  going  on  and 
why  it  affects  them.  Send  resume  and 
clips  to:  David  Harrison,  executive  busi¬ 
ness  editor.  The  Press-Enterprise,  3512 
Fourteenth  St.,  Riverside,  CA  92M1 . 

BUSINESS  WRITER 

Connecticut's  second-largest  daily  has 
an  opening  for  o  business  writer.  You'll 
need  at  least  two  years  of  well- 
rounded,  daily  business  reporting 
experience  and  the  ability  to  work  at  a 
demanding  pace.  Send  resumes  to 
Paul  Jackson,  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 

CITY  EDITOR 

Daily  1 5,000  circulation  in  the  heart  of 
Indian  Country.  Aggressive,  energetic 
individual  to  design  page  layout,  give 
out  story  assignments,  direct  reporters, 
edit  copy  and  assist  in  managing 
newsroom  for  6-day  a  week  paper  in 
gorgeous  western  New  Mexico.  Send 
resume  to  City  Editor,  The  Independent, 
P.O.  Box  1 210,  Gallup,  NM  87305. 

CITY  HALL  REPORTER 
The  San  Francisco  Chronicle  has  a 
need  for  an  experienced  reporter  to 
join  our  staff  and  keep  a  watchful  eye 
on  Willie  Brown,  the  Board  of 
Supervisors,  and  various  comings  and 
goings  at  City  Hall.  We  are  seeking  a 
gifted  writer  with  innate  reporting 
instincts.  Must  have  experience  cover¬ 
ing  general  political  issues  or  working 
on  a  city  hall  beat.  At  least  three  years' 
similar  experience  on  a  daily  metro 
newspaper  is  preferred.  To  apply, 
please  send  a  cover  letter,  resume  and 
as  many  as  10  clips  to:  Marianne 
Chin,  director  of  editorial  hiring  and 
development,  San  Francisco  Chronicle, 
901  Mission  Street,  Son  Francisco,  CA 
94103. 

COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  editing,  who  can  write 
good,  punchy  headlines  and  make 
deadlines  every  night.  Resume,  clips  to 
Box  08217,  Editor  &  Publisher. 

BOSTON 

HERALD 

Seeks  two  enterprising,  aggressive 
reporters  to  cover  key  business  news  beats 
in  a  highly  competitive  market.  One  will 
handle  all  aspects  of  the  information 
technology  beat  in  one  of  America's  top 
high-tech  regions.  The  other  will  cover 
regional  advertising,  tourism  and 
retailing.  Ideal  candidates  will  have 
developed  a  concise,  creative  writing  style 
and  have  at  least  three  years  reporting 
experience  in  a  daily  news  operation. 
Replies  to  Ted  Bunker,  business  editor. 
One  Herald  Square,  Boston,  MA  02106 
or  e-mail  to:  tbunker@bostonherald.com 


_ EDITORIAL _ 

COPY  EDITOR/DESIGNER 
(Entry  Level) 

The  Charlotte  Sun-Herald  is  looking  for 
entry  level  copy  editors/designers  and 
entry  level  sports  copy  editors. 

We  are  looking  for  people  who: 

*  like  competition  and  hove  the  will 
to  win 

*  can't  stand  errors 

*  are  quick 

*  hove  on  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

*  want  to  work  with  the  latest  design 
and  pagination  programs,  and 

’  are  never  satisfied  with  the  status 
quo. 

Responsibilities  include  design  and  edit¬ 
ing  of  pages  for  the  Charlotte, 
Englewood  and  DeSoto  editions  of  the 
Sun-Herald.  QuarkXPress  knowledge  a 
plus.  Position  is  available  immediacy. 

The  Charlotte  Sun  Herald  is  a  drug-free 
workplace;  pre-employment  drug  test¬ 
ing  required  ot  time  of  interview.  (Must 
have  photo  ID  and  SS  card  in 
possession.)  If  this  sounds  like  you, 
please  call  Chades  Marquis,  night  desk 
manager,  at  (941 )  255-81 35. 

COPY  EDITOR/DESIGNER 
Copy  Editor/Designer  sought  for 
award-winning  weekly  newspaper 
group.  Responsibilities  include  editing, 
front  to  back  pagination/design  of 
news,  photo  pages  and  informational 
graphics.  Also  updating  of  web  pages. 
Editorial  paginators  utilize  Quark¬ 
XPress,  Alaus  Freehand,  Adobe 
Photoshop.  Minimum  of  three  years 
post-college  experience  required. 
Benefits,  401  (k).  Send  resume/ 
references/samples  to  Craig 
McDonald,  managing  editor,  P.O.  Box 
341890,  Columbus,  OH  43232. 

COPY  EDITOR/DESIGNER 
The  Stuart  News,  o  50,000-circulation 
daily  on  Florida's  highly  competitive 
Treasure  Coast,  is  looking  for  a  copy 
editor/designer  to  join  its  12-person 
copy  desk.  Creative  skills  and  an  eye 
for  design  and  editing  is  required. 
Daily  newspaper  experience  is  pre¬ 
ferred,  but  recent  college  graduates 
with  an  internship  also  will  be  con¬ 
sidered.  Please  send  resumes  to:  The 
Stuart  News,  Attn:  Human  Resources, 
P.O.  Box  9009,  Stuart,  FL  34995. 
EOE/DFWP 

COPY  EDITOR 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily,  is  accepting 
resumes  for  an  opening  on  its  news 
copy  desk.  We're  looking  for  versatile, 
experienced  editors  with  talent  and 
initiative.  Current  openings  are  for  the 
night  shift.  We  offer  excellent  pay  and 
benefits  and  an  atmosphere  that's 
friendly  and  professional.  We  are  a 
leader  in  the  use  of  the  latest  newspa¬ 
per  technology,  with  full  pagination 
and  extensive  use  of  color.  Atex  and 
QuarkXPress  experience  helpful.  We 
are  an  equal  opporhjnity  employer. 

Send  a  resume  and  cover  letter  with 
salary  requirements  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 
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COPY  EDITORS  &  PAGE  DESIGNERS 
The  Northern  Virginia  Daily,  a  six-doy- 
a-weelc  AM  paper  in  the  Shenandoah 
Valley  of  Virginia,  80  miles  of  west 
Wasnington,  DC,  is  expanding  its 
news  staff.  We  are  close  to  full  pagina¬ 
tion  and  need  more  people  on  desk  to 
maintain  the  standards  that  hove  mode 
us  the  nrast  honored  small  daily  in  the 
state  for  nearly  a  decade.  Copy  editors 
must  have  solid  knowledge  of  gram- 
nrar  and  AP  style.  Recent  college  grad¬ 
uates  and  reporters  interested  in 
switching  to  desk  work  will  be  con¬ 
sidered;  intelligence  and  ability  more 
important  than  experience.  Design  posi¬ 
tions  involve  rotating  work  on  local, 
state,  national  and  international  pages. 
We're  looking  for  creativity,  flexibility, 
good  news  judgment  and  headline¬ 
writing  ability.  We  will  train  for  our 
style  of  design,  but  knowledge  of 
QuarkXPress  a  prerequisite.  Highly  com¬ 
petitive  salary  and  benefits.  Send 
resume  and  samples  of  work  to  Susan 
Loving,  assistant  managing  editor. 
Northern  Virginia  Daily,  P.O.  Box  69, 
Strasburg,  VA  22657;  or  fax  to  (540) 
465-9388. 


COPY  EDITORS  EXTRAORDINAIRE 
If  you  can  spell  "hyperbole"  and  can  spot 
dumb  superlatives  from  a  mile  away, 
you  might  find  a  spot  on  the  copy 
desks  of  The  Indianapolis  Star  and  the 
Indianapolis  News.  We  will  be  filling 
two  newly  created  positions  later  this 
summer  on  desks  still  to  determined. 
Our  perfect  candidate:  a  veteran  with 
at  least  five  years'  experience  at  a 
metro  daily  who  is  seeking  a  new 
challenge.  You  must  be  able  to  fill  a 
variety  of  roles:  copy  editor,  designer 
and  front-line  leadership  as  we  b^in 
rolling  out  our  CCI  pagination  system 
this  fall.  Above  all,  you  must  be  able 
think  like  a  reader.  If  your  headlines 
and  page  designs  grao  a  reader  by 
the  collar,  send  a  resume  and  work 
samples  to  Dave  Hill,  news  operations 
manager.  The  Star  &  News,  307  North 
Pennsylvania  Street,  Indianapolis,  IN 
46206.  dhill2717@inetdirect.net. 


DESIGN  DIRECTOR  needed  to  take 
advantage  of  a  terrific  opportunity  at 
The  Gazette  in  Colorado  Springs 
(102,000  daily;  125,000  Sunday). 
We're  looking  for  a  journalist  with  a 
vision  for  newspaper  design  excellence 
who  can  recreate  a  design  department 
here  and  lead  the  paper  Ixick  to  visual 
greatness.  The  director  will  blaze  a 
trail  as  The  Gazette  begins  implement¬ 
ing  its  new  pagination  system, 
UNISYS.  Also,  the  director  will  be  the 
point  person  as  we  look  to  redesign  the 
paper  in  1998.  Send  letter,  resume 
and  clips  to  Terri  Fleming,  managing 
editor.  The  Gazette,  30  S.  Prospect  St., 
Colorado  Springs,  CO  80903;  e-mail 
to:  tfleming@usa.net. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
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11  West  19th  St. 
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Cowles  Business  Media,  a  diversified 
information  services  company  and 
trade  publisher,  has  the  following  open¬ 
ings  in  its  STAMFORD  division  of 
Cowles/Simba: 


REPORTER/EDITOR 

We  are  seeking  an  independent, 
skilled  Reporter/Writer  for  a  twice- 
monthly  newsletter  called  Lifelong 
Learning  Market  Report  and  an  annual 
research  report  covering  the  business 
of  adult  education  and  training.  Can¬ 
didates  should  have  at  least  three  years 
of  solid  research  and  writing  experi¬ 
ence,  preferably  in  covering  business- 
related  topics  or  financial  news  for  a 
daily  newspaper  or  industry  pub¬ 
lication.  Great  growth  opportunity  for 
talented  and  motivated  individual.  Fax 
or  mail  resume,  covet  letter  and  salary 
requirements  to:  Mike  Hayes-EPM, 
Cowles/Simba  Information,  P.O.  Box 
4234,  Stamford,  O  06907,  Fox  (203) 
358-5825. 


REPORTER/WRITER 

Crackerjack  Reporter  needed  for  a 
newsletter  covering  the  fast-growing  pro¬ 
fessional  book  industry.  Candidate 
must  be  a  self-starter  who  is  highly- 
organized,  detail-oriented  and  pre¬ 
ferably  hove  1  -2  years  of  news  report¬ 
ing/writing  experience.  This  is  an 
excellent  opportunity  for  a  bright  indi¬ 
vidual  to  join  one  of  the  media  indus¬ 
try's  leading  newsletter  publishers. 
Send  cover  letter,  resume  and  clips  to: 
Attn:  LK/EPM,  Cowles/Simba  Informa¬ 
tion,  P.O.  Box  4234,  Stamford,  CT 
06907;  Fax  (203)  358-5825. 


REPORTER/WRITER 

We  are  loaking  for  a  bright, 
motivated,  resourceful,  and  skilled 
Reporter/Writer  for  a  newsletter  cover¬ 
ing  the  exciting  and  growing  field  of 
technology  in  education.  Strong  atten¬ 
tion  to  detail  and  accuracy  is  essential. 
Join  the  fast-growing  newsletter  pub¬ 
lisher  offering  excellent  opportunities 
for  sharp  and  talented  reporters  with  1 
or  2  years  of  experience.  Send  resume 
and  cover  letter  to:  Attn:  NS/EPM, 
Cowles/Simba  Information,  P.O.  Box 
4234,  Stamford,  CT  06907. 


COWLES  BUSINESS  MEDIA 


Equal  Opportunity  Employer 
M/F/D/V 


EDITOR 

You  can  help  a  new  publisher  take  an 
award-winning,  bi-weekly  into  the  year 
2000.  Great  growth  potential. 
Ambitious  plans.  You  must  be  able  to 
think  big,  train,  plan  and  edit.  Hands- 
on  job.  Mail  cover  letter,  resume  and 
copy  of  your  newspaper  to: 

R.  Keith  Walters/Publisher 
Journal-Tribune 
P.O.  Box  547 
Seneca,  SC  29679 


Take  what  you  can  use  and  let  the  rest 
goby. 

Ken  Kesey 


EDITORIAL 


EDITOR,  6,000  circulation,  located  In 
Southeast  Alaska.  Select  stories,  photos 
and  graphics  off  The  Associated  Press; 
paginate  pages.  Copy  editing  experi¬ 
ence  preferred.  Send  letter,  resume 
and  clips  to  Belinda  Chase,  Ketchikan 
Daily  News,  501  Dock  Street, 
Ketchikan,  AK  99901. 


EDITORIAL  WRITER 


Position  requirements  include  broad 
knowledge  of  national  issues.  Expertise 
in  personal  finance,  global  business 
and/or  technology  prmrred.  Opinion 
writing  experience  not  required,  but 
extensive  enterprising  reporting  back¬ 
ground  essential.  Must  be  practical 
centrist.  Please  apply  in  writing  with 
clips  (samples  of  analytical  writing  if 
available)  and  resume  to: 

Editor  of  the  Editoriol  Page 
USA  TODAY 
1000  Wilson  Blvd. 

Arlington,  VA  22229 
E-mail  inquiries  to: 
emcnair@usatoday.com 


ments  include  at  least  6  monti 
newspaper  reporting  experience. 


We  offer  excellent  income  and  benefits 
with  a  strong  career  path.  Please 
forward  your  resume,  with  non- 
returnable  writing  samples,  to:  Com¬ 
munity  Newspaper  Company,  33  New 
York  Avenue,  Dept:  E&P,  Framingham, 
MA  01701.  FAX:  (508)  626-3885.  No 
phone  calls,  please.  EOE. 


EDITORIAL 


New  Times  is  looking  for  editors  at  all 
levels  to  (ill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  (all  of  1997,  also  needs  a 
managing  editor. 


The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 


applicants  will  hove  at  least  two  years 
of  past-college  editing  experience.  The 


interview  process  includes  an  extensive 
editing  test. 


Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-k  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MocArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 


Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  colls,  please. 


EDITORS  AND  REPORTERS 
Community  Newspaper  Company, 
New  England's  largest  weekly  news¬ 
paper  publisher,  has  1  million  readers 
and  1 10  weekly  publications  in  140 
Massachusetts  cities  ond  towns. 


EXPERIENCED,  talented  news  editor 
sought  by  30,000,  7-day  AM  with 
reputation  (or  excellence.  People  skills 
as  important  as  design  flair,  editing 
ability  and  news  judgment.  Dewar 
and/or  Moc  skills  preferred.  We  serve 
a  huge,  news-rich  region  in  warm, 
sunny  West  Texas.  Good  pay  and 
benefits.  Send  resume  and  page  sam¬ 
ples  to  Janet  Terry,  Odessa  American, 
Box  2952,  Odessa,  TX  79760. 


EDITOR:  We  seek  an  Editor  with  expe¬ 
rience  in  editing  local  community 
newspapers  who  has  management  and 
community  relations  skills.  Technical 
ability,  copy  editing,  writing,  design 
skills,  and  layout  knowledge  are  essen¬ 
tial.  Strong  organizational  and  com¬ 
munications  skills  are  a  must. 


FINANCIAL  REPORTER/EDITOR 
Monthly  investment  pub  seeks  dogged, 
enterprising  reporter  to  cover  emerging 
growth  companies.  Great  poy/benies. 
Send  resume,  7  clips  to  Box  M3418 
Star  Tribune,  425  Portland,  Min¬ 
neapolis,  MN  55488-0700. 


REPORTER:  We  seek  aggressive  self¬ 
starters  for  general-assignment  report¬ 
ing  in  several  communities.  Reguire- 
ments  include  at  least  6  months  of 


GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  paper  is 
seeking  a  bright,  intelligent  individual 
from  a  weekly  background  to  head  our 
newsroom  as  a  writer/features  editor 
with  page  design  experietKe.  Lead  our 
small  staff  and  dazen  freelancers.  Pen 
several  pieces  a  week,  oversee  staff, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues.  Excellent  salary  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  and  mail  clips  TWN,  901 
NE  79  Street,  Miami,  FL  33138.  Start 
work  immediotely. 


Use  E&P  to  hire  the  best  and  briqhtest! 


E&P  will  be  running  on  a  monthly  basis 
recruitment  features  highlighting  various  issues  that 
affect  newspaper  personnel  and  managers.  If  you  need 
additional  information,  call  Shawn  Olson, 
Classified  Manager,  (212)  675-4380,  ext.  170. 


August  23  (Recruitment  Issue)  •  September  20 
•  October  25  •  November  22  •  December  20 


EDITOR  &  PUBLISHER/CLASSIFIED 
1 1  W.  19TH  STREET 
NEW  YORK,  NY  10011 
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_ EDITORIAL _ 

GRAPHIC  ARTIST  -  The  Tribune-Star,  at 
Terre  Haute,  IN,  is  a  37,000-claily  and 
44,000-Sunday  newspaper  in  West 
Central  Indiana.  The  city  offers  a  col¬ 
lege  environment  and  typical  Midwest 
lifestyle.  The  Tribune-Star  has  a  reputa¬ 
tion  for  pursuit  of  public  records  and 
has  won  more  awards  than  any  other 
newspaper  or  size  in  the  last  three 
state  contests.  We're  looking  for  a 
highly-motivated  graphic  artist/ 
jourrKilist  who  can  help  take  our  visual 
content  to  a  higher  level.  Expectations 
include  generating  information  graph¬ 
ics,  handling  the  daily  weather  map 
and  working  on  illustrations  to  support 
stories.  If  you  are  interested  in  this  posi¬ 
tion,  send  resume,  five  clips  and  a  let¬ 
ter  explaining  your  best  clip  to: 
Stephanie  Angei,  news  editor,  Tribune- 
Star,  P.O.  Box  149,  Terre  Haute,  IN 
47808. 


LAYOUT  &  COPY  EDITOR 
Strong  word  and  design  skills  plus 
deadline  experience  needed  for  copy/ 
design  desk  at  the  Pocono  Record,  pub¬ 
lishing  seven  mornings  a  week  in  beau¬ 
tiful  NE  PA.  If  you're  committed  to 
quality  community  journalism  and  com¬ 
fortable  with  changing  technology,  we 
need  you!  InfograpTiic  ability  and 
QuarkXPress  experience  a  plus.  Send 
resume  and  convincing  cover  letter  to 
Editor  Kim  de  Bourbon,  Pocono 
Record,  51 1  Lenox  Street,  Stroudsburg, 
PA  18360.  Tel:  (717)  420-4340. 


UFESTYLES  EDITOR 

The  Chillicothe  Gazette  is  looking  for  a 
writer  and  designer  to  make  sure  our 
lifestyles  section  reflects  the  everyday 
life  of  our  readers.  We  want  someone 
to  help  take  our  six-day,  16,000- 
circulation  afternoon  paper  to  the  next 
level.  Mac  and  QuarkXPress  skills 
needed.  Send  resumes  and  samples  to 
Managing  Editor,  Chillicothe  Gazette, 
50  W.  Main  Street,  Chillicothe,  OH 
45601. 


MANAGING  EDITOR 
Located  in  beautiful  scenic  Idaho,  our 
5,000  circulation  PM  daily  is  looking 
for  a  self-motivated  leader  for  our  nine 
person  newsroom.  Strong  community 
coverage  is  our  main  focus.  Editing, 
writing,  page  layout  and  design  and 
coaching  skills  are  a  must.  A  working 
knowled^  of  QuarkXPress  is  requirecT 
As  a  member  of  our  management 
team,  you  will  help  guide  us  into  the 
next  century.  Comprehensive  benefits 
package.  Send  cover  letter  and  resume 
to  Jay  Lenkersdorfer,  publisher.  South 
Idaho  Press,  P.O.  Box  190,  Burley, 
Idaho  83318. 

REPORTER  for  Idaho's  largest  weekly 
newspaper.  Looking  for  bright  writer, 
tenacious  researcher,  self-starter.  Must  t 
enjoy  living  in  a  mountain  ski  resort.  BA 
in  journalism  required,  but  will  consider 
other  degrees  plus  newspaper 
experience.  Send  resume,  clips  and 
references  to:  Barbara  Perkins,  editor, 
Idaho  Mountain  Express,  P.O.  Box  1 01 3, 
Ketchum,  ID  83340. 

WE  ACCEPT 
MASTERCARDA^ISA 


_ EDITORIAL _ 

METRO  EDITOR 

Make  a  difference.  The  Star-Gazette, 
Gannett's  first  newspaper  (35,000 
daily,  50,000  Sunday),  seeks  a 
creative,  dynamic  editor  to  run  the 
local  news  operation.  Must  know  how 
to  balance  aggressive  daily  coverage 
with  strong  enterprise  projects  that  will 
have  an  impact  in  the  scenic,  family- 
oriented  Finger  Lakes  region  of  Upstate 
New  York.  To  apply,  send  a  letter, 
resume,  samples  of  best  work  and  a 
week's  worth  of  current  newspaper  to 
Chades  Nutt,  editor,  Star-Gazette,  201 
Baldwin  Street,  P.O.  Box  285,  Elmira, 
NY  14902.  The  Star-Gazette  is  an 
equal  opportunity  employer. 


METRO  EDITOR 

The  Kokomo  (IN)  Tribune  is  seeking  a 
person  to  assist  the  managing  editor  in 
the  day-to-day  operations  of  the  metro 
staff.  Responsibilities  include 
supervision,  editing  metro  and 
specially  page  news,  and  pagination 
of  weexend  pages.  Reporting,  copy 
editing  and  QuarkXPress  experience  a 
must;  management  experience  a  plus. 
The  Tribune  is  a  25,000-circulation  PM 
daily  (AM  weekend)  50  miles  north  of 
Indianapolis.  Send  cover  letter,  resume 
with  references  to  John  Wiles,  manag¬ 
ing  editor,  300  N.  Union  St.,  P.O.  Box 
9014,  Kokomo,  IN  46904-9014. 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Los  Angeler  and  Miami,  and 
for  its  new  paper  in  Fort  Lauderdale 
starting  this  fall.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  reviews  and  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
80217.  No  phone  calls,  please. 


MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  full-time  (in  South  Florida)  or 
free  lance.  Fax  resume  and  samples  to 
Norman  Fosback  (954)  570-8200 


NEWS  EDITOR  -  Small  PM  daily  in 
northern  Illinois  seeks  reporter  with 
squeaky-clean  copy  and  experience  for 
the  ultimate  crossover  job.  Write  great 
stories  in  an  explosively  hot  school 
beat  while  gaining  layout/ 
management  skill.  Some  layout  train¬ 
ing  preferred.  Send  resume  to  Editor 
Kathy  Sterbenc,  Belvidere  Daily  Repub¬ 
lican,  401  Whitney  Blvd.,  Belvidere,  IL 
61008.  Please  list  education,  experi¬ 
ence  and  references. 


:  NEWS  EDITOR  -  Mid-sized 
:  Midwestern  daily  in  historic  and  livable 
:  city  an  hour  from  Kansas  City  seeks  a 
:  news  editor  to  lead  a  copy  desk  of 
i  seven  editors  and  serve  as  ranking 
j  editor  at  night.  Design  and  slot  exp>eri- 
;  ence,  excellent  news  judgment 
j  required.  Send  resume,  references, 
I  work  samples  to  Bob  Unger,  executive 
I  editor,  St.  Joseph  News-Press,  P.O. 
j  Box  29,  St.  Joseph,  MO  64502. 


NEWS  EDITOR 

The  Daily  Local  News,  a  growing 
35,000  AM  west  of  Philadelphia,  seeks 
key  member  of  newsroom  manage¬ 
ment  team.  The  news  editor  will  design 
dynamic  front  pages  using  new  pagina¬ 
tion  system  and  supervise  our  design/ 
copy  desk.  We  require  top  layout  skills, 
news  judgment  and  a  commitment  to 
hard-news  local  coverage.  We  offer 
great  career  possibilities  with  award¬ 
winning  paper  in  expanding  group. 
Resume,  samples  to  Bruce  Mowday, 
managing  editor.  Daily  Local  News, 
250  N.  Bradford  Ave.,  West  Chester, 
PA  19382. 


NEWS  EDITOR 

We're  looking  for  an  ace  editor  to  join 
our  copy  desk.  ARMY  TIMES,  the  inde¬ 
pendent  weekly  newspaper  serving 
people  in  the  Army,  is  a  non-technical, 
consumer  newspaper  for  army  mem¬ 
bers  and  their  families  —  a  community 
that  spans  the  globe.  This  job  demands 
strong  content  and  word  editing  skill, 
the  ability  to  write  sharp,  headlines, 
and  talent  for  layout  using  Quark¬ 
XPress.  Military  experience  is  a  plus,  not 
a  requirement.  Send  o  resume,  work 
samples  to:  Army  Times  Publishing 
Co.,  Attn:  Human  Resources  WP#62- 
97,  6883  Commercial  Dr.,  Springfield, 
VA  22159.  Minorities  encouraged  to 
apply.  M/F/V/D 


NIGHT  MANAGING  EDITOR  -  50,000 
Zone  2  AM  daily  and  Sunday  seeks 
creative,  hands-on  editor  to  oversee 
copy  desk,  enforce  AP  stylebook,  write 
crisp,  witty  heods  and  insure  that 
deadlines  are  met.  Resume,  clips  to 
Box  08203,  Editor  &  Publisher. 

OMBUDSMAN 

The  Fresno  Bee,  Central  California's 
leading  newspaper,  is  seeking  an 
ombudsman  to  be  a  full-time  represen¬ 
tative  to  our  readers.  Candidates 
should  have  at  least  10  years  of  full¬ 
time  experience  with  daily  newspa¬ 
pers,  having  worked  in  both  reporting 
and  supervisory  editing  roles.  A  clean, 
creative  writing  style  is  a  must,  since 
this  person  will  craft  a  weekly  column 
addressing  newspaper  issues  and 
reader  questions/ concerns. 

The  ideal  candidate  should  also  have  a 
general  knowledge  of  the  entire  opera¬ 
tion  of  a  daily  newspaper  and  a  deep 
understanding  of  key  issues/challenges 
facing  newspapers  as  they  approach 
the  21st  century. 

Applicants  should  be  outgoing  and 
able  to  communicate  effectively  with 
the  public  and  newspaper  staff.  In  addi¬ 
tion,  the  ombudsman  will  be  called  on 
to  speak  at  public  gatherings  and 
should  have  strong  public  speaking 
skills. 

Competitive  salary  plus  excellent  bene¬ 
fits  package  offered. 

The  Bee  values  and  encourages 
workplace  diversity. 

Send  resume,  cover  letter,  and  3-5  writing 
samples  by  July  25  to:  HUMAN 
RESOURCES,  THE  FRESNO  BEE,  1 626  E 
Street,  Fresno,  CA  93786. 


OPINION  PAGE  EDITOR 
The  Kokomo  (IN)  Tribune  is  seeking  an 
opinion  page  editor  who  will  develop 
and  produce  a  daily  opinion  page, 
including  a  daily  editorial.  The  opinion 
page  editor  will  provide  support  in 
copy  editing  and  pagination  as 
needed.  The  Tribune  is  a  25,000- 
circulotion  daily,  50  miles  north  of 
Indianapolis.  Send  cover  letter,  resume 
and  work  examples  to:  Kokomo 
Tribune,  John  Wiles,  managing  editor, 
300  N.  Union  St.,  P.O  Box  9014, 
Kokomo,  IN  46904-W14. 


OPPORTUNITY  for  political  writer, 
perhaps  close  to  retirement,  to  buy 
minority  interest  in  California  newslet¬ 
ters;  gain  more  independence,  and 
escape  corporate  dominance.  Lively 
political  scene.  Initially,  income  would 
be  supplemental  but  chance  to  buy 
majority  interest  later.  Highly  respected 
publications,  one  of  them  12  Vi 
years  old.  Reply  to  Box  08214,  Editor 
&  Publisher. 


PAGINATING  EDITOR 
Fastest  growing  daily  in  Louisiana  is 
seeking  a  paginating  editor  responsi¬ 
ble  for  editing  stories  and  laying  out/ 
designing  news  pages.  Proficiency  in 
AP  style  is  critical  os  well  as  experience 
with  QuarkXPress.  Other  duties 
include:  ensuring  spelling,  grammar, 
syntax  and  quotes  are  accurate  and  cor¬ 
rect,  monitoring  wire  services  and  app¬ 
lying  knowledge  of  news  to  make  judg¬ 
ments  on  stories.  B.A.  or  B.S.  degree 
and  several  years  of  newspaper  expe¬ 
rience  required.  Send  resume/work 
samples  to  Paginating  Editor,  P.O.  Box 
5310,  Lafayette,  LA  70502.  EEO. 

PHOTO  EDITOR  -  The  Tribune-Star,  at 
Terre  Haute,  IN,  is  a  37,000-daily  and 
44,000-Sunday  newspaper  in  West 
Central  Indiana.  The  city  offers  a  col¬ 
lege  environment  and  typical  Midwest 
lifestyle.  The  Tribune-Star  has  a  reputa¬ 
tion  for  pursuit  of  public  records  and 
has  won  more  awards  than  any  other 
newspaper  or  size  in  the  last  three 
state  contests.  We  need  a  highly- 
motivated  photo  editor  who  can  take 
our  photography  staff  to  a  higher  level. 
We're  looking  (or  more  than  a  shooter, 
designer  or  artist;  we're  looking  for  a 
leader.  If  you  are  interested  in  this  posi¬ 
tion,  send  resume,  cover  letter  and 
clips  or  slides  of  your  work  to  Trevis 
Mayfield,  assistant  editor.  Tribune- Star, 
P.O.  Box  1 49,  Terre  Haute,  IN  47808. 

It’s  A  Classified 
Secret! 

'Ne'll  never  reveal  the  identity  of 
an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  the  newspapers 
or  companies  you  do  not  want  the 
reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list. 
We'll  discard  your  reply. 
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_ EDITORIAL _ 

REGION  EDITOR 

The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  an  experi* 
enced  desk  editor  to  join  its  region 
desk.  The  region  editor  is  responsible 
for  motivating  and  directing  reporters. 
This  position  also  works  with  photo¬ 
graphers,  copy  editors  and  page 
designers  to  develop  daily  and  long- 
range  stories  of  high  interest  to  our 
readers.  Duties  include  ensuring  the 
Gazette  has  the  most  complete  cov¬ 
erage  for  its  four  editions  in  addition  to 
some  special  sections. 

The  editor  must  hove  strong 
supervisory  skills  to  direct  the  reporting 
staff  and  develop  fresh  angles  to 
routine  and  on-going  news  stories.  The 
ability  to  be  a  team  player  and  wark 
well  with  others  is  essential.  Basic 
layout  and  design  skills  are  a  must. 
Strong  editing  skills  and  the  ability  to 
craft  reporters'  stories  so  they  ore 
accurate,  clearly  and  concisely  written 
is  also  a  must. 

Centrally  located,  Billings  is  the  largest 
city  in  Montano.  It  has  a  strong,  stable 
economy,  good  schools  and  is  a 
regional  medical  center  for  MT,  ND, 
SD,  and  northern  WY. 

Send  resumes  to:  Human  Resources-RE 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59 107-6300 

Deadline  for  applications  is  August  1, 
_ 1997.  EOE _ 

REGIONAL  TEAM  LEADER 

Central  California's  leading  daily 
newspaper  (circ.  155,000  daily  and 
1  85,000  Sun.),  has  an  immediate 
opening  for  a  regional  team  leader  to 
lead  a  team  of  reporters  covering 
regional  news.  Will  plan  news  cov¬ 
erage,  edit  stories,  coordinate  photos/ 
graphics,  and  work  with  other  team 
leaders  in  planning  overall  news  con¬ 
tent.  Must  have  minimum  five  years 
daily  newspaper  editing  experience, 
and  proven  leadership  ability.  We're 
looking  for  a  self-starter  who  is  a 
hound  for  breaking  news  stories  and 
who  can  work  effectively  in  a  team 
environment.  Competitive  salary  based 
on  experience  plus  excellent  benefit 
package.  The  Bee  values  and  encourages 
workplace  diversity. 

Send  resume,  cover  letter,  and  3-5  work 
samples  by  July  25  to:  HUMAN 
RESOURCES,  THE  FRESNO  BEE,  1626 
E  Street,  Fresno,  CA  93786. 


_ EDITORIAL _ 

RELIGION  REPORTER:  The  Winston- 
Salem  Journal  is  looking  for  a  reporter 
to  cover  religion  and  non-profit  agen¬ 
cies.  This  is  a  senior  position,  and  the 
reporter  helps  coordinate  our  Religion 
section  and  writes  a  weekly  column. 
Qualified  candidates  should  be  equally 
at  home  doing  well-crafted  features 
and  hard-hitting  pieces  and  have  a 
genuine  interest  in  explaining  religious 
und  ethical  issues  to  a  diverse  reader- 
ship.  if  you're  interested,  please  send  a 
resume,  your  10  best  clips  and  five 
most  recent  clips  to  Ken  Otterbourg, 
metro  editor,  Winston-Salem  Journal, 
P.O.  Box  3159,  Winston  Salem,  NC 
27102-3159. 


RELIGION  WRITER 

We're  looking  for  an  enterprising, 
experienced  reporter  to  cover  religion 
for  Lexington  and  Central  Kentucky. 
Candidates  must  be  able  to  write  on 
topics  that  relate  to  both  traditional 
and  non-traditional  religion;  to  spot 
new  issues  and  developments  in  the 
faith  community;  and  to  put  a  national 
perspective  on  area  religion  trends. 
Previous  experience  as  religion  writer 
helpful,  but  not  necessary.  The  Lex¬ 
ington  Herald-Leader  is  a  Knight- 
Ridder  newspaper  (120,000  daily; 
1  60,000  Sunday)  in  the  hometown  of 
the  University  of  Kentucky.  Apply  to 
Shelia  Reed,  features  editor,  Lexington 
Herald-Leader,  100  Midland  Ave.,  Lex¬ 
ington,  KY  40508.  EOE  M/F. 


REPORTER  and  COPY  EDITOR  for 
20,000  circulation  PM  dedicated  to 
local  news.  QuarkXPress  skills  a  plus 
for  copy  editor  applicants.  Send  clips, 
resume  to  Ginny  Wray,  editor, 
Martinsville  Bulletin,  P.O.  Box  371  1, 
Martinsville,  VA  241  15,  fax:  (540) 
638-7409. 

info@martinsvillebulletin.com 

REPORTER/WEEKEND  EDITOR 
SOUGHT 

Reporter  and  weekend  editor  needed 
for  Hernando  Today,  a  growing  daily 
on  Florida's  west  coast.  Prefer  weekly 
or  small  daily  staffer  who  is  currently 
working  in  Florida  or  southeast.  Entry 
level  editor  position  that  requires  some 
writing,  reporting.  Staff  reporter 
needed  ASAP  to  cover  busy  education 
beat.  Send  clips  or  samples  to  Bob 
Nolte,  managing  editor,  Hernando 
Today,  15299  Cortez  Blvd., 
Brooksville,  FL  34613. 


_ EDITORIAL _ 

REPORTER:  Experienced,  aggressive 
reporter  to  cover  city  issues  and 
enterprise  topics  for  a  23,000  circulo- 
tion  award-winning  Gannett  doily  in 
Central  California.  Bachelor's  degree 
in  journalism  and  some  experience 
preferred.  Gannett,  Co.  Inc.  and 
appreciates  the  advantages  of  a 
diverse  workforce  through  a  commit¬ 
ment  to  equal  employment  opportunity. 
Full-time  with  benefits.  Send  resumes, 
references  and  samples  to  Gene 
Garaygordobil,  Visalia  Times-Delto, 
330  N  West  St.,  Visalia,  CA  93291 . 


REPORTER 

Immediate  opening  for  a  cops/courts 
reporter.  We're  looking  for  an  award- 
winner  to  work  at  a  newspaper  judged 
best  in  its  class  in  the  state.  Must  be  a 
creative  self-starter  who'll  fight  to  be  on 
the  front  page.  Send  resume  and  work 
samples  to  Reporter,  P.O.  Box  5310, 
Lafayette,  LA  70502.  EEO 


REPORTERS 

Send  us  your  best  stuff.  The  Citizen,  an 
expanding  16,000  daily  with  a  strong 
writing  and  investigative  history,  seeks 
reporters  who  want  to  create  quality 
journalism.  A  number  of  positions  are 
open,  due  to  newsroom  expansion  and 
reporters  moving  to  larger  papers. 
Experience  preferred,  but  outstanding 
graduates  with  drive  encouraged  to 
apply.  RUSH  resume,  clips  and  10 
local  story  ideas  to  Allan  Vaughn,  city 
editor.  The  Citizen,  25  Dill  St.,  Auburn, 
NY  13021. 

REPORTER 

We  are  a  60,000-circulation  daily 
newspaper  35  miles  from  Manhattan, 
looking  for  a  top-notch  community 
reporter  who's  got  two  years'  full-time 
doily  experience.  Send  letter,  resume 
and  your  five  best  clips  to  James 
McGarvey,  assistant  managing  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,  NJ  07054. 

RESTAURANT  CRITICS 

New  Times  is  looking  for  restauront 
critics  for  its  award-winning  weekly 
newspopers  in  Denver  and  Houston 
and  for  a  new  paper  in  Fort 
Lauderdale  beginning  in  the  fall  of 
1997.  We  wont  stylish,  opinionated 
columns  by  writers  who  are  know¬ 
ledgeable  and  passionate  about  food, 
both  up-scale  and  down-home. 
Fulltime  position  with  benefits  requires 
a  1,500  word  weekly  restaurant 
review,  plus  additional  writing  and/or 
editing  duties  based  on  the  applicants 
experience.  New  Times  publishes 
magazine-style  weeklies  -  covering 
local  news,  politics,  arts  and  music  -  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 

To  apply/  send  your  clips,  resume  and 
cover  letter  (plus  a  somple  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennon 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

There  ore  no  motheryin-law  in  ballet. 

Ballanchine 


Use  E&P  to  hire  the  best  and  briqhtest.' 

E«SiP  will  be  running  on  a  monthly  basis 
recruitment  features  highlighting  various  issues  that 
affect  newspaper  personnel  and  managers.  If  you  need 
additional  information,  call  Shawn  Olson, 
Classified  Manager,  (212)  675-4380,  ext.  170. 
August  23  (Recruitment  Issue)  •  September  20 
•  October  25  •  November  22  •  December  20 
EDITOR  PUBLISHER/CLASSIFIED 
11  W.  19TH  STREET 

NEW  YORK,  NY  10011 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provake  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  fram  yau. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  af  1997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  colls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SKILLED,  HARD-WORKING  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  Carib¬ 
bean  Weekly.  Must  be  Mac  savvy  and 
able  to  fit  in  with  small  team.  Salary 
S250/week.  Rush  resume,  clips  to  Box 
08206,  Editor  &  Publisher. 

SPORTS  EDITOR 

Our  Zone  2  sports  section  needs  a 
Lorry  Brown  or  a  Ray  Rhoads  to  head 
it.  We  have  all  the  pieces  to  be  an 
excellent  local  section,  but  no 
teamwork.  We  need  a  leader  who  can 
make  us  the  best  section  in  our  com¬ 
petitive  circulation  area.  We  spotlight 
scholastic  sports,  and  we  need  a 
hands-on,  talented  editor  to  make  our 
pages  come  alive.  You  can  make  your 
mark  through  this  challenging  position. 
Women  and  minorities  encouraged  to 
apply.  Send  resume  and  clips  to:  Box 
082 1 2,  Editor  &  Publisher. 


SEND  E&P  BOX 
REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 
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_ EDITORIAL _ 

STATE  BUREAU  CHIEF/REPORTER 
BOSTON,  MASSACHUSEHS 

Community  Newspaper  Company  is 
the  major  source  of  local  news  for  over 
one  million  readers  in  140  Massachu* 
setts  cities  and  towns.  With  over  120 
weekly  publications,  CNC  has  quickly 
become  New  England's  largest  weekly 
newspaper  publisher.  We  invite  you  to 
join  our  success.  CNC  offers  com¬ 
petitive  salaries,  top-notch  benefits, 
and  tremendous  advancement 
opportunities.  Two  positions  are  avail¬ 
able  -  Reporter  and  State  House 
Bureau  Chief  for  Massachusetts  State 
House.  Requirements  include  Daily/ 
Weekly  newspaper  experience  report¬ 
ing  on  government  in  Massachusetts,  a 
thorough  understanding  of  how  state 
and  local  governments  work,  a 
thorough  understanding  of  public 
records  and  open  meeting  laws,  a  com¬ 
plete  grasp  of  grammar  and  ability  to 
identify  strong  stories  and  write 
quickly.  Statehouse  Bureau  Chief  appli¬ 
cants  should  also  have  experience 
directing  reporters  and  coming  up  with 
significant  enterprise  stories.  Submit 
clips  with  your  resume  to  Susan 
Barbera,  Community  h'ewspaper 
Company,  P.O.  Box  9113,  Needham, 
MA  02192-91  13.  Phone  (617)  433- 
6866,  Fax:  (617)  433-6740. 

E-mail  to:  jobs@cnc.com 

THE  COURIER-JOURNAL  in  Louisville, 
Kentucky  is  seeking  candidates  for  the 
jobs  of  assistant  business  editor,  assis¬ 
tant  city  editor  nights  and  general 
assignment  reporter  with  at  least  five 
years  of  experience.  Send  letter, 
resume  and  clips  to  Executive  Editor 
Bennie  Ivory,  The  Courier-Journal,  525 
West  Broadway,  P.O.  Box  740031, 
Louisville,  KY  40201-7431. 

NEWSROOM  OPENINGS 

The  Register-Mail,  a  local  news- 
oriented  17,500,  seven-day  daily  in 
West  Central  Illinois,  seeks  candidates 
for  the  following  positions.  We're  a 
Copley  newspaper  offering  competitive 
pay  and  comprehensive  benefits. 

COPY  EDITOR/PAGE  DESIGNER 

Work  with  reporters  and  editors  who 
making  good  copy  great.  Blend  it  with 
photos  and  graphics  on  a  new  pagina¬ 
tion  system  to  produce  compelling 
pages.  Position  requires  excellent 
layout  skills  and  good  news  judgment. 

REPORTER 

Handle  a  beat,  write  hard  news,  pro¬ 
duce  bright  features.  You'll  be  asked  to 
do  it  all  ''right,  tight,  tonight." 

Send  resume  and  work  samples  to: 

Robert  F.  Harrison,  editor 
The  Register-Moil 
1 40  S.  Prairie  Street 
Galesburg,  IL  61402-0310 
Equal  Opportunity  Employer 

(Qualified  candidates  considered 
without  regard  to  race,  creed,  color, 
sex,  age,  handicap  unrelated  to  ability 
or  national  origin.) 


_ EDITORIAL _  : 

THE  EXPRESS-TIMES,  a  50,000  daily  \ 
in  Easton,  PA,  is  looking  for  reporters  • 
to  beef  up  its  staff.  If  you  thrive  on  hard  • 
work,  long  hours  and  a  knack  for  snif-  • 
fing  out  the  big  stories,  this  job  is  for  • 
you.  Those  interested  should  state  their  | 
case  to  Jim  Deegan,  regional  editor,  • 
The  Express-Times,  30  N.  Fourth  Street,  • 
P.O.  Box  391,  Easton,  PA  18044. 

THE  FAYETTEVILLE  OBSERVER-TIMES,  j 
a  75,000  daily  in  North  Corolina,  • 
needs  a  copy  editor  who  knows  j 
packaging  and  points  of  entry,  can  • 
write  crisp  headlines  and  can  edit  copy  < 
with  attention  to  detail.  Send  resume  i 
and  work  samples  to  Mike  Arnholt,  • 
managing  editor,  Fayetteville  • 
Observer-Times,  P.O.  Box  849,  Fayet¬ 
teville,  NC  28302. 

THE  PALM  BEACH  POST  seeks  an  j 
energetic  reporter  to  join  our  growing  i 
business  staff.  The  successful  candidate  \ 
will  have  1-3  years  of  business  report-  • 
ing  experience,  a  competitive  instinct  ; 
and  the  drive  to  get  to  the  people  and  i 
stories  behind  the  deals.  Interested  j 
candidates  should  send  resume,  ; 
references  and  clips  to: 

Susan  Bowles 

Executive  Business  Editor 
P.O.  Box  24700 

West  Palm  Beach,  FL  33416-4700 

THE  PITTSBURGH  POST-GAZETTE,  the 
largest  newspaper  serving  Western 
Pennsylvania,  is  seeking  journalists 
with  over  3  year's  experience  for  the 
following  three  positions: 

ASSISTANT  BUSINESS  EDITOR 
The  assistant  business  editor  supervises 
copy  editing,  headline  writing  and 
graphics  assignments  on  all  business 
stories,  including  the  Sunday  business 
pages  and  special  sections.  S/he  will 
lay  out  the  business  pages  and  decide 
how  to  play  local  and  wire  stories,  and 
follow  pages  through  the  production 
process. 

FEATURES  COPY  EDITOR 

We're  looking  for  an  outgoing  copy 
editor  whose  creativity  is  evidenced 
through  great  headline  writing  and 
superb  design  skills.  The  ability  to  keep 
many  balls  in  the  air  simultaneously 
will  be  an  advantage.  Our  hire  wilt 
handle  lifestyle,  food,  fashion,  travel 
and  art  and  entertainment  copy  from 
the  staffs  and  the  wires.  Some  night 
and  weekend  work  involved. 

FEATURES  COPY  DESK  CHIEF 

Seeking  a  person  with  all  the  above 
qualities,  plus  administrative  skills.  This 
person  will  have  day-to-day  responsi¬ 
bility  for  the  features  copy  desk,  pro¬ 
vide  general  leadership,  institute  staff 
development  and  manage  scheduling. 
S/he  will  work  closely  with  the  AME's 
for  features,  graphics  and  photo. 

Send  resumes  to  Todd  Duncan,  assis¬ 
tant  to  the  editor,  Pittsburgh  Post- 
Gazette,  34  Blvd.  of  the  Allies,  Pit¬ 
tsburgh,  PA  15222. 


_ EDITORIAL _ 

TOP-NOTCH  community  daily  needs 
aggressive  reporter.  Resumes, 
references  to  Tom  Auctair,  The  Keene 
Sentinel,  P.O.  Box  546,  Keene,  NH 
03431,  or  E-mail  news@keenesen- 
tinel.com 


WANT  TO  COVER  THE  TOP  LOS 
ANGELES  STORIES?  City  News  Service 
can  offer  you  the  best  reporting  job  in 
the  nation's  top  newsmaking  city.  Daily 
reporting  experience  and  under¬ 
graduate  degree  required.  Residents  of 
LA  area  preferred.  Fax  resume  NOW 
toCNS,  (310)  201-9174. 

THE  RUTLAND  HERALD  is  seeking  two 
full-time  reporters  to  join  its  city  desk. 
Fomiliarity  with  and  daily  newspaper 
experience  in  the  Northeast  a  plus. 
This  beat  includes  hard  news,  feature 
and  enterprise  reporting.  Please  send  a 
resume  and  writing  samples  to:  Jo- 
Anne  MacKenzie,  city  editor,  P.O.  Box 
668,  Rutland,  VT  05702. 


THE  TRENTONIAN,  the  aggressive 
60,000  circulation  daily  from  Central 
New  Jersey,  is  looking  for  a  news 
editor.  Candidates  must  have  solid 
news  judgment,  a  flair  for  writing 
punchy  headlines,  innovative  layout 
skills  and  a  knowledge  of  Quark¬ 
XPress.  One  to  three  years  copy  editing 
experience  at  a  daily  newspaper  is 
preferred.  Please  send  clips  to  the 
Executive  Editor,  The  Trentonian,  600 
Perry  Street,  Trenton,  NJ  08618-3996. 


THE  VIRGINIAN-PILOT,  a  mid-size 
daily  serving  Southeastern  Virginia 
and  Northeastern  North  Carolina,  is 
seeking  a  layout/copy  editor  for  its 
sports  desk.  Strong  news  judgment  and 
editing  skills  are  a  must;  experience 
with  full-page  pagination  and  Quark¬ 
XPress  would  be  a  plus.  Applicants 
should  send  a  resume  and  work  sam¬ 
ples  (no  phone  calls,  please)  to  Joe 
Garvey,  sports  desk  team  leader.  The 
Virginian-Pilot,  150  West  Brambleton 
Avenue,  Norfolk,  VA  235 1 0. 


_ FINANCE _ 

CONTROLLER 

Muskogee  Daily  Phoenix  seeks  an 
experienced,  analytical  executive  to 
manage  and  direct  all  financial  and 
accounting  operations.  The  controller 
serves  on  the  Operating  Committee 
and  plays  a  key  role  in  the  newspa¬ 
per's  strategic  and  organizational  plan¬ 
ning. 

Responsibilities  include:  providing 
leadership  for  staff  or  10.  Exerts 
internal  controls  to  protect  compony 
assets,  ensures  safe  handling  of  cash 
and  meets  all  legal  and  company 
requirements.  Prepares  and  analyzes 
monthly,  quarterly  and  annual  fore¬ 
casts  and  results.  Coordinates  prepara¬ 
tion  of  annual  capital  and  operating 
budgets  and  assists  in  development  of 
long-range  plans.  Analyzes  current 
and  prospective  operations  to  identify 
opportunities  to  improve  revenue  and 
reduce  expenses.  Assures  high  level  of 
service  to  external  and  internal 
customers. 

Qualifications:  BA  in  accounting  or 
equivalent  experience.  Excellent  orga¬ 
nizational  and  analytical  skills.  PC 
skills  with  Lotus  1-2-3  and  WordPerfect 
as  well  as  experience  with  AS400. 
Must  be  able  to  communicate 
effectively  with  diverse  customers,  staff 
and  other  departments. 

As  a  member  of  the  Gannett  Com¬ 
pany,  one  of  the  nation's  leading  com¬ 
munication  companies,  the  Phoenix 
offers  excellent  career  opportunities  as 
well  as  exceptional  benefits. 

Send  your  resume  and  salary  require¬ 
ments  to: 

Lawrence  Corvi/Publisher 
The  Muskogee  Daily  Phoenix 
P.O.  Box  1968 
Muskogee,  OK  74402 


EiS^P  Classified 

It’s  Your  People-tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every 
week.. .83,000  strong. 

To  increase  accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
1 1  W.  19th  Street 
I  New  York,  NY  1001 1 
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_ FREELANCE _ 

FREELANCE  BUSINESS  JOURNALISTS 
wanted  to  join  expanding  national 
information  network.  Earn  monthly 
retainer  plus  days  rate  for  marketing 
situation  assignments  including  on-site 
observations  and  telephone  interviews. 
Strong  interpretive  and  summarization 
skills  needed.  Resume/non-returnable 
samples  to:  Firebrand  Net,  765  Allens 
Avenue,  Providence,  Rl  02905. 

INFORMATION  SYSTEMS 
EXPERIENCED  Information  System 
Supervisor  needed  to  administer 
responsibilities  of  a  Circulation  Informa¬ 
tion  System.  Must  be  able  to  maintain 
a  subscriber  database  and  produce 
reports  in  required  formats.  Ability  to 
organize,  analyze  and  monitor  jobs  to 
produce  correct  and  timely  output  and 
to  coordinate  with  central  data  pro¬ 
cessing  center  is  required.  Experience 
with  Collier  Jackson  or  compatible 
system  is  an  asset.  E-mail: 
fbryan@pe.com  or  write  P.O.  Box  792, 
Riverside,  CA  92502. 

Sll  SYSTEMS  SPECIALIST 
The  Press-Telegram  is  seeking  a 
systems  specialist  for  support  of  our 
System  Integrators,  Inc.  Publishing 
Systems  including  Editorial  and 
Classified.  Responsibilities  include  gen¬ 
eral  system  administration,  operation, 
troubleshooting  and  user  support.  Sll 
experience  is  required.  Experience  with 
PCs  and  Macs  in  a  publishing  environ¬ 
ment  is  preferred.  The  Press-Telegram 
offers  an  excellent  benefit  package 
including  medical,  dental,  vision  and 
401  (k). 

Send  your  resume  to: 

Press-Telegram 

Human  Resources-PSS 
604  Pine  Avenue 
Long  Beach,  CA  90844 

THE  JACKSON  SUN  in  Jockson,  Ten¬ 
nessee,  a  Gannett  Company,  Inc., 
Newspaper,  seeks  a  highly  motivated, 
experienced,  working  individual  to 
manage  our  Dewar  Systems  IV. 

Skill  requirements:  HARDWARE:  IBM 
compatible;  build  and  repair,  Macin¬ 
tosh,  DC  Motor  Controllers,  PLC  Motor 
Controllers,  Digital  troubleshooting 
experience. 

SOFTWARE:  Dbase  IV,  Windows 
3.1 1,  Windows  '95,  Mac  OS  7. 2-7.5, 
WordPerfect  6.1  (Windows)  Lotus  5.0 
(Windows). 

Individual  will  be  responsible  for  main¬ 
taining  100  node  ethernet  PC  network 
along  with  a  10  terminal  Appletalk 
and  ethernet  Mac  network  and  a  30 
node  IBM  token  ring  PC  LAN.  Will  also 
maintain  a  ROLM  9751  digital  phone 
system  along  with  other  equipment 
throughout  the  building. 

We  offer  competitive  salary  and  great 
benefits.  We  are  an  Equal  Opportunity 
Employer. 

Candidates  should  contact  Randy  Ham¬ 
monds,  assistant  director  of  operations, 
at  (901)  425-9709  and  send  cover  let¬ 
ter  and  resume  to:  The  Jackson  Sun, 
245  W.  Lafayette  St.,  Jackson,  TN 
38301. 


INFORMATION  SYSTEMS 

SUPPORT  TECHNICIAN  with  PC,  Mac 
and  networking  experience  to  join  a 
growing  newspaper  publishing  com¬ 
pany  with  four  Colorado  front-range 
sites.  Candidate  should  have  extensive 
experience  with  Win  95  and  Mac 
systems,  and  be  able  to  maintain/ 
troubleshoot  Novell  networks,  desktop 
publishing  software  and  related 
hardware.  Associate's  degree  or 
equivalent  and  at  least  two  years 
employment  in  an  electronic  publishing 
environment  desired.  Salaried  position 
with  primary  responsibilities  in  Zone  8.  Send 
resume  to  Box  082 1 6,  Editor  &  Publisher. 


INSTALLATION  TECHNICIANS 

INSTALLATION  TECHNICIANS 

UNI-STACK’“  COMPENSATING 
COUNTER  STACKING  SYSTEMS  &  UNI¬ 
TRIM®  IN-LINE  TRIMMING  SYSTEMS  sates 
have  created  immediate  opportunities  for 
installation  personnel.  Compensating 
counter  stacker  experience  preferred.  Fax 
or  mail  your  resume  to:  ROCK-BUILT  IN¬ 
LINE  FINISHING  SYSTEMS,  1885  Main 
Street,  Pittsburgh,  PA  15215.  FAX;  (412) 
782-5267.  No  calls,  please. 


_ MAILROOM _ 

ASSISTANT  MAILROOM  FOREMAN 
The  Las  Vegas  Review-Journal  is  seek¬ 
ing  a  Mailroom  Assistant  Foreman  to 
work  with  lead  foreman  in  overseeing 
the  Mailroom  operations.  Qualified 
candidates  must  have  one  or  more 
years  supervisory  experience  including 
zoning,  package  planning,  scheduling 
and  equipment  operations.  Should  also 
possess  knowledge  of  mailroom 
systems  software  and  Lotus.  This  posi¬ 
tion  requires  a  hands-on  individual 
with  excellent  communication,  people 
and  team  leadership  skills.  We  offer  com¬ 
petitive  wages  and  an  excellent  bene¬ 
fits  package  in  o  thriving  family- 
oriented  desert  city.  Please  mail  or  fax 
resume  to  Las  Vegas  Review-Journal 
HR  Department,  P.O.  Box  70,  Las 
Vegas,  NV  89125-0070.  Tel;  (702) 
383-0224,  fax:  (702)  383-0435.  Pre¬ 
employment  drug-testing  required. 

ASSISTANT  MANAGER 
The  Dallas  Morning  News  is  the  prin¬ 
cipal  newspaper  operation  of  A.H. 
BELO  Corporation  with  headquarters 
in  Dallas,  Texas.  The  Packaging 
Department  seeks  an  Assistant  Man¬ 
ager  to  help  lead  a  very  busy  7-day-<i- 
week  operation.  This  position  requires 
a  highly  motivated  individual  with 
strong  leadership  and  people  skills, 
and  the  ability  to  meet  deadlines  while 
providing  excellent  customer  service. 
Knowledge  of  packaging  operations, 
ability  to  control  expenses,  and 
understand  budgets  is  needed.  Candi¬ 
date  should  have  at  least  5  years  man¬ 
agement  experience,  prefer  a  four- 
year  degree  in  business/industrial 
engineering  and  newspaper  or 
manufacturing  background.  Equivalent 
work  experience  would  be  seriously  con¬ 
sidered.  We  offer  a  competitive  salary 
&  benefits  package.  Please  send  cover 
letter,  resume  and  salary  requirements 
to:  Employee  Relations  Manager,  3900 
W.  Plano  Parkway,  Plano,  TX  75075. 
Women  and  minorities  are 
encouraged  to  opply. 

Equal  Opportunity  Employer 


_ NEW  MEDIA _ 

INTERNET  HTML  PROGRAMMER 
(full/port-time) 

Packet  Online,  nationally  recognized 
for  its  cutting  edge  roles  in  new  media 
content  and  business  development, 
may  have  just  the  opportunity  you  are 
seekingl  Proficiency  in  HTML  coding 
required.  Familiarity  with  PC  environ¬ 
ment  a  must.  Computer  programming, 
graphic  arts  and  Photoshop  back¬ 
ground  a  plus.  Reliability,  ability  to 
work  independently  and  as  part  of  a 
team  essential.  Send  resume  and  cover 
letter,  including  salary  history,  with 
URL's  of  your  own  work  or  sites  you 
have  worked  on  to:  The  Princeton 
Packet,  Inc.  (E&P),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN:  Human 
Resources,  or  fax  to  (609)  921-8412. 
E-mail;  WEBMASTER@PACPUB.COM 


PLANT  MANAGER/PACKAGING 

ASSISTANT  PLANT  MANAGER 
PACKAGING 

The  Seattle  Times,  winner  this  year  of  2 
Pulitzer  prizes,  is  a  large,  family- 
owned  metropolitan  daily  with  Sunday 
circulation  of  over  500,000,  located  in 
the  beautiful  Pacific  Northwest.  Under 
a  joint  operating  agreement,  we  pro¬ 
duce  weekday  morning  ond  evening 
newspapers  and  weekend  morning  edi¬ 
tions. 

We  are  seeking  a  dynamic,  prog¬ 
ressive  leader  to  manage  our  packag¬ 
ing  and  assembly  department  at  our 
state-of-the-art  production  facility  in 
Bothell,  WA.  This  position  is  a  key  posi¬ 
tion,  reporting  to  the  plant  manager, 
oversees  a  very  diverse  workforce  of 
300  full  and  part-time  employees  and 
has  several  salaried  supervisors  report¬ 
ing  to  it. 

Our  100,000  sq.  ft.  packaging  center 
includes  four  NP2299  insert  machines 
and  a  bundle  distribution  system.  Last 
year,  this  center  processed  over 
700,000,000  inserts. 

Position  requires  a  minimum  three 
years  management  experience,  includ¬ 
ing  managing  subordinate  supervisors 
(newspaper  operations  management 
experience  in  a  union  environment 
desired);  college  degree  in  business  or 
related  field,  or  equivalent  additional 
management  experience;  excellent 
verbal  and  written  communication 
skills;  proven  effective  interpersonal 
and  progressive  leadership  skills; 
ability  to  prepare  department  budget; 
ability  to  analyze,  recommend  and 
implement  improvements  to  production 
Row,  quality,  etc;  ability  to  develop  sub¬ 
ordinate  supervisors;  and  ability  to 
effectively  manage  a  large  diverse 
workforce. 

The  Seattle  Times  offers  an  excellent 
salary  and  benefits  package,  including 
a  management  incentive  plan,  pension 
and  401  (k)  plans. 

Qualified  applicants  should  send  their 
resume  and  cover  letter  no  later  than 
7/26/97  to:  HR  Manager,  Opera¬ 
tions,  P.O.  Box  70,  Seattle,  WA 
98111. 


ASSISTANT  PRESSROOM  MANAGER 
We  are  a  Zone  1,  seven-day  AM 
newspaper,  seeking  a  quality  con¬ 
scious  individual  with  proven  lead¬ 
ership  skills  and  strong  mechanical 
aptitude.  Candidates  for  this  position 
should  have  at  least  5  years  press 
experience  (Double-Width  preferred), 
plate-making  ability,  experience  in 
quality  control  and  waste  manage¬ 
ment.  We  offer  a  competitive  salary 
and  an  excellent  benefit  pockage  in  a 
location  that  offers  o  premium  quality 
of  life  and  recreational  opportunities. 
Send  cover  letter,  resume,  and  salary 
history  to  Box  08222,  Editor  &  Pub¬ 
lisher. 


GOSS  SC  Press  Operator  with  trimmer 
experience.  Fax  resume  to  (605)  335- 
6873  or  coll  (605)  339-3633. 

PRESSMEN 

The  Orlando  Sentinel,  the  best  news¬ 
paper  in  Florida,  has  opportunities  for 
Press  Operators.  Candidates  must  be 
able  to  work  nights,  weekends  and  hol¬ 
idays.  Requires:  3  years  Goss  Com¬ 
munity  press  experience  including  4- 
color  print  work;  operational  know¬ 
ledge  of  in-line  trimmers,  stacking 
equipment  and  measurement  tools;  PC 
skills  helpful;  strong  communication 
skills;  ability  to  walk/stand  for 
extended  periods  and  lift/push  heavy 
objects;  high  school  diploma/GED  with 
1  year  technical  training  in  offset  print¬ 
ing  or  equivalent  experience. 

We  offer  o  competitive  starting  salary 
and  Tribune  Company  benefits  includ¬ 
ing  medical/dental/life  insurance  and 
retirement  plans. 

Send  resume  to: 

The  Orlando  Sentinel 
Employment  Center  DW-MC 
633  North  Orange  Avenue 
OHando,  FL  32801 
EOE  M/F 

EXPERIENCED  DOUBLE-WIDE  Press 
Operators  for  newspaper  in  southeast. 
Seeking  press  operator  and  press 
supervisor  for  Goss  Metroliner  offser  press. 
Excellent  quality  of  life,  low  cost  of  living 
and  a  great  package.  Send  resume  and 
references  to  The  Clarion-Ledger,  P.O.  Box 
40,  Jackson,  MS  39205-0040,  attn:  Mike 
Huffman. 
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PRODUa  MANAGER 


NEWSPAPER  PRODUa  MANAGER 
If  you  hove  a  successful  track  record 
selling  content  to  managing  editors,  we 
wont  to  talk  with  you.  We  ore  looking 
for  on  aggressive  professional  with  4-6 
years'  experience  who  will  be  responsi¬ 
ble  for  developing  new  business,  creat¬ 
ing  new  products,  and  managing  exist¬ 
ing  clients.  Your  knowledge  of  the 
industry,  analytical,  presentation, 
communication  and  closing  skills  will 
be  0  valuable  asset  in  selling 
customized  weather  content  for  both 
print  and  online  at  newspapers,  both 
domestic  and  international.  Send  cover 
letter,  resume  and  salary  history  to: 

DIREaOR 

HUMAN  RESOURCES  DEPT.  EP  6/28 
WEATHER  SERVICES  CORPORATION 
420  BEDFORD  STREET 
LEXINGTON,  MA  02173 
FAX;  (617)  676-1001 
Equal  Opportunity  Employer 
e-mail:  hr@wx.com. 

For  more  information  about  WSC,  visit 
our  Web  site;  http://www.wx.com. 


PRODUaiONAECH 


DESIGN/PRODUaiON 

COORDINATOR 

Farmington  Hills,  (Ml)  based  hockey 
publishing  company  is  looking  for 
creative  and  aggressive  design/ 
production  coordinator  with  on  interest 
in  hockey  (remember. ..we're  home  of 
the  STANLEY  CUP  CHAMPS!).  Must  hove 
PC  knowledge  end  experience  working 
with  PageMaker.  Photoshop  and  the 
equivalent.  Intense  but  fun  working 
environment.  Send  resume  and  work 
samples  to  Tom  Anastos,  publisher.  Sub¬ 
urban  Sports  Communications,  23995 
Freeway  Park  Drive,  Farmington,  Ml 
48335  or  fax  (248)  478-1 601 . 


PRODUaiON  DIREaOR 

Zone  1  daily,  Sunday,  TMC,  Com¬ 
mercial  Print  operation  seeks  a  person 
with  strong  leadership  for  overall 
responsibilities  of  newspapers  prod¬ 
uction  operation.  Candidate  should 
possess  knowledge  of  pre-press  Goss 
Urbanite  and  mailroom  operations, 
exceptional  managerial  and  organiza¬ 
tional  skills  are  required.  Competitive 
salary,  vacation,  insurance  and 
401  (k).  Reply  to  Box  08208,  Editor  & 
Publisher. 


PURCHASE  THE 

1997 

Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at 

(212)  675-4380 


PRODUCTIONAECH 


PRODUaiON  DIREaOR 

We  are  interested  in  locating  an  expe¬ 
rienced  newspaper  production  director 
who  has  the  leadership  skills  to  assist 
us  in  our  continued  growth. 

We  are  a  busy  multi-publication  group, 
located  in  Zone  5,  with  commercial  printing 
customers.  We  operate  24  hours  a  day 
within  a  heavy  oriented  deadline  situation. 
Our  experienced  production 
associates  operate  a  14-unit  Goss  Com¬ 
munity  press  and  work  in  a  Mac 
oriented  comp,  department. 

If  you  have  the  experience  and  believe  you 
can  lead  our  associates  to  new  heights  and 
maintain  our  commercial 
customers,  then  we  offer  a  competitive 
salary,  bonus,  and  benefit  package. 

Send  your  letter/resume  to: 

Ray  Pike/President 
CMN  Publications 
215  N.  Main  Street 
Mount  Pleasant,  Ml  48858. 


PUBLIC  AFFAIRS  Chief  &  Assistants 
needed  immediately  at  Air  Force 
Reserve  Units  throughout  the  U.S. 

Must  have  served  in  the  US  military  (any 
branch)  but  not  retired.  Salary  range: 
Chiefs:  $34,98 1-$64, 549;  Assistants: 
$23,634-344,222. 

For  more  info,  call  or  write: 

HQ  AFRC/PA 
155  2nd  Street 
Robins  AFB,  GA  31098-1635 
1  (800)  223-1784,  ext.  71756 
or  see  us  at 

www.afres.af.mil/hq/PA/Page2  .html. 

_ SOFTWARE  SALES _ 

SOFTWARE  SALES 
EXECUTIVE 

Edgil,  a  leader  in  developing 
interactive  advertising  and  editorial 
software  systems,  seeks  a  seasoned,  out¬ 
going  sales  executive  to  sell  its  suite  of 
software  products.  You  will  be  responsi¬ 
ble  for  generating  leads,  managing 
existing  accounts,  and  the  closing  of 
new  sales. 


Applicant  must  have  strong 
communication  skills,  a  proven  track 
record  in  high  tech  sales,  as  well  as 
knowledge  of  newspaper  systems, 
databases,  and  the  World  Wide  Web. 

We  provide  a  comprehensive  benefit 
package,  and  a  creative,  team- 
oriented  work  environment. 

Send  resume  and  salary  requirements  to: 
Human  Resources  Department 
Edgil  Associates,  Inc. 

1 5  Tyngsboro  Road 
N.  Chelmsford,  MA0 1863 
hr^edgil. ccmail.compuserve.com 


When  four  fisherman  get  together,  there's 
always  a  hfth. 

Spencer  Apollonio 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  Is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

Editor^ 

PUBLISHER 

11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


i  POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Eftective  January  1, 1997 


LINE  ADS 

1  we«l(-$9.05  per  Une 

2  weeks-$8.00  per  line,  per  issue. 

3  weel(s-$7.00per  Hne,  per  issue. 

4  weeks-$4.05  per  Hne,  per  Issue. 


POSITIONS  WANTED 

I  week-$4.S0  per  Hne 

2  weeks-$3.80  per  Hne,  per  issue. 

3  weeks-$3.15  per  Hne,  per  issue. 

4  weeks-  $2.90  per  Htw,  per  issue 


Add  S12.00  per  insertion  for  box  sennce.  Add  S6.0O  per  insertion  for  box  service. 
Count  os  on  odditiorKil  iine  in  copy.  Count  os  an  addittorrai  iine  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREViATIONS. 

Deadiine:  Every  Tuesday,  1 2  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boidface.  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  irtsertion;  1  time.  S106;  2  to  5  times,  $1(X) 
6  to  1 3  times,  S96;  i  4  to  26  times  $90;  27  to  52  times  S85. 

DEADLINE:  8  days  prior  to  pubiication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  _  _ 

Company  _  _ 

Address -  — 

City _ 

State _  _ 

Zip _ _ 

Phone _ _ 

Ciassification _ 

Authorized  Signature _ _ 

No.  of  Insertions: _ Amount  Enclosed:  $ 


ADMINISTRATIVE 

NEED  A  BREAK?  Former  weekly 
owner,  publisher,  editor  with  25  years 
experience  willing  to  'fill  in.'  Lengtn  and 
terms  negotiable.  Coll  Jon  at  (330) 
263-0049. 

PUBLISHER  with  consumer  and  trade 
magazine  experience,  as  well  as 
newspaper  background,  seeking  new 
challenges.  Extensive  marketing/ sales 
experience.  BA  Journalism.  Prefer 
Zones  1,  2,  or  3.  Reply  to  Box  08221, 
Editor  &  Publisher. 

CIRCULATION 

MARKETING  DIRECTOR/Aggressive, 
enthusiastic,  self-motivated,  team 
player  with  diverse  background  & 
thrives  on  challenges  &  campetitian. 
Extensive  circulation  background  &  suc¬ 
cessful  track  record  of  building  market 
penetratian,  revenue,  service.  Led 
paper  ta  all-time  recards.  Seek  new 
challenges  to  build  stability  with  forte 
in  motivation  and  marketing.  Reply  to 
Box  0821 3,  Editor  &  Publisher. 

EDITORIAL 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 

ADVICE  COLUMNIST  with  a  positive 
approach  to  problem  solving  keeps 
reader  coming  back.  Great  combina¬ 
tion  of  common  sense  and  practical 
spirituality.  7  year  Chief  Editor 
women's  newsletter.  Sample  columns 
available.  (914)  888-2765. 


_ EDITORIAL _ 

AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http;//netnow. micron.net/-iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnewsQmicron.net 

HUMOR  COLUMNIST  -  4  years  expe- 

rierKe  with  small  weeklies,  seeks  larger 
audience.  Pop  culture,  media  &  other 
big  targets,  with  a  different  slant,  i.e. 
datirtg  Princess  Di,  Mike  Tyson's  eating 
habits,  auto  service  departments, 
"Ellen's'  comirig  outon  TV  and  interview¬ 
ing  Tickle  Me  Elmo.  Reply  to  Box 
08219,  Editors,  Publisher. 

SE.ASONED  General  Assignment 
reporter  seeks  position  in  Zone  9  with 
daily,  weekly  newspaper  or  magazine. 
Experienced,  accurate,  versatile.  Hard 
news  to  in-depth  features.  Diligent  and 
hardworking.  Reply  to  Box  08209, 
Editor  Si  Publisher. 

VETERAN  community  newspaper 
editor  seeks  editor/ reporter  position 
with  weekly,  small  daily  in  Zone  5. 

Call  Dave  at  (309)  792-4702 


EXILED  LIBERAL!  -  M.E.  in  conservative 
Gehenna,  former  college  instructor, 
seeks  mid/large  daily,  alternate 
weekly,  for  op/ed,  columns,  special 
projects  on  politics,  life,  science, 
religion,  etc.  from  serious,  humorous 
views.  (Isaac  Asimov  meets  Dave 
Barry,  Ambrose  Bierce.)  Steve  Snyder 
(505)  393-5141 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (975)  575-1005. 


It’s  A  Qassified  Secret! 


Copy: 


Well  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with 
an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to 
reach.  If  the  Box  Number  you're  answering  is  on  your  list.  We'll  discard  your 
reply. 
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SHOP  TALK  AT  THIRTY  by  mk  hakl  j.  Bi;(iKjA  amj^andk  k  sai.omonk 


Sounding  The  Alarm 
On  PC  TVs 


During  the  presidential 
campaign,  Hillary 
Rodham  Clinton  came  to 
Ohio  University  for  a 
rally.  The  streets  and  cam¬ 
pus  green  were  packed  with  thousands 
of  supporters,  along  with  a  few  activists 
with  signs,  hoping  the  first  lady  would 
read  their  messages.  As  the  hours 
ticked  by,  local  politicians  and  digni¬ 
taries  stepped  up  to  the  outdoor  podi¬ 
um  in  front  of  the  Baker  Center,  OU’s 
Student  Union. 

Men  and  women  in 
dark  suits  and  sunglass¬ 
es,  obviously  Secret 
Service,  streamed  out  of 
the  building  doors 
shortly  before  the  first 
lady  emerged. 

One  of  the  activists 
hoisted  his  sign  and 
alerted  his  comrades. 

“Here  come  the  Social 
Security!  Here  come 
the  Social  Security!” 

Here  come  the  future  without  news¬ 
papers. 

This  young  man,  desperate  to  change 
society,  was  letting  the  television  speak 
for  him,  and  he  did  not  even  know  it. 

Stories  like  this  abound.  In  the  1995- 
96  proceedings  of  the  Ruhl  Symposium 
on  Ethics  in  Journalism  at  the 
University  of  Oregon  School  of 
Journalism  and  Communication, 
Lawrence  Grossman  asserts:  “Early  in 
the  1988  presidential  campaign,  when 
Democrat  Michael  Dukakis  was  still 
leading  George  Bush  in  the  polls,  my 
granddaughter  Sarah  happened  to  be 
watching  the  NBC  Nightly  News  with 
her  parents.  It  was  a  slow  news  day 
and  Sarah  heard  Tom  Brokaw  announce 
that, ‘vice  president  George  Bush  is  clos¬ 
ing  the  gap.’  Sarah  turned  to  her  parents 
in  tears.  ‘I  love  that  store,’  she  wailed, 
‘Why  would  he  want  to  close  the 
gap?” 

The  current  student  body  is  the  first 
to  be  reared  entirely  in  a  cable-TV  era. 


Bugeja  and  Salomone  are  with  the 
E.  W.  Scripps  School  of  Journalism  at 
Ohio  University,  Athens,  Ohio. 


Some  realize  how  television  has  impact¬ 
ed  their  lives. 

In  Michael  Bugeja’s  magazine  feature 
writing  class,  an  undergraduate  wrote 
an  essay  about  growing  up  without 
television.  She  remembered  family' 
togetherness  —  imaginative  games  with 
her  mother  —  and  a  thL*st  to  read 
books,  borrowing  several  per  week 
when  the  mobile  library  pulled  up  in 
front  of  her  house.  Then  a  company 
doing  a  local  promotion  gave  her  family 
a  free  television. 

“In  America,”  this  stu¬ 
dent  writes,  “if  you 
don’t  own  a  TV,  eventu¬ 
ally  someone  will  give 
you  one.” 

The  TV  changed  her 
family.  Games  stopped, 
books  went  unread. 
When  the  student  told 
her  classmates  that  by 
some  estimates  the 
average  adult  American 
watches  almost  13 
years  of  television  during  a  normal  lifes¬ 
pan,  some  classmates  were  appalled. 

Not  at  the  number  of  years  but  at  the 
writer  arguing  against  TV-watching. 

One  asserted  that  there  were  plenty 
of  great  programs  on  TV.  When  Bugeja 
asked  the  critiquer  to  name  a  few  pro¬ 
grams,  she  paused  and  finally  replied,  “I 
can’t  think  of  any  at  the  moment.” 

Another  student,  an  eloquent  speaker 
and  writer,  suddenly  changed  his  voice 
tone,  defending  TV  As  if  starring  in  a 
sneaker  commercial,  he  replied,  “Well, 
you  know,  I  be  watching  TV ...” 

“Stop  right  there,”  Bugeja  interrupted. 
“You  be  watching  too  much  TV” 

Bugeja  then  informed  the  class  that 
Shakespeare  wrote  several  comedies, 
along  with  sundry  tragedies  and  histo¬ 
ries,  in  13  years. 

To  which  the  student  responded;  “I 
hate  Shakespeare.  I  don’t  have  the 
patience  to  read  him.” 

Newspapers  are  spending  millions 
redesigning  pages  to  reach  younger 
readers  like  these.  Don’t  blame  stu¬ 
dents,  especially  ones  at  the  E.W 
Scripps  School,  which  has  selective 
admissions.  These  are  the  cream  of  the 


high  school  crop. 

Despite  their  cable-watching  habits, 
these  tech-minded  students  find  time  to 
design  their  own  Web  sites,  with  all  the 
reading  and  writing  that  entails. 

They  may  not  appreciate  the 
required  learning  and  literacy  to  go 
online,  but  that  very  literacy  is  going  to 
ensure  yet  another  generation  of  read¬ 
ers.  That  is,  of  course,  if  the  technologi¬ 
cal  tide  doesn’t  rise  to  embrace  PC  TVs. 

To  appreciate  the  crisis,  publishers 
and  educators  need  only  to  go  online  at 
home  with  their  personal  computers. 

Log  on  to  a  newspaper  site,  and  then  to 
one  of  the  television  networks.  Notice 
a  striking  similarity? 

That’s  because  a  PC,  literally,  is  a  pub¬ 
lishing  concern.  As  our  colleagues  at 
the  Scripps  School  often  say,  construc¬ 
tion  of  a  Web  site  requires  the  user  to 
do  every  task  Ben  Franklin  did  in  the 
colonial  era,  from  making  templates  to 
setting  type  to  sizing  images  to  dis¬ 
tributing  product. 

Now  imagine  the  near-future,  going 
online  at  home  in  the  living  room  with 
your  television  monitor  rigged  via  key¬ 
board  to  access  e-mail,  Internet,  arcade 
games  and  Hollywood-style  program¬ 
ming. 

When  you  log  onto  a  newspaper 
Web  site,  you  still  interact  the  way  you 
always  have  done.  But  when  you  log 
onto  a  networic  Web  site,  you  see  a 
striking  difference  in  the  digital  video 
images  and  interact  less,  if  at  all, 
depending  on  the  programming 
options.  In  sum,  your  PC  has  become  a 
TV  and  to  compete,  a  newspaper  Web 
site  has  to  as  well. 

The  hard  truth  is  that  newspapers 
have  lost  ground  to  television  in  the 
past  20  years.  This  occurred,  by  and 
large,  for  cultural  reasons  that  no  circu¬ 
lation  director  could  predict.  In 
essence,  publishers  have  been  asking 
people  to  read  during  the  technology 
explosion  of  the  Video  Age  (1950-pre¬ 
sent). 

Publishers  have  done  so  largely  on 
faith  and  an  old  newspaper  adage:  You 
can’t  haul  a  TV  into  the  WC.  Fact  is, 
children  of  the  cable  television  era  are 
(See  Shop  Talk  on  page  29) 


Ytmnfi  people 
are  reading 
less  and  less; 
the  last  thinj* 
they  need  is 
more  ways  to 
access  TV 
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WORLDWID 
NEWSPAPER 

INFORMATION: 


Sfli.fyirt 


Mail  your  order  and  payment  to: 

Editor  &  Publisher  Year  Book,  11 W. 


19th  St,  New  York,  NY  10011-4234.  Or  to 


charge  your  order  to  your  Visa/MC  account,  call  (212) 

675-4380,  ext.  255. 

•  Fax:  (212)  691-6939  •  E-mail:  edpub@mediainfo.com 

•  Web  site  store:  http://www.m^iainfo.com 

CD-ROM  questions:  Please  call  (212)  675-4380 
Ext.  509  (Southeast,  South  and  West) 

Ext.  172  (Northeast  and  Midwest) 

Payments  must  accompany  all  orde's.  NY,  CA,  IX.  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  UF^  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


LATEST 
ISSUE  NOW 
AVAILABLE 


YEAR 

BOOK 


PART  1  \ 

•  Section  I -U.S.  Dailies. 

•  Section  U-U.S. 
Weeklies  and  Special 
Newspapers. 

•  Section  III -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


ISSF 


•  Section  V  -  News, 
Picture  and  Syndicated 
Services. 

•  Section  VI  -  Newspaper 
Equipmenl/lnteractive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 

- PRICING - 

-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only:  $115 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only:  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 


THE  OTHER  65  ARE  CONSIDERABLY  LARGER. 
(SO  IS  TH[  OEVEflOE  THEM  BENEOmS.) 


Looking  for  a  technology  partner  to  help  capture  local  online  from  our  hot,  new  City  Guide,  to  our  flagship  online 

advertising  revenue?  Zip2  is  your  best  choice.  Over  65  Yellow  Pages,  our  maps  and  door-to-door  directions,  and 

•  •'  *  jfY  country  our  Real  Estate  and  Auto  Guides.  All  of  which  are  designed 

w  .  .  **.•'*•/  have  already  turned  to  us  for  to  build  local  ad  revenue  for  your  web  site.  So  if  you're 
-  *.  •  *  training  and  looking  to  put  your  paper's  site  on  the  map,  stop  by  our 

local  online  advertising  programs,  booths  (#19  &  20)  at  NAA  Connections.  We  know  how 
Not  to  mention  Zip2's  award-winning  suite  of  online  products  -  to  get  you  there  fast. 


We  power  the  press. 


